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E&P^  HEARST:  WHERE  JOURNALISM  OF  DISTINCTION  IS  AN  EVERYDAY  STORY. 

I  INI  I.  tF^/\0  I  IVF 


COCAINE  CORRUPTION  AT  THE  BORDER: 
HOW  THE  HEARST  NEWSPAPER  GOT  THE  STORY. 


For  readers  of  the  Laredo  Morning 
Times  and  newspapers  in  communities 
along  the  U.S.-Mexico  border,  it  was 
an  international  story  that  was  very 
close  to  home. 

Drug  money  from  the  Colombia  car¬ 
tels  has  recently  been  directed  at  U.S. 
Customs  agents,  INS  inspectors  and 
other  officials  responsible  for  keeping 

illegal  drugs  from  getting  _ 

through  the  38  ports  of  entry  JOU 
on  the  border.  I  pjg-j 

Dan  Freedman  of  Hearstl*^^ 
Newspaper’s  Washington 
Bureau  spent  seven  months 
on  the  story.  H  E 

He  conducted  more  than  I 


JOURJ^ISM 

DISTMTTDN 


HEARST 

NEWSPAPERS 


100  interviews  with  federal  and  local 
law  enforcement  officials  and  with 
agents  on  both  sides  of  the  border,  in 
Washington  and  elsewhere.  He 
reviewed  thousands  of  pages  of  court 
records,  transcripts  of  body-wire  and 
wiretap  conversations. 

He  and  Paul  Chinn,  a  San  Francisco 
Examiner  photographer,  alerted  readers 

_  to  this  growing  threat  and  told 

TSM  government  personnel 

'KDN  t  1  leaking  it  worse. 

1  All  of  us  at  Hearst  applaud 
Dan  Freedman’s  effort.  It 
illustrates  a  daily  commitment 
iSTli  to  inform  and,  ultimately, 

^ERS 

l|  make  a  difference. 


“I  discovered  a  whole  new  set 
of  decision-making  tools.”' 


Cole  C.  Cntnpbell,  Editor,  St.  Louis  Post-Dispatch 


Learn  how  to  manage  strategically,  enhance  productivity  and  find  exciting  new  ways  to  build 
circulation  and  advertising.  Learn  from  great  business  minds  who  understand  the  challenges 
facing  your  organization.  Discover  the  advances  that  are  propelling  other  leading-edge 
companies  to  success  in  seminars  designed  specifically  for  publishers,. editors,  general  managers, 
department  heads,  division  directors  and  future  top-level  executives. 


To  put  these  decision-making  tools  in  your  hands,  join  other  newspaper  leaders  at  one  of 
NMCs  executive  education  programs:.  •  ■  ' 

Management  Developfhent  Program  (9  days)  January  9-17,  July  17-25 
Advanced  Executive  Program  (4  weeks)  February  2-14  and  June  1-13 


Please  send  me  more  information  about  NMC’s  executive  education  programs 

NMC  S'  - ;  - 

EXECUTIVE  EDUCATION  Organization - 

RESEARCH  AND  PARTNERSHIPS  Phone/Fax  _ 

Fax  to  847.491.5619  or  call  847.491.4900 

Northwestern  University  Kellogg  Graduate  School  of  Management  Medill  School  of  Journalism 
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JANUARY 

12-17  Newspaper  Association  of  America  Operations 
SuperConference,  Hilton  in  Walt  Disney  World 
Village,  Orlando,  Fla. 

23-24  North  Carolina  Press  Association  Winter  Newspaper 
Institute,  William  and  Ida  Friday  Center,  Chapel  Hill, 
N.C. 

FEBRUARY 

5- 8  National  Association  of  Hispanic  Publications 

Convention,  Fairmont  Hotel,  San  Jose,  Calif. 

12-14  Ohio  Newspaper  Association  Annual  Convention, 
Hyatt  on  Capitol  Square,  Columbus 

12- 15  E&P  Interactive  Newspapers  ’97  Conference,  Hyatt 

Regency,  Houston 

21-23  Great  Lakes  Newspaper  Production  Conference, 
Hyatt  on  Capitol  Square,  Columbus,  Ohio 

MARCH 

6- 9  Investigative  Reporters  and  Editors/National  Institute 

for  Computer-Assisted  Reporting  Third  Annual 
National  Computer-Assisted  Reporting  Conference, 
Renaissance  Nashville  Hotel,  NashviIle,Tenn. 

10-13  America  East  Newspaper  Conference,  Hershey  Lodge 
and  Convention  Center,  Hershey,  Pa. 

13- 16  Mid-Atlantic  Newspaper  Advertising  and  Marketing 

Executives  Winter  Meeting,  Sheraton  Colony  Square, 
Atlanta,  Ga. 

19-22  National  Newspaper  Association  Annual  Government 
Affairs  Conference,  Hyatt  Regency  Washington  on 
Capitol  Hill,  Washington,  D.C. 

APRIL 

8-11  American  Society  of  Newspaper  Editors  Annual 
Convention,  J.W  Marriott,  Washington,  D.C. 

27-30  Newspaper  Association  of  America  Annual 

Convention,  Chicago  Hilton  &  Towers,  Chicago 


International  Newspaper  Mariceting  Association  67th 
Annual  Conference,  the  Biltmore  Hotel,  Los  Angeles 
North  Carolina  Press  Association  Advertising 
Conference,  William  and  Ida  Friday  Center,  Chapel 
Hill,  N.C. 


JUNE 

4-7 


National  Association  of  Hispanic  Journalists 
Convention,  Westin  Hotel,  Seattle,  Wash. 
Investigative  Reporters  and  Editors  National 
Conference,  Arizona  Biltmore,  Phoenix,  Ariz. 
Associated  Press  Sports  Editors  Convention,  Hyatt 
Regency  Vancouver,  B.C. 
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CPJ  INTEMNATtONAL  PRESS  FMtEEDOM  AWAMUf.  Four 
journalists  from  India,  Mexico,  the  Palestinian  Authority  and 
Tbrkey  are  the  recipients  of  the  Sixth  Annual  International  Press 
Freedom  Awards  of  the  Committee  to  Protect  Journalists. 

Also,  Arthur  Ochs  Sulzbeiger,  publisher  of  the  New  York 
Times  and  current  chairman  and  CEO  of  the  New  York  Tmies 
Co.,  was  the  recipient  of  the  Burton  Benjamin  Memorial  Award 
for  his  decision  to  publish  the  Pentagon  Papers  25  years  ago. 

The  1996  award  recipients  are: 

J.  Jesus  Blancomelas,  editor  in  chief  of  Zeta,  a  weekly  newspa¬ 
per  in  Tijuana,  Mexico; Yusuf  Jameel,  reporter  for  Asian  Age,  a 
daily  newspaper  in  Delhi,  India;  Daoud  Kuttab,  project  director 
of  Arabic  Media  Internet  Netw'ork  and  president  of  the 
Palestinian  Audio-Visual  Union;  and  Ocak  Isik  Yurtcu,  the  impris¬ 
oned  former  editor  in  chief  of  Ozgur  Gundem,  a  daily  newspa¬ 
per  inTIirkey  closed  by  government  pressure. 

INTERNATIONAL  WOMENS  MEDIA  FOUNDATION.  The 

International  Women’s  Media  Foundation  recognized  four  jour¬ 
nalists  recently  at  its  seventh  annual  Courage  in  Journalism 
Awards  ceremony. 

This  year’s  awards  recipients  include  Ayse  Onal,  a  freelance 
journalist  based  in  Istanbul,Turkey;  Saida  Ramadan,  an  editor  of 
the  ^yptian  daily  Al  Alam  Al  Youm,  based  in  Cairo,  ^ypt;  and 
Lucy  Sichone,  legal  columnist  for  the  Post,  a  daily  newspaper 
out  of  Lusaka,  Zambia. 

A  special  video  production  honored  slain  journalist  Veronica 
Guerin,  an  acclaimed  crime  reporter  in  Ireland  who  was  shot  to 
death  this  June.  In  addition,  fWMF  paid  tribute  to  two  past 
Courage  Award  recipients  for  extraordinary  devotion  to  their 
woik:  Razia  Bhatti,  founder  of  Newsline  and  a  crusader  for  press 
freedom  in  Pakistan,  who  died  of  a  brain  hemorrhage  in  March 
1996;  and  Christine  Anyanwu,  the  editor  in  chief  of  the  Sunday 
Magazine  in  Nigeria,  who  has  been  imprisoned  now  for  17 
months  for  reporting  on  an  alleged  coup  attempt  against 
General  Abacha. 

Med  Greenfield,  editorial  page  editor  for  the  Washington 
Post,  and  a  biweekly  columnist  for  Newsweek,  won  an  IWMF 
Lifetime  Achievement  Award. 

AMCEA  AWARI^  The  Advertising  Media  Credit  Association 
honored  three  newspaper  executives  recently. 

The  AMCEA  named  Denise  Cain  of  USA  Today  the  winner  of 
its  President’s  Award;  Bill  Kazanecki  of  the  Houston  Chronicle 
won  the  Penn  &  Quill  Award;  and  Pete  Gallo  of  USA  Today  was 
named  winner  of  the  Executive  of  the  Year  award. 

ADL  AWARD.  The  Anti-Defemation  League  honored  the  Rocl^’ 
Mountain  News  at  the  ADL  National  Commission  Meeting  in 
NewYoik  City  recently. 

The  Rocky  Mountain  News  received  the  ADL  Norman  New- 
house  Human  Relations  Communications  Award  for  efforts  in 
mobilizing  the  Denver  community  in  support  of  burned  churches. 

GEORGIA  PRESS  EDUCATIONAL  FOUNDATION.  Ross 
Norton,  manning  editor  of  the  Covington  News,  has  been  selec¬ 
ted  as  the  first  recipient  of  an  American  Press  Institute  scholar¬ 
ship  on  behalf  of  the  Georgia  Press  Educational  Foundation. 

Norton  will  attend  an  API  seminar  in  February.  He  is  manag¬ 
ing  editor  of  the  triweekly  Covington  News. 
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When  Sharon  Stone  wanted  to  tell  her  story  to 
the  American  people,  she  knew  just  where  to  turn. 
Intriguing  people.  With  intriguing  things  to  say.  You’ll  find  them 
every  Sunday  in  Parade.  81  million  readers  already  do. 

America’s  Sunday  Best. 


'  '1 


CNN  receives 
approval  for 
Cuban  bureau 

CABLE  NEVC'S  NETWORK  has 

received  approval  from  the  Cuban 
Foreign  Ministry  to  open  a  bureau  in 
Cuba.  If  the  U.S.  State  Department  gives 
its  permission,  the  CNN  bureau  would 
be  the  first  U.S.-based  news  organiza¬ 
tion  to  operate  on  the  island  since 
1969. 

“We’ve  been  working  on  it  for  a 
while,”  CNN  spokesman  David  Talley 
said. The  next  step  is  to  win  approval 
from  the  State  Department,  and  “we 
have  no  idea  how  long  that  will  be.” 

Legislation  on  whether  American 
news  organizations  can  operate  in  Cuba 
is  ambiguous,  but  a  State  Department 
official  said  he  believes  CNN  will  get 
U.S.  permission. 

“We’re  going  to  look  at  this  very,  very 
carefully,”  State  Department  spokesman 
Nicholas  Burns  said. 

In  recent  years,  U.S.  journalists  have 
been  allowed  to  make  short  reporting 
trips  to  Cuba.  But  the  U.S.  trade  embar¬ 
go  had  prevented  news  organizations 
from  opening  bureaus  on  the  island. 

The  Associated  Press,  which  is  negoti¬ 
ating  to  open  its  own  bureau  in 
Havana,  was  the  last  American  news 
outlet  in  Cuba. 

Senate  Foreign  Relations  Chairman 
Jesse  Helms  (R-N.C.)  is  an  outspoken 
critic  of  Cuba.  However,  spokesman 
Marie  Thiessen  said  Helms  is  not 
opposed  in  principle  to  greater  access 
for  U.S.  news  organizations  to  report 
from  Cuba,  but  wants  to  see  details  of 
the  proposal  and  what  Cuba  is  seeking 
in  return. 

The  door  to  permanent  U.S.  news 
media  presence  was  opened  a  year  ago 
when  President  Clinton  issued  an  exec¬ 
utive  order  easing  restrictions  on  travel 
to  Cuba  by  Cuban-Americans,  aca¬ 
demics,  clergy  and  students,  and  suf)- 
porting  the  concept  of  American  news 
bureaus  on  the  island. 

The  Helms-Burton  Act  passed  earlier 
this  year  also  supports  the  concept  of 
U.S.  media  organizations  operating  on 
the  island. 

CNN  has  frequently  sent  its  crews  to 
Cuba.  This  year,  CNN  covered  Cuban 
President  Fidel  Castro’s  70th  birthday  in 
August.  In  May,  its  cameras  traveled 


there  with  baseball  Hall  of  Famer  and 
Turner  executive  Hank  Aaron  for  a  story 
on  the  country’s  passion  for  the  sport. 

“It  was  just  logical  that  CNN  be  the 
first  one,  since  Cuba  has  had  a  long  rela¬ 
tionship  with  CNN  that’s  been  based  on 
mutual  trust  and  consideration,”  said 
Roberto  de  Armas,  sp>okesman  for  the 
Cuban  Foreign  Ministry.  —  AP 

Reorganization 

Latin  communications  group 

Inc.,  a  New  Yoric  City-based  owner 
and  operator  of  Spanish-language  media 
properties,  announced  a  reorganization 
to  align  the  company’s  management 
structure  more  closely  with  its  recently 
expanded  business  operations. 

Peter  W.  Davidson,  LCG  president  and 
CEO,  announced  that  the  company  has 
formed  separate  operating  divisions  for 
radio,  print  and  television,  and  that 
Athena  Marks,  president  of  LCG’s  Excl 
Communications  Inc.  radio  unit,  has 
been  named  COO  of  LCG. 

Carlos  W.  Ramirez,  publisher  of  LCG’s 
flagship  newspaper,  El  Diario/La 
Prensa  since  1984,  will  take  the  addi¬ 
tional  title  of  president  of  LCG’s  print 
division. 

Dividend  hike 

The  board  of  directors  of  Harte- 
Hanks  Communications  Inc. 
announced  a  20%  increase  in  the  com¬ 
pany’s  regular  quarterly  dividend.This 
brings  the  dividend  to  20<t  per  share, 
payable  Dec.  16  to  holders  of  record  on 
Dec.  2, 1996.  It  represents  the  first 
increase  in  the  rate  since  the  company 
began  paying  quarterly  dividends  in 
March  1995. 

Tuition  program 
a  success 

EN  ’YEARS  AFTER  setting  up  an 
incentive  program  for  its  news  car¬ 
riers,  the  Boston  Globe  announced  that 
it  has  distributed  a  total  of  $17,954,998 
in  tuition  aid  through  its  Paper  Route  to 
College  program. 

The  $17.9  million  has  been  paid  to 
schools  throughout  the  country  to  help 
4,395  students  with  tuition  payments 
for  higher  education. 

For  the  current  year,  1996,  the  Globe 


has  distributed  $3  3  million  to  help  791 
students. 

INI  plans 
delivery  switch 

1NDIANAPOUS  NEWSPAPERS  INC. 

announced  that  it  is  changing  its 
newspaper  delivery  system,  a  move  that 
will  affect  about  85  full-time  employees, 
according  to  the  company. 

A  union  representing  circulation 
employees  criticized  the  plan,  and  may 
challenge  the  company’s  authority  to 
eliminate  the  85  positions. 

Indianapolis  Newspapers  Inc. 
announced  that  it  plans  to  contract 
with  independent  agents  to  oversee 
delivery  functions  currently  handled 
inside  the  company.  Under  the  current 
system,  carriers  for  the  Star  and  News 
buy  papers  from  INI  and  resell  them  to 
subscribers.  Under  the  new  plan,  carri¬ 
ers  wiU  work  for  independent  agents 
and  will  be  paid  based  on  the  number 
of  newspapers  that  they  deliver. 

Some  85  employees  in  the  newspa¬ 
pers’  circulation  department  could  be 
displaced,  but  INI  said  that  the  losses 
will  be  offset  by  the  creation  of  some 
management  jobs  in  the  new  system. 
Also,  some  of  the  employees  can  try  for 
contracts  with  INI  as  delivery  agents. 

Steve  Martin,  president  of  the 
Employees  Protective  Association,  a 
union  that  represents  about  160  circula¬ 
tion  employees,  said  the  plan  allows  INI 
to  stop  employee  benefits  by  forcing 
them  to  accept  contractor  status,  and 
the  new  positions  would  be  outside  the 
collective  bargaining  agreement. 

J-program 
enrollment  is  flat 

STUDENT  ENROLLMENT  NUMBERS 
in  journalism  and  mass  communica¬ 
tion  programs  flattened  out  or  dropped 
at  the  undergrad  and  Ph.D.  level  in 
1995,  while  enrollment  at  the  master’s 
level  significantly  grew,  a  recently 
released  survey  reports. 

From  the  autumn  of  1994  to  1S>95, 
total  student  enrollment  in  journalism 
and  mass  communications  programs 
increased  by  one-half  of  one  percent, 
from  140,4^  in  1994  to  141,167  in 
1995.  Some  91.6%  of  those  students  are 
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seeking  a  bachelor’s  degree. 

In  1995,  enrollment  in  undergraduate 
journalism  and  mass  communications 
held  steady  over  1994  at  just  over 
129,000  students.  Master’s  degree 
enrollment  rose  4.6%,  to  a  record 
10,934.  Enrollment  in  Ph.D.  programs, 
meanwhile,  dropped  almost  23%  in 
1995  to  957. 

The  results  are  some  of  the  key  find¬ 
ings  of  the  Annual  Survey  of  Journalism 
&  Mass  Communication  Enrollments, 
conducted  by  the  Ohio  State  University 
School  of  Journalism. 

The  survey  found  that  journalism 
specialties  within  journalism  and  mass 
communications  programs  remain  the 
most  popular  course  of  study  in  terms 
of  student  enrollment,  as  well  as 
degrees  granted.  Undergraduate  degrees 
granted  in  public  relations  and  advertis¬ 
ing  through  joumalism/mass  communi¬ 
cations  programs  continued  to  fall. 

The  survey  also  found  the  following: 

♦  Women  continue  to  outnumber 
men  in  undergraduate  and  ma.ster’s 
enrollments  at  59.7%  of  undergraduate 
students  and  63%  of  master’s  students. 
However,  Ph.D.  enrollments  for  women 
declined  to  48.6%  for  1S>95,  versus 
51.4%  for  1994. 

♦  Minority  enrollment  at  the  under¬ 
graduate  level  fell  slightly,  although  at 
the  master’s  and  Ph.D.  level,  minority 
enrollment  increased. 

♦  Graduate  programs  experienced  an 
increase  in  the  number  of  international 
students  in  1995,  at  12.9%  of  master’s 
and  33.7%  of  Ph.D.  programs. 

—  Dorothy  Giobbe 

Southam  net 
income  surges 

SOUTHAM  INC.  REPORTED  quarterly 
net  income  of  $40.3  million 
(Canadian),  or  53^  a  share,  compared 
with  a  net  loss  of  $13  9  million,  or  18< 
per  share,  in  the  same  quarter  last  year. 

Revenue  was  15%  higher  at  $266.9 
million.  Included  in  the  results  is  a  spe¬ 
cial  pretax  gain  of  $38.7  million,  repre¬ 
senting  profit  on  the  sale  in  September 
of  the  Construction  Data  Group. 

Newspaper  earnings  at  the  Ontario- 
based  company  grew  399.1%  to  $11.8 
million.  Revenue  increased  10%  to 
$215.1  million,  approximately  half  of 
the  growth  due  to  acquisitions,  the 


largest  being  the  purchase  during  the 
third  quarter  of  seven  newspapers  in 
Ontario  from  Thomson  Corp.The  acqui¬ 
sition  includes  six  dailies,  with  a  com¬ 
bined  circulation  of  about  100,000,  and 
one  weekly.  Improved  revenues  and  sta¬ 
ble  newsprint  prices  resulted  in  sub¬ 
stantially  higher  newspaper  profits. 

National  advertising  continued  to  be 
the  most  buoyant  category,  with  rev¬ 
enue  16%  higher  from  the  comparable 
period  last  year.  Classified  was  up  4%, 
but  retail  dropped  by  2%.  Circulation 
revenue  moved  up  5%. 

SPJ  completes 
study 

A  YEARLONG  STUDY  by  a  Society  of 
Professional  Journalists  task  force 
has  found  that  students  specializing  in 
broadcast  journalism  have  a  “lesser 
track  record”  than  those  in  print. 

The  Jane  Pauley  Task  Force  on  Mass 
Communication  Education  found  that 
broadcast  students  “have  lower  high 
school  grades,  lower  college  grade  point 
averages  and  complete  fewer  second 
majors  than  do  their  counterparts  in 
print.” 

News  directors  surveyed  for  the 
report,  which  was  ftmded  by  broadcast¬ 
er  Jane  Pauley,  found  students  who 
majored  in  broadcast  journalism  “to  be 
seriously  deficient  in  their  ability  to 
write  well.  There  is  concern  about  per¬ 
sonality  and  attitude,  and  about  knowl¬ 
edge,  particularly  of  current  events.” 

On  the  plus  side,  news  directors 
spoke  well  of  such  students’  willingness 
to  work  long  hours  and  of  their  eager¬ 
ness,  enthusiasm  and  commitment  to 
succeed. 

Based  on  its  findings,  the  task  force 
issued  a  number  of  recommendations, 
at  the  center  of  which  “is  one  to  SPJ  to 
facilitate  the  development  of  a  model 
curriculum.” 

Other  suggestions  include:  raising 
standards  for  admission  to  and  gradua¬ 
tion  from  broadcast  journalism  pro¬ 
grams;  developing  an  ongoing  relation¬ 
ship  between  industry  professionals 
and  educators;  emphasizing  perfor¬ 
mance  characteristics,  such  as  good 
writing;  and  improving  industry  hiring 
practices  with  skills  or  knowledge  tests 
in  addition  to  tapes  and  writing  sam¬ 
ples. 


Southam 
completes 
show  unit  sale 

SOUTHAM  INC.  HNAUZED  the  $76.5 
million  sale  of  its  trade  and  con¬ 
sumer  show  division,  Southex 
Exhibitions,  to  North  American  sub¬ 
sidiaries  of  Daily  Mail  and  General  Trust 
pic  of  London. 

Southex  is  a  show  management  com¬ 
pany  that  produces  home  and  trade 
shows  geared  at  the  petroleum,  truck¬ 
ing,  gift  and  natural  resources  indus¬ 
tries.  It  also  organizes  business  exposi¬ 
tions  and  Harvest  Festival  craft  shows. 

The  Daily  Mail  Group  has  interests  in 
newspapers,  periodicals,  broadcasting, 
conferences,  video  and  directory  pub¬ 
lishing,  and  show  management.  Its 
show  management  interests  are 
through  its  London-based  subsidiary, 
DMG  Exhibition  Group  Ltd. 

Southam  will  continue  to  focus  on  its 
newspaper  business.The  Canadian 
information  company  has  interests  in 
26  daily  newspapers  in  Canada  and 
over  40  community  newspapers  in 
Ontario,  Alberta  and  British  Columbia. 

Newsday 
expands 
biz  section 

EWSDAY  INTRODUCED  A  new, 
expanded  business  section  on  Nov. 
18  in  an  attempt  to  more  completely 
address  the  needs  of  those  who  work  or 
do  business  in  Nassau,  Suffolk  and 
Queens  counties. 

The  section  will  be  a  stand-alone  sec¬ 
tion  titled  “Newsday’s  Business  Report.” 
The  addition  will  triple  the  paper’s 
Monday  business  space  and  concentrate 
on  issues  and  trends  affecting  local 
small  and  mid-sized  businesses. 

In  the  targeted  three-county  area, 
there  are  more  than  1 17,000  businesses 
which  employ  nearly  1 .4  million  people 
with  an  annual  payroll  of  about  $40  bil¬ 
lion. 

The  new  features  include  stock  list¬ 
ings  of  Long  Island’s  public  companies, 
a  people  on  the  move  item,  a  survival 
guide  with  tips  on  how  to  “work  smart” 
and  columns  on  small  business,  patents, 
commercial  real  estate  and  the  law. 
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Gag  Rule  Upset 


A  FEDERAL  JUDGE  in  New  York  struck  down  a  city  policy  that  pro¬ 
hibited  workers  in  two  city  agencies  from  talking  with  reporters 
without  their  agencies’  permission.The  ruling  involves  two  exec¬ 
utive  orders  barring  employees  of  the  Human  Resources  Administration 
and  the  Administration  for  Children’s  Services  from  talking  to  reporters 
about  nonconfidential  agency  matters. 

Mayor  Rudolph  Giuliani,  who  has  been  trying  to  direct  the  flow  of 
information  from  the  city  government  through  foimal  channels,  criti¬ 
cized  the  ruling  saying  it  would  invalidate  policies  in  every  federal,  state 
and  city  agency  that  require  coordination  of  public  responses.  Requiring 
a  city  or  state  agency  to  speak  with  one  tongue  with  respect  to  confi¬ 
dential  matters  is  one  thing.  Requiring  employees  to  ask  an  agency  for 
permission  to  speak  on  policy  or  nonconfidential  matters  is  something 
else.  Executive  orders  of  this  nature  are  a  perfect  device  to  silence 
potential  whistle-blowers  and  should  not  be  tolerated.  In  ruling  that  the 
proliibition  is  unconstitutional,  the  judge  said  such  press  policies  run 
afoul  of  the  First  Amendment.  It  is  an  important  victory  for  the  ftee 
speech  rights  of  government  employees. 


Censorship  Here 

Most  of  the  leading  newspapers  in  the  U.S.  are  members  of 
national  and  international  journalistic  organizations  which 
oppose  censorship  and  the  harassment  of  journalists  around 
the  world.  It  is  incongruous  that  they  pay  little  attention  to  a  virulent 
form  of  censorship  being  practiced  right  under  their  noses.  There  were 
more  attempts  to  censor  or  attack  student  expression  in  colleges  than  at 
any  time  in  the  last  14  years  (E&P,  Nov.  30,  p.  26).There  were  300 
attempts  at  censorship  last  year.  We  think  student  editors  deserve  more 
support  in  their  battles  for  freedom  of  the  campus  press  than  they  have 
been  getting. 


The  Fourth  Estate 


By  Steve  Greenberg 


herald  • 

Display 

Sis 


EEAAEAA8ER.  m  GOOP  OLP  PUfS, 
WHEKl  ALL  (*)E  (dOWaEP  ABOUT 
UJEK  NBWSR/^RS  PatPiMG  ? 


wearrteraW^  [j* 
\  Cancel  our  r 

ware  noKiir® 
TOiapterll?! 


The  oldest  Publishers 
and  Advertisers  Newspaper  in  America 

With  which  have  been  merged:  The  Journalist,  established  March 
22,  \SS4-Neu’Spapenlom,  March  1892;  The  Fourth  Estate,  March  1, 
1894;  Editor  &  Publisber,  June  29, 1901;  /Irfi’erHs/nj?,  June  22, 1925. 

James  Wright  Brown,  Chairman  of  the  Board,  1912  - 1959 

President, 

Editor  Emeritus  Robert  U.  Brown  im  iisi 
Co-Publisher, 

Advertising/Research  D.  Colin  Phillips  icxi  ii7| 
Co-Publisher, 

Circulation/Production  Christopher  Phillips  icn  1 16| 


Executive  Editor 
Senior  Editor 


Associate  Editors 


Midwest  Editor 
Wasliington  Editor 
West  Coast  Editor 
Copy  Editor 
Art  Director 
Art/Graphic  Assistant 

Editorial 
Production  Manager 


John  P.  Consoli  i™  22S| 
George  Gameau  icn  22.t| 

David  Astor  icm  226i 
Jodi  B,  Cohen  icn  2291 
Dorothy  Giobbe  1™  2271 
Stacy  Jones  |aa  228I 
Laura  Reina  icn  2221 
Jim  Rosenberg  icxi  2241 

Mark  Fitzgerald 
Debra  Gersh  Hernandez 


Jennifer  S.Waber  lao  2.401 
Hector  W.  Marrero  loa  2211 
Lery  Chan 

Robert  Rivera  loa  2201 


Vice  President  Advertising  Michael  J.  Dardano  im  issi 


Sales  Representatives 
(New  York) 

Sales  Representatives 
(Chicago) 

Western  Regional 
Advertising  Manager 

Production  Manager 

Classified 
Advertising  Manager 

Circulation 
Marketing  Director 

Fulfillment  Manner 
Information  Services 
Promotion  Manager 


James  F.  Hoos  icn  1601 
Joanne  Koenigsberg  loo  iss) 
Betsy  Maloney  icm  is9| 

Anthony  R  George 
Richard  H.  Henrichs 


Michael  Rogers 

Carol  Blum  icn  lao; 

Brian  C.  Ogden,  Assistant  icn  I6S| 

Shawn  Olson  icn  29S| 

Hazel  Preuss,  Assistant  icn  29SI 

David  Williams  im  2sn| 

Marlene  Hazzard  icn  zsoi 
Shqipe  Malushi  icn.ssii 

Lawrence  J.  Bumagiel  icn  isoi 
Denniston  Brown,  Assistant  icn  isii 


OFnCES 

GeiKral;  1 1  W.  19th  St.,  New  York,  NY  10011;  (212)  675-i.t80;  fax:  Editorial 
(212)  691-7287;  Advertising  (212)  929-1259;  Circulation  (212)691-69.59. 
Corporate  e-mail:  edpub@mediainfo.com;  Web  Site;  http://www.mediainfo.com. 
Chic^{o:  8  S.  Michigan  Ave. .  Suite  1601,  Chicago,  IL  6060.5;  (5 1 2)  64 1-004 1 ;  fax 
(512)  641-0045.  Mark  Fitzgerald.  Editor;  Richard  H.  Henrichs, Anthony  R.  Ceorge, 
Sales  Representatives. 

Washington:  National  Press  Building.  Suite  1 1 28, Washington,  DC  2(K)45;  (202) 
662-7254;  fax  (202)  662-7225-  Debra  Gersh  Hernandez,  Editor. 

Palo  Alto:  101  Alma  Street,*405,PaloAlto,CA  94.501;(415)  .522-7178;  fax  (415) 
522-7178.  M.L.  Stein,  Editor. 

Los  Angeles;  1725  Chelsea  Road.  Palos  Verde  Estates,  CA  90274;  tel/fax  (510) 
.578-7075.  Marshall  &  Associates.  Advertising  Representatives. 

San  Francisco:  20995  Foothill  Blvd. .Suite 719. Hayward, CA 94541;(510) 888- 
9640;  fax  (510)  886-4095;  e-mail  miker@mediainfo.com.  Michael  Rttgers, Western 
Regional  Advertising  Manager. 


‘iiH'  ABP 

Member, 

National  Newspaper 
Audit  Bureau  Association 

of  OrcuiatKxis  Newspaper  Association 
Member  America 

Microfilm  copies  of  Editor  &  Publisher  are  available  in  16mm  microfilm,  35  mm 
microfilm  and  105mm  microfiche  from  University  Microfilms  International,  300 
N.  Zeeb  Rd..  Ann  Arbor,  MI  48106.  Printed  in  USA. 

Vol.  129,  No.  49,  December  7,  1996,  Editor  &  Publisher,  The  Fourth  E.statc 
(ISvSN:  00134)94X)  is  puMished  every  Saturday  by  the  Editor  &  Publisher  <'x>. 
Editorial  and  business  offices  at  11  West  19th  Street.  New  York,  N.Y.  10011. 
Periodicals  postage  paid  at  New  York,  N.Y.,  and  additional  mailing  offices.  Printed 
at  William  Byrd  Press  Inc.,  Richmond,  Va.  23228.  Titles  patented  and  registered 
and  contents  copyrighted  1996  by  Editor  &  PuMisher  Co.  Inc.  All  rights  reserved. 
Annual  subscription  $65  in  the  United  States  and  possessions  and  in  Canada.  All 
other,  $125.  No  claims  for  back  issues  honored  after  one  year. 

Postmaster:  Send  change  of  address  to  Editor  &  Publisher  Co.,  1 1  West  19th 
Street.  New  York,  N.Y.  10011. 


Editor  &  PiiBUSHER  ■  December  7, 1996 


Offering  more 
information 

SUBJECT: YOUR  REPORT, “LA. Daily 
News  Outsources  All  Display  Ads” 
(M&P,  Nov.  9,  p.  31). 

To  clarify  your  report,  here  are  some 
key  issues  left  out  of  the  Editor  & 
Publisher  article; 

l.Volt  never  reall>' 
performed  at  100% 
for  the  Daily  News. 

Volt’s  lack  of  newspa¬ 
per  knowledge  hurt 
their  performance  and 
they  continually 
refused  our  help  or 
advice  regarding  ad 
production. 

2.TSA  did  in  14 
weeks  what  Volt 
couldn’t  get  done  in 
20  months.  Ad 
turnaround  times, 
design,  quality,  and 
deadlines  were  met 
from  the  start  with 
TSA.They  are  com¬ 
pletely  oriented. 

Although  TSA  is 
located  7  miles  from 
us,  their  location 
played  no  part  in  our 
decision  to  do  busi¬ 
ness  with  them.  If 
they,  like  Volt  head¬ 
quarters,  had  been 
located  in  BlueBell, 

Pa.,  we  still  would 
have  switched  compa¬ 
nies. 

John  Webb 

Webb  is  production 
director  of  the  Los 
Angeles  Daily  News 

A  striking 
contrast 

HANKS  FOR  THE  laudatory  words 
regarding  the  Cleveland  Plain 
Dealer  contracts  (“Labor  States¬ 
manship,”  Nov.  2,  E&P).  Mutual  concern 
and  thouglitful  and  constructive  labor 
relations  have  indeed  become  too  rare 
in  the  newspaper  industry. 

You  are  correct  to  contrast  the  pic¬ 
ture  in  Cleveland  with  the  circum¬ 


stances  in  Detroit  and  —  on  behalf  of 
the  Communications  Workers  of 
America  —  we  join  your  call  to  apply 
common  sense  and  reasonable  leader¬ 
ship  to  the  search  for  an  acceptable  res¬ 
olution  in  Detroit. 

After  nearly  a  year  and  one-half  of 
confrontation,  resolution  of  this  strike  is 
not  nearly  as  elusive  as  it  might  appear. 

Unfortunately,  Knight- 
Ridder  and  Gannett 
continue  to  reject  the 
legitimacy  of  the 
National  Labor 
Relations  Board  and  its 
findings  regarding  the 
permanent  replace¬ 
ment  of  strikers. 

If  you  review  your 
own  coverage  of  the 
Detroit  strike  and  the 
events  that  led  up  to  it, 
you  will  no  doubt  see 
that  the  city's  political 
leadership,  its  business 
and  religious  leaders 
and  the  majority  of  its 
citizens  have  universal¬ 
ly  expressed  grave  con¬ 
cern  that  the  absentee 
ownership  of  both  the 
Detroit  Free  Press  and 
the  Detroit  News  feels 
no  sense  of  responsibil¬ 
ity  to  the  community 
which  they  claim  to 
serve.That  is  a  stark 
contrast  to  the  deep 
community  ties  which 
are  evident  in  the  out¬ 
come  of  negotiations 
with  the  Plain  Dealer. 

It  is  a  regrettable  feet 
that  Wall  Street  contin¬ 
ues  to  reward  both 
Knight-Ridder  and 
Gannett  and  their 
stockholders  while 
Detroit’s  newspapers 
hemorrhage  to  death. 

If  anything,  the  Detroit  situation 
demonstrates  the  ugly  realities  of  con¬ 
glomerate  ownership  of  metropolitan 
dailies.  Both  Knight-Ridder  and  Gannett 
have  made  conscious  a  decision  to  per¬ 
mit  the  Detroit  dailies  to  die  rather  than 
try’  to  setde  this  dispute  in  a  way  that  is 
fair  to  both  sides. 

That’s  a  sad  commentary  on  the 
depth  of  “corporate  statesmanship”  as 


Newspaperdom* 


50  YEARS  AGO. . .  After  13 
years  of  informal  association, 
the  Associated  Press  Managing 
Editors,  at  their  meeting  in  Los 
Angeles,  approved  a  resolution 
preparing  the  way  for  incor¬ 
poration  of  the  organization 
with  a  formal  constitution  and 
bylaws.The  plan  is  to  make 
APME  a  permanent  body 
which  will  work  closely  with 
executives  and  employees  of 
AP  to  develop  techniques  and 
improve  the  service. 

Phenix  City, Ala.,  levied  a 
“privilege”  tax  against  two 
daily  newspapers  in 
Columbus,  Ga.,  just  across  the 
Chattahoochee  River,  in  retali¬ 
ation  for  stories  published 
exposing  police  corruption. 

The  first  postwar 
European  assembly  for  Moral 
Re-Armament  was  attended  by 
2,500  delegates  firom  30 
nations  in  Switzerland,  with 
the  purpose  of  equipping 
democracy  with  an  inspired 
ideology  and  a  trained  force 
that  can  answer  totalitarianism 
in  any  form. 
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practiced  by  two  of  the  largest  and 
most  successful  media  giants  in  the 
nation. 

Although  I  cannot  speak  for  the  lead¬ 
ership  of  all  the  unions  involved  in  the 
Detroit  conflict,  I  am  certain  that  we  all 
share  the  ultimate  objective  of  restoring 
both  the  Free  Press  and  the  Detroit 
News  as  viable  and  respectable  newspa¬ 
pers.  In  labor  relations,  there  is  no  such 
thing  as  death  with  honor.  Jobs  are  sim¬ 
ply  too  difficult  to  recreate  once  they 
are  destroyed. 

E&Fs  comments  are  another  voice 
of  reason  in  this  difficult  situation,  and 
we  welcome  your  contribution. 

William  J.  Boarman 

Boatman  is  president  of  the 

Communications  Workers  of  America 


Corrections 

Because  of  a  production  error, 
daily  circulation  gains  at  the  Los 
Angeles  Times  and  Portland  Oregonian, 
and  a  Sunday  circulation  increase  at  the 
Houston  Chronicle  were  presented  as 
declines  in  charts  (Nov.9,p.  10)  showing 
circulations  of  the  25  biggest  daily  and 
Sunday  newspapers,  as  reported  in  the 
Audit  Bureau  of  Circulations’  latest  FAS- 
FAX  report  of  publishers’  statements. 

On  Sundays,  the  Houston  Chronicle 
showed  an  increase  of  4,393  copies, 
compared  with  the  same  period  last 
year.  Based  on  the  figure  provided  by 
ABC,  the  Los  Angeles  Times  showed  an 
average  daily  circulation  increase  of 
21,806  copies,  compared  with  the  year- 
ago  period. 

However,  Times  communications 
director  Laura  L.  Morgan  said  the  1995 
daily  circulation  total  was  incorrect. 
Comparing  the  latest  average  daily  circu¬ 
lation  with  the  correct  figure  for  the  six 
months  ended  Sept.  30, 1995,  it  shows  an 
average  increase  of  16,884,  Morgan  said. 

The  Oregonian's  daily  circulation 
actually  increased  by  4,931. 


For  additional  stories,  analysis: 
and  industry  resources, 
visit  us  on  the  Web 

http://www.mediainfo.com 
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EVERY  SATURDAY  SINCE  1884 


TMC  Newspaper 
Auditing  B^ins 


78,178. 

That  number  — 
which  sings  with  a 
sprung  rhythm 
appropriate  to  the 
inaugural  occasion 
—  is  the  first  bottom-line  of 
an  Audit  Bureau  of  Circula¬ 
tions  audit  of  a  total  market 
coverage  product. 

Released  during  Audit 
Bureau’s  annual  meeting  in  Toronto,  the  number 
comes  from  the  “Supplemental  Data 
Report/Average  non-paid  distribu¬ 
tion”  for  Express  Line,  the  TMC  paper 
distributed  by  the  Daily  Oklahoman 
in  Oklahoma  City. 

“We’re  very  proud  to  be  the  first 
newspaper  to  undergo  a  TMC  audit,”  the  Daily  Okla¬ 
homan's  advertising  director,  David  Thompson,  said. 
“We  accepted  the  challenge  of  being  the  first  with 
the  expectation  that  TMC  auditing  will  benefit  the 
entire  newspap>er  industry.  As  more  newspapers 
audit  their  TMC  products,  advertisers  can  be 
assured  that  they  are  receiving  the  full  value  of  their 
investments  in  nonsubscriber  vehicles.” 

For  the  Audit  Bureau,  conducting  the  Oklahoma 
City  TMC  audit  is  also  the  first  concrete  result  of  sev¬ 
eral  moves  into  nontraditional  areas  for  the  Schaum¬ 
burg,  lU.-based  auditing  service. 

In  the  next  couple  of  years,  the  Audit  Bureau  — 
which  for  its  first  82  years  had  focused  exclusively 


on  auditing  paid  circulation  of 
newspapers  and  magazines 
—  will  start  releasing  audits 
of  other  nonpaid  newspa¬ 
pers,  World  Wide  Web  sites 
and  even  trade  show  atten¬ 
dance  and  demographics. 

Now  that  the  Oklahoma 
beta  test  has  been  concluded, 
other  Audit  Bureau  members 
will  be  able  to  have  their  TMC 
products  audited  beginning  in  March  1997,  the 
Audit  Bureau  said. 

There  has  been  undeniable  advertiser  demand  for 
TMC  auditing. 

“The  advertising  community  has  made  it  clear 
that  audited  information  about  TMC  and  nonpaid 
newspapers  will  improve  business  decisions,”  Audit 
Bureau  President  Mike  Lavery  said. 

That’s  the  opinion  of  Matthew  Spahn,  manager  of 
print  media  for  Sears,  Roebuck  &  Co. 

“Frankly,  the  auditing  of  TMCs  is  even  more 
important  than  the  audit  of  paid  products,”  Spahn 
said,  “because  TMCs  aren’t  products  souglit  after  by 
the  consumer  and  TMCs  are  delivered  in  a  variety  of 
ways,  including  mail  and  alternate  delivery  services. 

“Sears  has  been  very  critical  of  TMC,”  Spahn 
added.  “By  auditing  TMCs,  it  creates  more  opportu¬ 
nities  for  Sears  to  invest  in  tliem.” 

It  remains  to  be  seen  how  enthusiastic  newspa¬ 
pers  will  be  about  TMC  auditing,  which  is  a  far  more 
demanding  process  tlian  auditing  paid  circulation. 

“1  don’t  want  to  mislead 
you:  This  is  a  very  labor- 
intensive  and,  therefore, 
likely  expensive  [audit],” 
Audit  Bureau’s  senior  vice 
president/field  auditing, 
Mike  Moran,  told  the  news¬ 
paper  division  meeting  in 
Toronto. 

TMC  auditing  involves 
extensive  field  testing:  Sur¬ 
veying  the  distribution  sys¬ 
tem,  observing  deliveries, 
making  phone  contact  of 
consumers  where  names 
are  available  —  and  actu¬ 
ally  ringing  doorbells  in 
many,  many  cases. 

“Our  initial  idea  is  to 
make  two  field  verifica- 
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Circulations  releases  its 
first  audit  of  total 
market  coverage  product 

BY  MARK  FITZGERALD 


8  Editor  &  Publisher  ■  December  7, 1996 


tions,  unannounced  verifications,  annually,”  Moran 
said. 

In  the  Daily  Oklahoman  beta  test,  arriving  at  the 
178,178  nonpaid  distribution  bottom-line  for  the 
Express  Line  TMC  “probably  took  about  as  many 
hours  as  it  did  to  do  their  paid  circulation  audit,” 
Moran  said. 

In  its  latest  publisher’s  statement,  the  Okla¬ 
homan  said  it  had  an  average  daily  circulation  of 
203,705  and  a  Sunday  circulation  of  300,941. 

Moran  said  the  Audit  Bureau  will  give  papers  an 
estimated  budget  for  the  process  before  beginning  a 
TMC  audit. 

At  this  time,  the  Audit  Bureau  will  not  audit  TMC 
products  that  are  simply  packages  of  advertising, 
Moran  said. 

“The  emphasis  is  on  ‘newspaper,’  ”  he  said.  TMC 
products  must  contain  editorial  and  are  being  eval¬ 
uated  on  a  case-by-case  basis,  he  said. 

The  Daily  Oklahoman’s  first  TMC  audit  is 
attached  as  a  Supplemental  Data  Report  to  the 
newspaper’s  Sept.  30, 1996  Publisher’s  Statement. 


BY  MARK  FITZGERALD 


TV  Grows 
As  Local 
News  Source 


IN  THE  PAST  couple  of  years,  there  has  been  a 
dramatic  increase  in  the  number  of  people  cit¬ 
ing  TV  as  their  primary  source  for  local  news, 
a  researcher  says. 

Denice  Nichols,  vice  president  of  sales  for  Pulse 
Research,  says  the  Portland,  Ore.-based  firm’s  pro¬ 
prietary  studies  of  numerous  markets  of  various 
sizes  and  demographics  show  an  almost  universal 
increase  in  consumer  perception  that  local  televi¬ 
sion  is  the  number  one  source  of  local  news. 

“It  used  to  be  less  than  10%  to  15%  would  cite 
TV  as  their  number  one  source  of  local  news.  Now 
30%  to  35%  of  consumers  say  TV  is,”  Nichols  said. 

“It  doesn’t  matter  what  the  maricet  is,”  Nichols 
added.  “We’ve  seen  it  in  very  rural  markets.  We  just 
completed  a  study  of  a  suburban  paper  that  is  in 
the  shadow  of  a  major  metro  [newspaper],  and 
found  TV  is  the  competitor  to  the  suburban  paper 
—  not  the  metro.” 

Nichols  says  she  has  no  hard  statistics  on  why 
TV  has  grown  so  quickly  in 
consumer  perception  —  but 
she  has  a  pretty  good  guess. 

“Our  assumption  is  it’s  a 
matter. . .  of  molding  public 
perception  with  advertising,” 
she  said.  “TV  is  spending 
money  to  reinforce  that  per¬ 


Study  finds  TV,  not  the 
major  metros,  is  the 
main  competitor  to 
suburban  papers 


ception  in  the  local  community.  TV  keeps  market¬ 
ing  itself  as  a  source  of  local  news.  It  has  all  those 
[news  show  introductions], ‘This  is  your  action 
news.’  You  and  I  know  that’s  not  true,  but  TV  adver¬ 
tises  the  perception.  And  advertising  worics.” 

Not  only  is  TV  gaining  across  the  board  in  this 
battle  of  perceptions,  but  the  consumer  choice  of 
station  for  local  news  is  also  remaricahly  uniform, 
Nichols  said.  “Often  times  we  ask  [which  station] 
do  you  get  your  local  news  from,  and  most  often 
the  answer  is  the  ABC  [affili¬ 
ate],”  Nichols  said.  “It  seems 
to  track  ABC,  then  NBC  and 
then  CBS.” 

In  an  interview  at  the 
recent  America  West  Regional 
Newspaper  Operations  and 
Technology  Conference, 

Nichols  and  Pulse  Research 
vice  president  of  mariceting 
Phil  Ballard  said  winning  the 
local  news  perception  war 
would  simply  close  the  circle  for  TV. 

“Already,  the  trend  [of  consumers]  is  to  follow 
national  and  international  news  on  TV,”  Ballard 
said. 

Too  many  n<;wspapers  simply  refuse  to  believe 
TV  is  cutting  into  their  local  news  franchise,  Ballard 
said.  “Publishers  are  startled  when  they  are  told 
they  are  not  considered  the  number  one  source  for 
local  news,”  he  said. 

The  good  news  for  newspapers  is  that  the 
medium  remains  far  and  away  the  people’s  choice 
for  local  buying  decisions. 

“Local  [newspaper]  advertising  has  not  eroded 
in  perception,”  Ballard  said.  “People  look  to  make 
buying  decisions  from  retail  and  classified  newspa¬ 
per  advertising.” 

And  despite  the  growing  perception  about  TV 
news,  radio  continues  to  be  “not  even  an  element” 
in  the  local  news  battle.  In  any  given  maricet, 
Nichols  said,  only  about  5%  to  7%  of  respondents 
will  cite  radio  as  their  primary  source  for  local 
news. 

And  newspapers  need  not  lose  ground  to  TV, 
either,  Nichols  argues.  “In  those  markets,”  she  said, 
“where  [newspaper  publishers]  are  .sitting  down 
and  asking  people  what  they  want  in  their  paper, 
they  are  not  having  this  problem.” 


The  good  news  for 
newspapers  is  that 
the  medium 
remains  far  and 
aivay  the  people’s 
choice  for  local 
buying  decisions 


Expanded 

Circulation 

The  north  county' News,  recently  purchased 
by  Patuxent  Publishing  Co.  in  Maryland,  will 
begin  publishing  weekly  on  Feb.  6, 1997,  in  order  to 
meet  the  needs  of  the  growing  northern  Baltimore 
County  maricet. 

The  News  has  a  mailed  circulation  of  20,000  and 
will  be  distributed  each  Thursday  when  the  change 
goes  into  effect. 


December  7, 1996  ■  EditM"  &  Pubusher  9 


BY  DEBRA  GERSH  HERNANDEZ 


From  Insider 
To  Outsider 


OUR  YEARS  AGO,  Marlin  Fitzwater  was 
watching  the  presidential  campaign 
from  the  inside. 

This  year,  as  an  independent  consul¬ 
tant,  the  former  White  House  press  sec¬ 
retary  had  the  opportunity  to  look  at 
both  of  his  former  professions  —  journalism  and 
government  —  with  an  outsider’s  eye. 

The  bottom  line:  His  opinions  of  both  have 
changed  little,  he  said  during  an  informal  discussion 
at  his  Virginia  home. 

“I  spent  so  long  in  journalism,  and  was  such  a  stu¬ 
dent  of  the  press  for  so  many 
years  in  all  my  press  secretary 
jobs,  I  don’t  think  that  there’s 
been  any  revelations  since 
then,  where  I  would  say,  ‘Aha, 
they  are  all  liberals,’  ”  Fitzwa¬ 
ter  said. 

As  ever,  he  maintained  that 
journalism  “is  a  tough  job 
that’s  done  very  well,”  but 
added,  “It’s  very  hard  to  tell 
people  inside  the  White 
House  that.” 

Nevertheless,  given  the 
opportunity  to  do  it  all  over 
again,  Fitzwater  said  he  would 
take  a  page  from  the  current 
administration’s  playbook  and  would  be  more  criti¬ 
cal  of  the  press,  both  publicly  and  in  private. 

“One  of  the  things  that  I’ve  noticed  about  the 
Clinton  administration  is  that  they  have  no  qualms 
about  calling  up  journalists  and  telling  them  they’re 
wrong  and  stupid  and  telling  them  how  to  write 
their  stories  and  what  they’re  doing  wrong,”  he  said. 

“1  thought  journalists  would  react  negatively  to 
that,  but,  in  fact,  it  seems  to  work,”  he  added,  express¬ 
ing  amazement  that  journalists  have  allowed  the 
White  House  “to  intimidate  them  in  so  many  ways, 
and  1  think,  maybe,  I  should  have  done  more  of  that.” 

In  his  autobiography.  Call  the  Briefing!  Reagan 
and  Bush,  Sam  and  Helen:  A  Decade  with  Presi¬ 
dents  arul  the  Press,  Fitzwater  described  the  press 
corps  as  “an  unwanted  appendage,  like  a  cocklebur 
that  attaches  to  your  pants  leg.”  But  he  doesn’t  feel 
that  way  so  much  anymore. 

“I  think  that’s  a  phenomenon  that  occurs  cer¬ 
tainly  within  the  White  House  and  within  any  large 
institution  that’s  being  examined  by  journalists,”  he 
said,“because,  first  of  all,  if  you  boil  it  down  to  a  kind 
of  a  personal  thing:  Nobody  welcomes  criticism  or 
that  constant  oversight.” 


While  people  in  government  respect  intellectu¬ 
ally  the  role  of  journalism  in  democracy,  he  ques- 
tioned,“Does  that  mean  they  like  to  have  journalists 
spending  their  every  day  looking  over  their  shoul¬ 
der  at  everything  they  do?  No,  and,  thankfully,  1  don’t 
know  very  many  people  who  think  that’s  a  swell 
way  to  spend  your  day. 

“So,  to  leaders  in  government  and  business,  jour¬ 
nalism  is  kind  of  an  unwanted  spectator,”  he  said. 
While  it  is  the  lot  of  journalists  “to  examine  and 
make  judgments  about  others.  That’s  what  people 
resent  about  journalists,  is  that  they’re  always  mak¬ 
ing  judgments  about 
them,”  Fitzwater  said. 

“And  most  times, 
when  people  say,  ‘Well, 
journalism  isn’t  too 
objective  anymore,’  it 
means  they  thought 
objective  journalism 
was  just  reporting 
what  happened.  And 
what  they  really  resent 
are  the  judgmental 
qualities  of  journalism 
that  now  is  a  very  big 
part  of  journalism,” 

Fitzwater  noted. 

From  the  inside, 

Fitzwater  said,  the  so- 
called  advocacy  jour¬ 
nalist  seems  like  “peo¬ 
ple  questioning  your 
motivation,  which  people  just  absolutely  resent.” 

His  advice  to  government  officials?  “Get  over  it 
and  get  used  to  it,  because  it’s  going  to  get  worse.” 

He  ought  to  know.  Fitzwater  was  a  newspaper¬ 
man  before  crossing  the  isle  to  spend  two  decades 
in  government,  mainly  as  a  spokesman  for  various 
agencies,  and  then  10  years  in  the  White  House, 
under  Presidents  Reagan  and  Bush. 

“It’s  incredible,”  he  said.  After  four  or  five  years  at 
several  newspapers,  20  years  as  a  government 
spokesman,  a  couple  of  years  as  deputy  press  secre¬ 
tary,  and  a  presidential  campaign,  “1  thought  1  had 
probably  as  good  a  background  as  you  can  have. 

“But  it  still  could  not  prepare  me  for  the  pres¬ 
sures  of  the  job”  of  heading  the  White  House  press 
office,  Fitzwater  said,  because  of  the  enormity  of  the 
scrutiny  compared  with,  say,  being  public  affiirs 
director  at  a  cabinet  agency,  where  maybe  five  or  six 
reporters  cover  you  on  a  regular  basis.  They  don’t 
write  about  you  on  daily  deadline,  so  you  have  time 


Former  White 
House  press 
secretary  and 
ex-reporter  Marlin 
Fitzwater 
discusses  the 
conflicting  roles 


“One  of  the  things  that 
I’ve  noticed  about  the 
Clinton  administration 
is  that  they  have  no 
qualms  about  calling 
up  journalists  and 
telling  them  they’re 
wrong  and  stupid. . . 

—  Marlin  Fitzwater, 
former  press  secretary 
to  Presidents  Ronald 
Reagan  and  George 
Bush 
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to  handle  information,  he  explained. 

“The  margins  for  error  are  so  small  in  the  White 
House.  If  you  say  one  word  wrong,  it  goes  out 
through  so  many  channels  that  you  just  can’t  believe 
it,”  Fitzwater  said.  “There  are  so  many  avenues  of 
information,  or  ways  that  you  can  make  mistakes, 
that  can  blow  up  at  you,  and  there’s  no  comparable 
situation  to  that  in  the  world  outside  tlie  White 
House,”  he  continued. 

Therefore,  no  matter  how  well-prepared  you  are 
for  the  job,  “it’s  going  to  test  you  in  ways  you’ve 
never  been  tested  before.” 

Had  President  Bush  won  re-election  in  1S>92, 
Fitzwater  would  have  stayed  about  six  months  to 
get  the  new  administration  going  before  seeking 
another  job,  possibly  with  the  U.S.  Information 
Agency,  a  move  he  had  discussed  with  the  president 
about  a  year  before  the  election. 

“I  really  thought  I  was  getting  burned  out  after  10 
years  in  the  White  House,”  Fitzwater  said,  and  he 
advised  his  successor  not  to  stay  as  long. 

“For  one  thing,  I  think  it’s  too  high-pressure.  You 
get  along  OK,  but  you  don’t  realize  how  your  effec¬ 
tiveness  becomes  diminished  by  just  the  daily  bat¬ 
tles,”  Fitzwater  observ’ed.  “I  don’t  think  a  press  sec¬ 
retary  can  survive  in  that  kind  of  a  pressure  cooker 
for  more  than  four  or  five  years.” 

He  also  suggested  White  House  press  secretaries 
“try  to  be  as  nonpolitical  as  possible  and  try  to  main¬ 
tain  your  honesty  and  integrity,  which  is  mandatory 
for  the  job.” 

“But,”  he  added,  “you  also  have  to  examine  your 
own  personal  traits.  If  you’re  not  a  person  who’s  tol¬ 
erant  of  others  and  is  patient  with  others,  you’re 
doomed,  because  you’ve  got  to  tolerate  every  point 
of  view,  every  kind  of  individual,  every  kind  of  pub¬ 
lication,  every  neurotic  quality  that  as  many  people 
in  one  room  can  have  —  and  try  to  be  even-tem¬ 
pered  about  it.” 

It’s  a  job  not  many  people  are  suited  for  and  a  job 
that  has  changed  considerably  in  light  of  the  prolif¬ 
eration  of  new  media,  which  Fitzwater  saw  firsthand 
during  the  Persian  Gulf  war. 

Among  the  biggest  changes  in  journalism,  he 
cited  the  impact  of  satellites  and  the  proliferation  of 
television  journalism  and  computerized  journalism, 
and  desktop  publishing. 

“There  has  been  an  enormous  growth  in  the  jour¬ 
nalism  industry,  with  thousands  of  new  outlets  of 
different  kinds  and  so  forth 


Former  White  House  press  secretary  Marlin  Fitzwater 
(right),  who  was  at  the  White  House  for  a  CBS  inter¬ 
view,  jokes  with  current  press  secretary  Mike  McCurry 
in  the  briefing  room  after  presenting  him  a  copy  of  his 
book,  "Call  the  Briefing.” 

During  the  Gulf  war,  for  example,  there  were  sev¬ 
eral  instances  in  which  “not  only  did  the  live  cover¬ 
age  mean  that  people  felt  more  a  part  of  what  was 
actually  happening,  but  it  also  meant  that  govern¬ 
ment  had  to  respond  on  a  real-time  basis,”  he  said.  In 
one  case,  Fitzwater  recalled,  Saddam  Hussein  had 
proposed  a  settlement,  which  President  Bush  and 
his  advisers  determined  was  phoney. 

When  the  president  needed  a  way  to  tell  the  26 
nations  in  the  coalition  that  he  planned  not  to 
respond,  the  “quickest  and  most  effective  way  was 
CNN,  because  all  the  countries  in  the  world  had  it 
and  were  watching  it  on  a  real-time  basis,”  he  said. 
“And  20  minutes  after  we  got  the  proposal ...  I 
went  on  national  television,  basically,  just  to  tell  the 
26  members  of  the  coalition  that  the  war  was  con¬ 
tinuing.” 

That  “strange”  incident  “had  enormous  impact 
within  the  government,  because  basically  what  it 
meant  was  all  the  old  diplomatic  channels  were  cir¬ 
cumvented,”  he  said.  “All  the  State  Department  chan¬ 
nels  were  circumvented,  so  that  all  the  traditional 
means  of  communications  that  America  had  been 
using  for  200  years  to  com- 


that  reject  many  of  the  old 
newspaper/radio  ethics,  if  you 
will,  but  certainly  bring  a  new 
speed  and  a  new  dimension 
to  the  way  journalism  is  prac¬ 
ticed. 

“That,  in  turn,”  Fitzwater 
continued,“has  led  to  changes 
in  the  way  government 
responds  to  it,  the  way  jour¬ 
nalists  look  at  their  own  pro¬ 
fession,  and  the  way  die  pub¬ 
lic  looks  at  the  journalists.” 


The  result  is  that  the 
journalists  “have  all 
become  celebrities,  and, 
therefore,  people  can’t 
tell  the  difference  between 
whether  they’re  giving 
you  news  or  giving  you 
celebrity  information” 


municate  with  other  heads  of 
state  ended  that  morning.  And 
it  ended,  basically,  with 
George  Bush  and  the  secre¬ 
tary  of  state  and  the  press  sec¬ 
retary  sitting  in  a  room  and 
saying  we  go  on  television 
and  announce  this  decision.” 

Another  phenomenon  is 
the  rise  of  highly  paid 
celebrity  journalists,  he 
observed. 

“We  have  journalists  now 
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who  don’t  necessarily  see  themselves  as  just 
reporters,”  he  said.  “They  see  themselves  as  someday 
being  publishers  or  columnists  or  commentators  or 
part  of  management  in  some  fashion.” 

After  growing  up  and  working  as  a  newsman  in 
Kansas,  Fitzwater  found  on  the  East  Coast  “another 
world  of  journalism”  dominated  by  four  or  five  big 
publications  and  the  television  networks  in  which 
“the  celebrity  is  focused  on  themselves,”  he 
observed  in  reference  to  TV  shows  dominated  by 
journalists  talking  about 
themselves. 

The  result  is  that  the  jour¬ 
nalists  “have  all  become 
celebrities,  and,  therefore, 
people  can’t  tell  the  differ¬ 
ence  between  whether 
they’re  giving  you  news  or 
giving  you  celebrity  informa¬ 
tion.” 

Now  “a  fairly  widespread 
phenomenon,”  Fitzwater  first 
noticed  it  back  in  the  1980s 
with  Sam  Donaldson  of  ABC 


“I  realty  thought  I 
was  getting  burned 
out  after  10  years 
in  the  White  House” 
Fitzwater  said,  and 
he  advised  his 
successor  not  to 
stay  as  long 


News. 

“We  started  noticing  that  wherever  Donaldson 
went  with  President  Reagan,  people  would  rush 
over  to  talk  to  him  as  much  as  they  would  the  pres¬ 
ident,”  Fitzwater  explained. 

Press  secretaries  have  had  to  develop  new  strate¬ 
gies  in  response  to  the  wave  of  celebrity  journalists, 
he  continued.  In  other  words,  you  did  not  simply 
interact  with  the  public  through  reporters.  Instead, 
in  dealing  with  celebrity  journalists  and  TV  talk 
shows,  “what  you  try  to  do  is  make  celebrities  out  of 
government  officials,  putting  cabinet  officers  or  oth¬ 
ers  on,  or  you  develop  spokesmen.” 

Although  the  role  of  a  presidential  spokesman 
has  really  developed  in  the  latter  part  of  this  cen¬ 
tury,  Fitzwater  said  that  now  its  gotten  to  the  point 
where  “the  spokesman’s  job  is  so  related  to  the 
media  itself  that  everybody  has  a  spokesman  — 
every  movie  star  has  a  spokesman,  every  govern¬ 
ment  official  has  a  spokesman,  news  organizations 
have  spokesmen.  So,  there’s  another  whole  industry 
that’s  generated  just  because  they  needed  a  group  of 
people  with  the  expertise  to  deal  with  this  new,  last- 
paced  journalism.” 

In  the  end,  however,  Fitzwater  believes  the  public 
is  winning  because  it  is  better  informed  than  ever 
before,  despite  the  confusion. 

Journalism,  Fitzwater  says,  is  “a  selfcorrecting 
mechanism,”  and  media  outlets  need  to  revisit  their 
rules  of  ethics  in  light  of  all  the  change. 

No  fan  of  Washington’s  endemic  “revolving  door” 
between  journalism  and  government,  he  conceded 
that  he  missed  journalism  and  toyed  with  the  idea  of 
returning  to  the  trade  in  the  late  1960s,  but  declined 
a  job  offer  at  a  weekly  newspaper  in  Maryland  — 
ironically  not  far  from  where  he  is  building  a  new 
home. 

“I  love  journalism,”  Fitzwater  said,  and  if  he  had 
his  druthers,  he’d  take  a  job  on  the  board  of  some 


newspaper,  but,“So  far,  nobody’s  invited  me.”  He  said 
he  would  relish  being  a  director  and  dealing  with  all 
the  change  overtaking  the  newspaper  industry. 

And  when  it  comes  to  presidential  campaign  cov¬ 
erage,  despite  all  the  changes,  he  said,“the  end  result 
is  about  the  same.” 

“The  whole  instant  response  thing  and  fax 
machines  sending  out  answers  even  before  the 
questions  are  asked  and  a  huge  kind  of  industry  of 
one-upmanship  developing  on  both  sides  is  a  new 
phenomenon”  —  one  that  has  less  to  do  with  a  can¬ 
didate’s  ability  to  lead  than  the  campaign’s  ability  to 
manage  technology,  Fitzwater  said. 

“It  detracts  in  the  sense  that  people  become 
focused  in  on  who  is  first  and  who  is  most  effective 
in  what  they  said,  rather  than  on  what  was  said.  And 
it  diminishes  in  the  sense  that  the  responses  are  not 
as  thoughtful,  and  often  are  wrong.” 


BY  MARK  FITZGERALD 

Hollinger 
Gains  Control 
Of  Southam 

Hollinger  international  inc. 

gained  outright  control  of  Southam  Inc. 
with  a  sweetened  offer  for  shares  of  the 
big  Canadian  newspaper  chain. 

Hollinger  International  said  Nov.  29  that  it 
received  tenders  of  approximately  1  million  more 
shares  in  Southam  than  it  needed  to  achieve  major¬ 
ity  ownership.The  company,  the  Chicago-based  unit 
of  Conrad  Black’s  Hollinger  Inc.,  said  it  will  purchase 
8  million  Southam  shares  for  C$160,  or  approxi¬ 
mately  U.S.$1 18.9  million. 

In  its  campaign  to  control  Southam  outright, 
Hollinger  International  twice  increased  its  offering 
price. 

Hollinger  International  annoimced  Nov.  13  it 
would  offer  C$20,  or  about  U.S.  $  14.80,  per  share  of 
Southam,  up  C$1.25  from  its  Oct.  24  offer  of 
C$18.75  a  share. 

Last  May,  Hollinger  began  its  drive  to  take  control 
of  Southam  by  paying  C$18  a  share  for  the  20% 
block  of  stock  owned  by  Power  Corp. 

Hollinger  International  needed  to  buy  approxi¬ 
mately  7  million  shares  to  increase  its  stake  in 
Southam  from  41%  now  to  50.1%. 

With  the  8  million  shares  in  hand,  Hollinger  and 
Hollinger  International’s  stake  in  Southam  will 
increase  to  50.7%. 

Gaining  majority  control  means  Hollinger  Inter¬ 
national  can  consolidate  Southam’s  financial  results 
with  its  U.S.  and  overseas  newspapers.The  Chicago 
Sun-Times  is  Hollinger  International’s  U.S.  flagship. 

(See  Hollinger  on  page  33) 
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BY  MARK  FITZGERALD 

Out  Of 
Junk  Mail 


ANADA’S  POSTAL  SERVICE  is  getting 
out  of  the  junk  mail  business. 

Acting  on  complaints  from 
Canada’s  newspapers  and  other  pri¬ 
vate  businesses  —  as  well  as  a  highly 
critical  report  on  the  country’s 
postal  service  —  Public  Works  Minister  Diane  Mar- 
leau  said  that  Canada  Post  will  stop  delivering  so- 
called  “economy  unaddressed  admail.” 

“Unaddressed  admail,  or  junk  mail  as  it  is  com¬ 
monly  called,  is  an  irritant  across  the  country  and 
Canadians  simply  do  not  understand  why  it  is  deliv¬ 
ered  by  their  post  office,”  Mar- 
leau  said. 

Mostly  fliers  and  coupon 
books,  economy  unaddressed 
admail  is  delivered  on  week¬ 
ends  by  contract  workers  who 
are  not  regular  letter  carriers. 

The  U.S.  Postal  Service  has 
been  looking  at  similar  delivery 
possibilities  as  part  of  its  on¬ 
going  drive  to  operate  more  like  a  business.  Most  re¬ 
cently,  the  service  floated  plans  for  a  “Neighborhood 
Mail”  program  that  was  abandoned  after  protests 
from  newspapers  and  private-sector  direct  mailers. 

Public  Works  Minister  Marleau  ordered  an  end  to 
the  junk  mail  business  following  the  release  of  a 
151-page  report  criticizing  Canada  Post  as  “an  unfair 
competitor  to  private-sector  companies.” 

The  review  of  Canada  Post  was  authored  by 
George  Radwanski  —  a  former  editor  of  the 
Toronto  Star.  Radwanski’s  review  found  evidence 
that  Canada  Post,  a  so-called  Crown  corporation,  was 
using  the  price  of  its  stamps  to  cross-subsidize  the 
junk  mail  business,  and  its  courier  service,  which 
competes  with  such  priv'ate-sector  businesses  as 
Purolator  Courier  Ltd. 

Radwanski  said  Canada  Post’s  combining  of  tax¬ 
payer-funded  services  with  its  own  commercial  ven¬ 
tures  “have  gravely  distorted  its  corporate  culture.” 

Canadian  newspapers  hailed  the  changes.  The 
Canadian  Newspaper  Association  has  complained  in 
the  past  that  unaddressed  admail  allowed  Canada 
Post  to  use  its  exclusive  access  to  apartment  mail¬ 
boxes  as  an  unfair  advantage  in  delivering  fliers  and 
coupon  books  that  might  otherwise  be  delivered 
inside  newspapers.  The  changes  were  also  wel¬ 
comed  by  newspapers  in  the  United  States,  which 
have  tangled  with  the  U.S.  Postal  Service  over  simi¬ 
lar  commercial  ambitions. 

“We  congratulate  our  colleagues  at  the  Canadian 
Community  Newspapers  Association  for  persuading 


its  government  to  recognize  the  grave  threats 
Canada  Post  posed  to  a  free  market  and  we  thank 
them  for  taking  a  leadership  role  in  this  issue,”  said 
Roy  Eaton,  chairman  of  the  National  Newspaper 
Association,  and  publisher  of  the  Wise  County  Mes¬ 
senger  in  Decatur, Texas. 

“Competition  from  a  business’s  own  government 
is  the  most  unfair  competition  it  could  face,”  Eaton 
added.  “Many  postal  administrations  around  the 
world,  including  our  own  U.S.  Postal  Service,  are 
struggling  to  find  the  right  balance  between  serving 
newspapers  and  committing  with  them.  We  think 
Canada  Post  struck  the  wrong  balance  and  we  are 
endorsing  our  colleagues  at  USPS  to  seek  a  new 
direction  in  its  own  future.” 

That’s  unlikely,  however.  USPS  spokesman  Frank 
Brennan  said  there  is  no  valid  comparison  between 
the  postal  services  in  Canada  and  the  United  States. 

“There  are  service  similarities  . . .  but  they  are 
fundamentally  different  administrations,”  he  said. 

“For  instance,  all  mail  in  Canada  is  on  a  two-day 
delivery  goal.  Here,  it’s  one-day.  The  [Radwanski 
review]  showed  a  lot  of  cross-subsidization,  but  here 
in  the  U.S.,  the  Postal  Rate  Commission  jealously 
guards  [its]  right  to  examine  very  closely  all  the  rate¬ 
making  proposals. 

“So  it’s  really  apples  and  oranges,”  Brennan  added. 

Successful 
NIE  Program 

The  PORTLAND  OREGONIAN'S  Newspaper  in 
Education  program  went  into  overdrive  in  the 
past  school  year,  delivering  more  than  a  million 
copies  to  Portland-area  schools,  it  was  announced. 

In  1992,  when  Kevin  Fuller  took  over  the  NIE 
program,  called  Oregonian  in  Education  (OIE)  at  the 
paper,  average  distribution  to  the  schools  was  1,823 
Monday  through  Friday.  By  1996,  the  number  had 
risen  to  3,789.  The  schools  get  the  paper  free 
through  the  circulation  department’s  vacation  dona¬ 
tion  pnjgram  and  corporate  sponsorships. 

Special  sections  instruct  teachers  in  using  the 
newspaper  with  particular  curricula.  According  to 
Fuller,  the  guides  conform  to  the  state’s  benchmarks 
for  outcome-based  education. 

Fuller  said  OIE  will  offer  two  new  supplements  in 
1996-97:  Hometown  Heroes  ;md  the  Spirit  of  Volun- 
teerism. “We’re  working  toward  a  45%  penetration 
of  our  target  market.  Fuller  told  the  Pacific  North¬ 
west  Newspaper  Association. 


Canadian  postal 
sen/ice  to  drop 
direct  mail 
business 


December  7, 1996  ■  Editrx  &  Pij’BUSHer  13 


Witnessing 

Executions 


A  FEDERAL  JUDGE  has  reaffirmed  his 
unprecedented  ruling  allowing 
reporters  to  watch  California’s  exe¬ 
cution  process  from  the  time  the 
needles  for  the  lethal  injection  are 

inserted. 

U.S.  District  Judge  Vaughn  Walker  said  he  was 
inclined  to  reject  a  news  media  request  to  broaden 
his  previous  order  by  letting  witnesses  see  the  pris¬ 
oner  as  he  was  led  into  the  death  chamber. 

Despite  a  state  lawyer’s  objections,  Walker  said 
he  remained  convinced  that  official  witnesses  and 
reporters  have  a  constitution¬ 
al  right  to  see  “all  aspects  of 
an  execution  necessary  for 
the  public  to  apprehend  the 
nature  and  quality  of  the 
event.” 

An  execution  is  “the  most 
awesome  act  of  the  state 
against  the  individual,”  Walker 
said. 

Hundreds  of  years  of  pub¬ 
licly  witnessed  executions  in 
England,  the  American  colonies  and  the  United 
States  have  “established  beyond  any  serious  dispute 
that  this  is  an  event  which  the  public  has  the  right 
to  observe,”  he  said. 

Walker  said  he  planned  to  issue  a  permanent 
injunction  similar  to  his  preliminary  injunction  in 
May,  which  was  the  first  ruling  by  any  federal 
judge  to  overturn  a  state’s  restrictions  on  execu¬ 
tion  witnesses. 

Deputy  Attorney  General  Karl  Mayer  said  the 
state  would  appeal  to  the  9th  U.S.  Circuit  Court  of 
Appeals. 

That  court  upheld  Walker’s  preliminary  injunc¬ 
tion  in  August  under  a  limited  standard  of  review, 
in  contrast  to  the  more  thorough  review  required 
for  a  permanent  injunction. 

The  lawsuit  by  news  organizations  was  prompt¬ 
ed  by  restrictions  that  the  state  imposed  in 
February  on  wimesses  to  California’s  first  execu¬ 
tion  by  lethal  injection,  that  of  “freeway  killer” 
William  Bonin. 

Guards  at  San  Quentin  removed  a  curtain  after 
Bonin  was  already  strapped  to  a  table,  with  needles 
and  tubes  inserted,  shortly  before  deadly  chemicals 
began  to  flow  into  his  body.  Afterward,  officials 
described  Bonin’s  last  words,  how  he  walked  into 
the  chamber  and  was  strapped  down,  and  the  diffi¬ 
culty  a  staff  member  had  in  inserting  a  needle  into 


Federal  judge 
in  California 
reaffirms  nding 
allowing 
reporters  to 
,  watch, 
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a  vein. 

Witnesses  at  previous  gas  chamber  executions 
had  been  allowed  to  watch  the  entire  procedure 
from  the  time  the  prisoner  was  led  into  the  cham¬ 
ber. 

State  prison  officials  said  they  needed  to  limit 
observation  of  lethal  injections  because  guards 
could  be  more  easily  identified,  for  possible  future 
retaliation,  during  the  10  to  20  minutes  needed  to 
prepare  the  prisoner. 

Before  the  next  execution,  of  triple  murderer 
Keith  Daniel  Williams  on  May  3,  Walker  ordered 
prison  officials  to  allow  observation  from  the  time 
needles  and  tubes  were  inserted.  He  said  the  war¬ 
den  could  take  various  steps  to  protect  guards  and 
had  failed  to  justify  “drastic  measures”  against  wit¬ 
nesses. 

At  the  Nov.  1  hearing,  Mayer  renewed  the  state’s 
argument  that  California,  after  abolishing  public 
executions,  had  no  constitutional  duty  to  allow 
any  witnesses. 

“1  absolutely  do  not  accept  your  conclusion  that 
the  First  Amendment  complies”  public  access, 

Mayer  told  Walker. 

“No  federal  judge  has  ever  directed  a  state  how 
to  go  about  executing.” 

The  state  lawyer  also  said  the  increased  observa¬ 
tion  of  the  Williams  execution  added  nothing  to 
the  public’s  understanding  of  what  tlie  death 
penalty  is. 

“There’s  no  secret,  there’s  no  mystery,  about 
what’s  happening,  why  it’s  happening,  or  to  whom 
it’s  happening,”  Mayer  said. 

But  David  Fried,  a  lawyer  for  news  organizations, 
told  reporters  after  the  hearing  that  Walker  had 
understood  the  “difference  in  understanding  that 
comes  from  government  reports,  understanding 
that  comes  from  direct  observation.” 

Mayer  acknowledged  to  reporters  that  there  had 
been  no  reports  of  threats  against  guards  who  took 
part  in  the  Williams  execution  but  said,  “This  risk  is 
a  continuing  one.” 

In  court.  Fried  argued  that  the  public’s  tradition¬ 
al  right  of  access  started  when  the  prisoner 
entered  the  execution  chamber. 

But  Walker  said  that  he  was  unwilling  to  “micro¬ 
manage”  the  state’s  procedures  by  broadening  his 
order. 

Fried’s  clients  are  the  Californian  First 
Amendment  Coalition,  whose  members  include  the 
Associated  Press,  and  the  Society  of  Professional 
Journalists.  —  AP 
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LEGAL 


BY  M.L.  STEIN 

Two-Faced 

Politician 


CALIFORNIA  GOV 
Pete  Wilson  can 
play  it  both 
ways  where  the  media 
are  concerned. 

Recently,  he  signed 
legislation  sponsored  by 
the  California 
Newspaper  Publishers 
Association  that  over¬ 
turned  an  appellate 
court  decision  involving 
media/attomey  commu¬ 
nication. 

The  court  decision,  which  CNPA  said 
had  a  chilling  effect  on  such  communi¬ 
cation,  involved  a  case  called  Shahvar 
vs.  Superior  Court.  Ihe  appeals  court 
upheld  the  right  of  the  defendant  to  file 
a  cross-complaint  agauist  the  plaintiff 
for  defamation  after  the  latter’s  attorney 
faxed  a  copy  of  a  court  pleading  to  a 
San  Francisco  reporter. 

In  arguing  the  matter  before  the 
Legislature,  CNPA  pointed  out  that  cur¬ 
rent  law  grants  a  privilege  for  newspa¬ 
pers  to  publish  fair  and  true  reports  of 
court  proceedings.  The  bill  signed  by 
the  governor  permits  “fair  and  true”  judi¬ 
cial,  legislative  and  other  official  pro¬ 
ceedings  to  be  communicated  to  the 
media  on  a  privileged  basis. 

But  on  the  same  day,  Wilson  vetoed 
another  CNPA-sponsored  bill  to  improve 
access  to  public  records  and  also  killed 
a  CNPA-supported  measure  to  ease 
press  access  to  official  meetings  of  state 
boards  and  commissions. 

Citing  “additional  and 
unreasonable  burdens”  on 
state  agencies,  Wilson 
vetoed  a  bill  by  Sen. 

Quentin  Kopp  (I-Oakland) 
that  would  have  reorgan¬ 
ized  the  California  Public 
Records  Act  (CPRA)  to 
require  agencies  to  dis¬ 
close  in  writing  reasons 
for  denying  record 
requests. 

CNPA  pointed  out  to  its 
members  that  Wilson  is  a 
defendant  in  two  lawsuits 


in  which  the  Los 
Angeles  Times  and  the 
CaUfomia  First 
Amendment  Coalition 
are  seeking  information 
submitted  to  him  by 
applicants  for  vacant 
county  supervisor  seats. 
Wilson  denied  the  pub¬ 
lic  records  request  by 
the  plaintiffs. 

The  second  bill 
vetoed  by  Wilson 
would  strengthen  the  state’s  Bagley- 
Keene  Act,  which  requires  state  boards 
and  commissions  to  hold  open  meet¬ 
ings. 

CNPA  surmised  that  the  governor’s 
refusal  to  sign  the  bill  by  Sen.  Ruben 
Ayala  G>Chino)  may  have  been  influ¬ 
enced  by  a  student  newspaper  cam¬ 
paign  involving  contacts  on  affirmative 
action  between  Wilson  and  the 
University  of  California  Board  of 
Regents. 

The  Daily  Nexus  at  UC  Santa  Barbara 
accuses  Wilson  in  a  suit  of  violating  the 
open  meetings  law  by  contacting  a 
majority  of  the  regents  prior  to  a  meet¬ 
ing  to  urge  their  support  for  his  propos¬ 
al  to  abolish  affirmative  action  programs 
in  the  university  system.They  have 
since  been  abolished. 

Trial  is  pending  in  the  newspaper’s 
lawsuit. 

According  to  CNPA,  Wilson  said  he 
vetoed  Ayala’s  bill  because  its  closed-ses¬ 
sion  disclosure  requirements  would  sub¬ 
ject  board  members  to 
harassment. 

“No  evidence  of  harass¬ 
ment  was  ever  presented 
to  the  Legislature  during 
the  debate  on  the  bill, 
even  though  local  bodies 
have  been  subjected  to 
the  reporting-out  provi¬ 
sions  since  April  1, 1994,” 
a  CNPA  statement  said. 

Noting  that  local  gov¬ 
ernments  must  hold  open 
meetings  under  the 
Brown  Act,  Ayala  said,  “It 
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would  be  hypocritical  of  us  to  mandate 
those  open-meeting  requirements  on 
elected  local  governments  and  refuse  to 
have  our  own  state  bodies  follow  them.” 


Judge  Strikes 
Down  Gag  On 
City  Employees 

A  FEDERAL  JUDGE  struck  down  a  New 
Yoik  City  policy  that  banned  govern¬ 
ment  workers  in  two  city  agencies  from 
talking  with  reporters  without  their 
agency’s  permission.  Judge  Denise  Cote 
said  it  was  unconstitutional  for  New  York 
City’s  Human  Resources  Administration 
and  the  Administration  for  Children’s 
Services  to  place  curbs  preventing  work¬ 
ers  from  talking  with  reporters  about  non- 
confidential  agency  issues. 

The  ruling  does  not  affect  a  ban  on 
the  discussing  of  confidential  case  files. 

The  ruling  was  the  outcome  of  a  law¬ 
suit  filed  by  Rosalie  Harman,  a  New  York 
City  child  welfare  worker  who  was  sus¬ 
pended  after  appearing  on  a  network  TV 
news  program  to  discuss  the  city  welfare 
system’s  inability  to  protect  some  chil¬ 
dren  from  abusive  parents.  Her  appear¬ 
ance  came  in  the  wake  of  the  death  of  a 
6-year-old  New  York  City  girl. 

“To  the  extent  that  these  executive  or¬ 
ders  chill  speech,  they  deny  an  outlet  for 
speech  which  might  otherwise  be  a  cat¬ 
alyst  for  reform,  for  increased  spending, 
for  closer  attention  from  City  Hall,  for 
greater  diligence  by  employees  and  su¬ 
pervisors,  and  for  more  fi:equent  cooper¬ 
ation  between  residents  of  the  city  and 
the  agencies,”  the  judge  ruled. 

The  city  plans  to  appeal  the  ruling. 

Actress  Must 
Pay  Legal  Costs 

Actress  euzabeth  taylor  and 

her  ex-husband,  Larry  Fortensky, 
must  pay  the  National  Enquirer 
$432,600  for  its  legal  costs  in  the  cou¬ 
ple’s  losing  suit  against  the  tabloid,  a  Los 
Angeles  judge  ruled. 

Taylor  and  Fortensky  sued  the 
Enquirer  for  defemation  and  invasion 
over  a  1993  story  about  the  couple’s 
involvement  in  a  property  dispute.  The 
suit  was  dismissed. 

Judge  Fumiko  Wasserman  said  the 
two  must  pay  the  paper’s  legal  costs. 
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Getting  A  Diverse 
Staff  Involved 


IRING  A  DIVERSE  staff  is  impor¬ 
tant.  Managing  a  diverse  staff  cor¬ 
rectly  is  important,  too. 

That  was  the  opinion  of  pan¬ 
elists  at  an  American  Association 
of  Sunday  and  Feature  Editors 
convention  session  in  San  Antonio. 

Several  of  the  speakers  advised  feature  editors  to 
encourage  their  minority  reporters  to  suggest  story 
ideas. 

“We  have  ethnically  diverse  writers,”  said  Los 
Angeles  Times  editorAife  &  Style  Alice  Short.  “If  it 
wasn’t  for  them,  we  wouldn’t  have  stumbled  on 
many  stories  in  a  timely  man¬ 
ner  or  at  all.” 

One  of  these  articles  cov¬ 
ered  a  group  of  Latina  women 
toiling  as  domestics  in  the 
U.S.  after  having  worked  as 
professionals  in  their  home 
countries.  The  piece  included 
a  description  of  a  Thanksgiv¬ 
ing  dinner  they  shared  on  a 
Sunday  because  their  employ¬ 
ers  couldn’t  spare  them  for 
the  holiday. 

Short  said  another  Times 
story  focused  on  a  group  of 
ethnically  diverse  teachers 
sharing  a  car  pool  for  22 
years. 

“What  does  bringing  in 
minorities  do  for  you?  You 
would  probably  have  the 
macarena  story  two  years 
before  A1  Gore  did  it  on  TV’ 
remarked  Albuquerque  Jour¬ 
nal  assistant  features  editor 
Nancy  Baca  with  a  smile. 

She  added  that  minority 
reporters  who  suggest  certain 
articles  don’t  necessarily  have 
to  be  the  ones  to  write  them. 

“Don’t  always  pigeonhole 
them  into  doing  ethnic  sto¬ 
ries,”  said  Baca. 

Short  did  note  that  it  might 
be  better  for  particularly  sen¬ 
sitive  articles  to  be  written  by 
a  reporter  of  the  same  ethnic¬ 
ity  as  the  people  interviewed. 
She  cited  one  Times  piece 
about  tensions  between 


American-bom  and  foreign-bom  Latinos. 

“We  got  a  lot  of  positive  reaction  to  it,”  Short  said. 
“But  if  Latino  reporters  hadn’t  done  it,  we  might 
have  been  more  open  to  criticism.” 

Charlotte  Observer  features  editor  Mary  Curtis 
also  noted  that  reporters  should  include  minorities 
in  stories  that  are  not  specifically  about  minority 
issues.  She  said,  by  way  of  example,  that  the 
Observer  did  a  general  feature  article  about  first 
apartments  that  included  the  experiences  of  three 
young  black  men  sharing  a  place. 

“Call  the  Hispanic  Bar  Association  when  you  have 
stories  you  want  to  include  lawyers  in,”  suggested 
Baca. 

Walter  Middlebrook,  Styles  of  the  Times  editor  at 
the  New  York  Times,  brought  up  the  issue  of  stereo¬ 
types. 

“People  don’t  always  fit  stereotypes,”  said  Veron¬ 
ica  Jennings,  minority  affairs  director  for  the  Ameri¬ 
can  Society  of  Newspaper  Editors. 

Curtis  added  that  an  African  American  can  like 
both  hip-hop  music  and  opera. 

Earlier,  Curtis  said  that  even  ethnically  diverse 
writers  aren’t  necessarily  diverse  in  other  ways. 

“Journalists  as  a  whole  are  not  a  diverse  bunch,” 
she  commented.  “They’re  economically  similar,  they 
have  college  educations,  they’re  more  secular  and 
less  religious.” 

Which  means,  said  Baca,  that  reporters  should 
make  sure  they  get  out  of  the  office  to  meet  and 
cover  people  who  are  different  than  themselves. 

“And  don’t  just  talk  to  the  leaders,”  added  Jen¬ 
nings.  “Write  about  the  community  in  its  fullness. 
People  want  to  see  all  the  shades  and  complexities 
of  their  community  represented.” 

If  reporters  do  this,  said  Curtis,  people  won’t 
mind  as  much  when  a  negative  story  gets  published 
occasionally. 


Hamill  To  Edit 
N.Y  Daily  News 

PETE  HAMILL,  LONGTIME  newspaper  columnist 
and  short-term  editor  of  the  Neu^  York  Post  in 
1993,  was  named  editor  of  the  New  York  Daify  News. 

Hamill  is  scheduled  to  take  the  reins  in  January, 
replacing  Martin  Dunn. 

Hamill,  61,  began  his  journalism  career  as  a 
reporter  for  the  Post  in  I960.  Over  the  years,  he 
has  been  a  columnist  for  all  three  of  the  city  ’s 
tabloids. 


Encouraging 
minority  reporters 
to  suggest 
story  ideas  is 
important,  AASFE 
panelists  say 


"Write  about  the  community 
in  its  fullness.  People  want  to 
see  all  the  shades  and 
complexities  of  their 
community  represented.” 

—  Veronica  Jennings, 
minority  affairs  director 
for  the  American  Society 
of  Newspaper  Editors 
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BY  STACY  JONES 

Media  Panelists 
Critique 
Clinton,  Dole 

Although  bill  cunton  is  the  first 

Democratic  president  to  win  a  second 
term  since  Lyndon  Johnson,  he  did  so 
without  a  majority  of  the  popular  vote. 

A  panel  discussion  at  the  93rd  annual  Southern 
Newspaper  Publishers  Association  convention  on 
the  1996  presidential  election  proved  Clinton’s  cam¬ 
paign  spins  didn’t  muster  much  support  from  the 
press  either. 

Gathered  in  the  Great  Hall  at  the  posh  Boca 
Raton  Resort  and  Club,  the  SNPA  assembled  a  panel 
comprised  of  Associated  Press  Vice  President  Walter 
R.  Mears;  Susan  Feeney,  Washington 
correspondent  for  the  Dallas 
Morning  News  and  syndicated  politi¬ 
cal  columnist  Jules  Witcover. 

The  group  wasted  no  time  in  voic¬ 
ing  their  criticisms  of  Clinton,  the 
party  conventions  and  the  campaign 
strategy  of  Bob  Dole. 

Mears,  serving  as  moderator, 
opened  the  discussion  by  describing 
the  presidential  campaign  as  “lisdess” 
and  stated  that  the  president  "had  no 
substance.” 

“He’s  running  on  ‘a  bridge  to  the  future’  as  though 
he  were  running  for  national  engineer,”  said  Mears, 
referring  to  Clinton’s  campaign  slogan. 

Feeney  focused  on  a  common  post-election  mala¬ 
dy;  broken  promises. 

“A  lot  of  Clinton  promises  were  dumped  over¬ 
board  before  he  ever  took  office  in  1992,”  explained 
Feeney.  “The  promises  Clinton  made  and  kept  is  a 
very  short  list  indeed.” 

Some  of  the  forgotten  projects,  according  to 
Feeney,  include  a  middle  class  tax  cut,  the  return  of 
Haitian  refugees  to  their  country  and  prioritizing 
trade  over  human  rights  in  China. 

Feeney  explained  Clinton’s  continued  success 
despite  numerous  legal  and  legislative  blotches  this 
way;  “The  skill  and  the  talent  that  it  takes  to  run  a 
campaign  is  very  different  from  what  it  takes  to  lay 
the  groundwork  for  successful  governing.” 

Dole  should  have  had  such  a  problem. 

Lacking  die  slickness  and  personality  of  Clinton, 
Dole’s  White  House  run  was  a  series  of  false  starts 
and  disappointments  buoyed  by  momentary  lifts, 
such  as  the  naming  of  Jack  Kemp  as  his  running 
mate,  concluded  the  panel. 

“He  was  more  eloquent  the  day  he  resigned  from 
Congress  than  he  was  before  or  after  it,”  chimed 
Mears. 

The  problem,  said  Witcover,  was  that  Dole  was 
“intimidated  by  his  past.” 

(See  Panel  on  page  33J 


STOCK  TABLES 


Editor  &  Publisher 
U.S.  Media  Stock  Values 

(Weekly  Closing  Quotes)  j 


STOCK 

1274/96 

11/27/98 

12/4/95 

A.H.  Belo  Corp.  (NY) 

39.000 

38.750 

35.000 

American  Media  Inc.  (NY) 

5.625 

5.750 

4.375 

Central  Newspapers  Inc.  (NY) 

43.125 

43.375 

32.375 

Dow  Jones  &  Co.  Inc.  (NY) 

34.500 

34.625 

39.250 

Gannett  Co.  Inc.  (NY) 

77.000 

76.250 

62.875 

Gray  Comm.  Sys.  (NY) 

18.000 

18.250 

18.750 

Harte-Hanks  Comm.  (NY) 

25.625 

25.375 

22.083 

Hollinger  International  (NY) 

10.250 

11.000 

11.250 

Knight-Ridder  Inc.  (NY)## 

40.125 

41.250 

33.000 

Lee  Enterprises  Inc.  (NY) 

22.250 

22.500 

21.125 

McClatchy  Newspapers  Inc.  (NY) 

31.125 

30.375 

21.375 

Media  General  Inc.  (AM) 

31.375 

31.375 

30.750 

New  York  Times  Co.  (AM) 

38.000 

37.375 

29.250 

Providence  Journal  (NY)# 

32.000 

31.875 

N/A 

Pulitzer  Publishing  Co.  (NY)** 

44.750 

45.500 

34.687 

E.W.  Scripps  Co.  (NY) 

34.750* 

34.875 

40.250 

Times  Mirror  Co.  (NY) 

51.875 

52.375 

33.500 

Tribune  Co.  (NY) 

88.750 

86.125 

65.875 

Washington  Post  Co.  (NY) 

346.000 

349.875 

300.500 

*  Adjustment  to  reflect  receipt  of  1,16  shares  of  Comcast  for  each 
share  of  E.W.  Scripps  as  of  11/13/96 

**  Adjusted  for  4  for  3  stock  split  as  of  11/1/96 

#  Initial  Public  Offering  5/2a/% 

##  Adjusted  for  2  for  1  stock  split  as  of  7/31/96 


Editor  &  Publisher 
Foreign  Media  Stock  Values 

(Weekly  Closing  Quotes) 


STOCK 

12/4/96 

11/27/96 

12/4/95 

Hollinger  Inc.  (a) 

12.500 

12.900 

9.875 

News  Corp.  Ltd.  (c) 

20.125 

21.250 

21.625 

Pearson  Ltd.  (b) 

7.290 

7.380 

6.840 

Quebecor  Inc.  Class  A  (a) 

24.350 

24.400 

20.875 

Reuters  Holdings,  ADR  (c) 

70.625 

72.375 

57.250 

Southam  Inc.  (a) 

19.650 

18.800 

12.875 

Thomson  Corp.  (a) 

31.050 

30.350 

18.375 

Toronto  Sun  Publishing  Corp.  (a) 

15.950 

15.950 

11.500 

Torstar  Corp.  (a) 

33.850 

33.550 

22.500 

(a)  Quotes  are  in  Canadian  dollars 

(b)  Quotes  are  in  British  pounds 
|c)  Quotes  are  in  U.S.  dollars 
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i\li]ySPH()PLE  IN  THE  NEWS'  ‘  compiled  by  ia\  e.  asderson 


GEORGE 
MCCANEESS, 

finance  director  at 
the  Rock  Hill,  S.C., 

Herald,  has  been 
appointed  chief 
financial  officer  at 
the  New  Haven 
(Conn.)  Register, 
the  Journal 

Register  Co.’s  flagship  newspaper. 

JACK  KRAMER,  metro  editor  at 
the  Register,  was  promoted  to  editor. 

VINCENT  ARNOLD,  vice  president 
of  MIS  at  Fairchild  Publications,  was 
named  director  of  MIS  at  the  Register. 


GEORGE  MCCANLESS 


JAMES  FRVSTERE,  assistant  con¬ 
troller  at  the  Willoughby,  Ohio,  News- 
Herald,  has  been  named  controller. 


CHRISTINE  IICKI,  controller  at  the 
Bristol  (Conn.)  Press,  has  been  promot¬ 
ed  to  controller  at  the  New  Britain, 
Cxitm.,  Herald. 

She  is  succeed  by  KATHY  ELLIS, 
corporate  controller  at  Aetna. 

LINDA  FABRIZIO,  a  former  human 
resource  executive  at  Webster  Bank, 
was  named  human  resources  director 
at  the  Herald,  Press  and  Middletown 
(Conn.)  Press. 

All  newspapers  involved  are  owned 
by  the  Journal  Register  Co.,Trenton,  N.J. 


KAREN  AVUABILE,  editor  at  the 
Southington,  Conn.,  Observer,  has  been 
appointed  editor  at  the  Middletown 
(Conn.)  Press. 


ROBERT  SEMPLE,  owner  and  opera¬ 
tor  of  an  advertising  agency  specializing 


in  retail,  has  been  named  advertising 
director  at  Southern  Rhode  Island 
Newspapers  in  Wakefield,  R.l. 

KAY  TUCKER  ADDIS,  deputy  execu¬ 
tive  editor  at  the  Virginian-Pilot  in 
Norfolk,  has  been  promoted  to  editor. 

SANDRA  (SANDY)  LEE  SPAETH, 

associate  publisher/marketing  at  Good 
Housekeeping  magazine,  owned  by 
Hearst  Magazines,  has  been  named  to 
the  new  position  of  corporate  vice 
president  of  marketing  for  Parade 
Publications,  publisher  of  Parade  and 
react  magazines. 

PAMJL  SEVESKA,  38,  president  and 
chief  operating  officer  of  Thomson 
Newspaper’s  Alabama  Strategic 
Marketing  Group  (SMG),  has  been 
named  president  and  CEO  of  the 
Winnebago  SMG,  based  in  Appleton, 
Wis.,  and  publisher  of  the  Appleton 
Post-Crescent. 

JOSEPH  ELUNGHAM,  43,  chief 
financial  officer  of  Thomson’s  Great 
Lakes  Group,  the  predecessor  of  the 
Winnebago  SMG,  was  appointed  chief 
financial  officer. 

MIKE  CORBETT,  retail  advertising 


DIRKS,  VAN  ESSEN  &  ASSOCIATES 


We  specialize  in  assisting 
owners  in  exploring  and 
negotiating  the  sale  of  their 
daily  newspapers  or  non¬ 
daily  newspaper  groups. 


119  E.  Marcy  St.,  Suite  100,  Santa  Fe,  New  Mexico  87501 
Phone  (505)  820-2700  •  Fax  (505)  820-2900 


Owen  Van  Essen 


Lee  Dirks 


manager  the 
Concord  (N.H.) 
<*’“^11  Monitor,  has  been 
^  ■  named  advertising 
director  at  the 
Winona  (Minn.) 
Daily  News. 


SASORA  SPAETH  yc.  (PAT)  TAY- 

LOR  HI,  general 

manager  at  the  Anniston  (Ala.)  Star,  has 
been  appointed  general  manager  at  the 
Winston-Salem  (N.C.)  Journal  and  vice 
president  of  Piedmont  Publishing  Co. 


RICHARD  GATHEN,  circulation 
director  at  the  Potomac  News, 
Woodbridge, Va.,  has  been  named  circu¬ 
lation  director  at  the  Daily  Record, 
Parsippany,  N.J. 

TERESA  DRAKE,  display  and 
national  account  executive  for 
Newhouse  National,  was  appointed 
retail  advertising  manager  at  the 
Record. 

JEFF  LEAR,  production  services 
manager  at  the  Bridgewater,  N.J., 
Courier-News,  was  named  creative  ser¬ 
vices  manager  in  Parsippany. 

RAMONA  ROWE,  circulation  direc¬ 
tor,  was  promoted  to  director  of  public 
affairs. 


TOM  MOHR,  vice  president  of  classi¬ 
fied  at  the  Minneapolis  Star  Tribune, 
has  been  named  senior  vice  president 
and  general  manager  of  the  Marketer 
Customer  Unit. 

He  succeeds  JIM  DIAZ,  who  left  to 
form  an  event  marketing  firm  in  a  joint 
venture  with  the  Star  Tribune. 

CHRIS  MAHAI,  senior  vice  presi¬ 
dent  of  the  Consumer  Business  Unit, 
will  have  a  new,  expanded  position  as 
senior  vice  president  of  products  and 
maricets.  In  this  role,  he  is  responsible 
for  the  integration  of  services  to  con¬ 
sumers  and  marketers,  as  well  as  all 
new  product  development  and  manage¬ 
ment. 

PAUL  REESE,  senior  vice  president 
of  manufacturing  and  distribution, 
becomes  senior  vice  president  of  manu¬ 
facturing,  distribution  and  unified  ser¬ 
vices. 

In  this  expanded  role,  he  is  responsi¬ 
ble  for  business  administration  and  will 
take  over  supervision  of  finance,  legal, 
human  resources  and  information  sys¬ 
tems. 
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CIRCULATION 


BY  M.L.  STEIN 


Single -Copy 
Success 


The  single-copy  sale  is  often  the 
stepchild  of  the  circulation  depart¬ 
ment,  but  it’s  just  as  often  underuti¬ 
lized,  a  strong  believer  in  such  selling 
told  his  peers. 

Saying  he  has  “a  lot  of  passion”  for  single-copy 
revenue,  San  Diego  Union-Tribune  circulation 
director  Mike  Proebstle  suggested  that  one  of  the 
overlooked  opportunities  in  this  area  lies  in  con¬ 
ventions  and  special  events. 

“They  can  dramatically  affect  single-copy  sales  in 
your  market,”  he  said  at  the  78th  annual  sales  con- 

_ ference  of  the  Cal  Western 

Circulation  Managers 
Association  in  Monterey, 

Calif. 

Proebstle  advised  creating 
a  calendar  of  such  events  and 
making  plans  accordingly. 

At  the  Union-Tribune,  he  said,  special  events  are 
defined  as  any  attraction  attended  by  large  num¬ 
bers  of  people.These  include,  he  noted,  sporting 
events,  conventions,  fund-raisers  such  as  marathon 
walks  or  runs,  and  community  fairs. 

“Where  there  are  people,  we  will  be  there,”  he 
added.  “A  missed  event  translates  to  missed  single¬ 
copy  sales.” 

The  added  benefits  of  such  coverage  can  be 
new  home-delivery  circiilation  and  the  chance  to 
put  your  newspaper  in  the  public  eye,  Proebstle 
pointed  out. 

“Moneys  spent  are  well  worth  the  residual 
effects  that  help  build  a  long-lasting  goodwill 
image,”  he  went  on.  “Remember,  you  get  out  of  the 
community  what  you  put  in  it.  Special  events  pro¬ 
vide  opportunities  for  your  newspapers’  contrac¬ 
tors  and  employees  to  mesh  with  the  general  pub- 
lic.They  can  help  put  a  human  face  on  the  news¬ 
paper.  At  the  same  time,  you  can  network  with 
other  participating  businesses.” 

To  spur  consumer  need  for  single  copies,  the 
newspaper  can  introduce  cheer  cards  or  jacket 
wraps  at  sporting  events,  which  are  seen  as  a  plus 
to  event  coordinators,  the  speaker  said.  Moreover, 
he  continued,  advertisers  can  cover  the  cost  by 
buying  space  on  the  back  of  the  cards  and  placing 
them  in  the  paper  as  inserts. 

“You  need  to  get  your  advertising  departments 
out  of  the  price-per-thousand  mentality  and  into  a 
flat  rate  for  the  job,”  Proebstie  contended. 

Another  component  of  the  event  sell,  he  said,  is 
to  help  their  organizers  understand  the  value  of 


Ways  to 
maximize 
sales 


discount  coupons,  emphasizing  that  “they  can  be 
found  only  in  your  paper.”  If  premiums  help  sell 
newspapers,  use  them,  Proebstle  advised.  He  cited 
the  Union-Tribune's  offering  of  ear  plugs  with  the 
newspaper  at  a  local  air  show. 

All  this,  the  circulation  chief  stressed,  requires 
the  cooperation  of  all  newspaper  departments  as  a 
team  to  develop  event  strategies. 

The  circulation  department,  he  said,  can  discuss 
ways  to  maximize  sales  at  the  events. 

“Set  your  sights  high,”  he  said.  “Plan  to  include 
home-delivery  offers  at  booths,  or  in  the  paper.” 

The  ad  department, 

Proebstle  said,  can  contribute  ‘*M.OtieyS  SpCTlt 
with  special  sections  for  the 
event,  selling  space  on  the 

reverse  side  of  the  cheer  the  residual  effects 
cards  and  jackets  ^ 

As  for  editorial  depart-  ^ 

ments,“they  love  you  when  lOflg-lOSting 
you  involve  them  with  sales,”  aoodwUl  intake” 
he  observed.  “They  are  a  ”  ® 

great  source  of  information  and  photos  for  creative 
work  on  the  cards  and  jackets.” 

Production  should  be  involved  early  so  print 
windows  can  be  scheduled,  he  said. 

Proebstle  noted  that  the  Union-Tribune  has 
employed  its  single<opy  strategy  at  the  San  Diego 
Padres  and  San  Diego  Chargers  games,  the  Del  Mar 
horse  racing  track,  and  high  school  championship 
games.  (“Parents  love  cheer  cards,  particularly  with 
a  team  photo.”) 

The  Union-Tribune  was  in  the  stadium  at  every 
Padres  key  homestand  with  cheer  cards  cus¬ 
tomized  and  inserted  into  the  hawked  papers,  he 
said.The  result:  An  average  of  1,000  sales  on  week¬ 
days  and  700  to  800  on  Sundays. 

Single-copy  pickings  can  also  be  good  at  conven¬ 
tions,  Proebstle  maintained.  Information  about 
upcoming  conclaves  can  be  obtained  from  conven¬ 
tion  bureaus,  the  Chamber  of  Commerce,  a  state 
tourism  agency  or  hotels  with  big  convention  busi¬ 
ness,  he  said. 

Share  the  information  with  the  ad  and  marketing 
departments  so  they  can  tailor  special  promotional 
or  advertising  campaigns  for  the  visitors,  the 
Union-Tribune  executive  suggested. 

Proebsde’s  final  word  of  advice  to  his  audience: 

“Create  the  proper  atmosphere  within  your  news¬ 
paper  for  special  event  sales.  You  want  to  create  a 
passion  to  always  sell  one  more  newspaper  and 

(See  Success  on  page  35) 
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BY  M.L.  STEIN 


lAPA  Condemns 
Press  Restrictions 


CRIMES  AGAINST  JOURNAUSTS  are 
sometimes  exposed  in  the  world’s 
press,  but  almost  nothing  is 
reported  about  such  restrictions  as 
compulsory  licensing,  censorship, 
court  injunctions,  and  mandatory 
qualifications  for  journalists. 

In  a  series  of  resolutions  closing  its  recent  52nd 
General  Assembly  m  Pasadena  recently,  the  Inter 
American  Press  Association  (lAPA)  addressed  these 
concerns,  and  demanded  an  end  to  the  murders, 
beatings  and  harassment  of  journalists  that  occur 
in  Latin  America  and  the 
Caribbean. 

In  a  resolution  titled  “Free¬ 
dom  to  Practice  Journalism,” 
Chile,  Nicaragua,  Ecuador, 
Venezuela  and  Panama  were 
cited  for  acts  limiting  freedom 
of  expression  and  journalistic 
independence. 

lAPA  called  on  Venezuela  to 
drop  a  law  requiring  journalists  to  be  licensed  and 
on  Chile  to  reject  a  new  law  giving  preference  to 
journalism  school  graduates  for  newspaper  jobs. 

Nicaragua,  Ecuador  and  Panama,  it  was  noted, 
face  legislation  that  also  would  require  journalists  to 
have  a  license  and  a  university  degree. 

A  number  of  countries,  including  the  United 
States,  were  listed  as  hampering  access  to  informa¬ 
tion  through  the  “arbitrary  action  by  government 
officials  at  many  levels  and  in  different  ways.” 

“Free  access  to  information  is  a  universally 
accepted  human  right  and  the  basis  for  press  free¬ 
dom.”  the  resolution  declared. 

Among  the  other  nations  named  were  Argentina, 
Brazil,  Mexico,  Guatemala,  the  Dominican  Republic 
and  Costa  Rica. 

In  response  to  CIA  director  John  Deutch’s  com¬ 
mitment  to  use  journalists  as  spies  on  “rare”  occa¬ 
sions  (E&P,  Oct.  19),  lAPA  demanded  that  the  U.S. 
government  “openly  and  unambiguously”  ban  the 
use  of  journalists  in  espionage. 

Court  systems  and  law  enforcement  agencies  in 
Mexico,  Guatemala  and  Colombia  drew  lAPA’s  con¬ 
demnation  for  freeing  suspects  accused  of  murder¬ 
ing  journalists,  or  for  failing  to  investigate  such 
crimes. 

As  an  example,  lAPA  said  that  a  Bogota,  Colombia, 
tribunal  recently  released  four  persons  who  had 
been  found  guilty  in  connection  with  the  murder  of 
El  Espectador  publisher  Guillermo  Cano  Izasa.  Simi¬ 
larly,  a  Barranquilla  high  court  freed  four  suspects 


charged  in  the  killing  of  radio  reporter  Carlos  Lajud 
Catalan. 

Two  resolutions  decried  attacks  and  other  crimes 
against  journalists,  a  topic  heavily  discussed  during 
the  five-day  meeting.  The  General  Assembly  voted 
to  “condemn  all  acts  of  violence  against  journalists” 
and  demanded  that  “police  and  government  officials 
implicated  in  violence  and  threats  of  violence 
against  journalists  be  pro.secuted  and  punished 
appropriately.” 

Countries  named  included  Mexico,  Brazil,  Colom¬ 
bia,  Peru,  Argentina  and  Chile. 

Cuba  was  also  under 
harsh  criticism,  primar¬ 
ily  for  the  “repression, 
persecution  and  harass¬ 
ment  of  independent 
journalists.” 

“The  mere  fact  of 
reporting  freely  is  still  a 
crime  in  Cuba  after 
37  years  of  totalitarian¬ 
ism,”  LAPA  declared, 
pointing  to  such  “despi¬ 
cable  acts”  of  repression 
against  independent 
journalists  as  expulsion, 
deploying  informers  in 
their  ranks,  raiding 
homes,  arrest,  interrogation,  harassment,  and  wire¬ 
taps. 

Haiti,  a  country  the  United  States  is  helping  to 
democratize,  was  reported  as  experiencing  a  set¬ 
back  In  efforts  to  create  a  free  press.  The  resolution 
said  that  journalists  who  attempt  to  work  freely  “run 
great  risks  to  their  personal  safety  because  of  attacks 
on  them  and  their  places  of  woric.” 

IAEA  blamed  paramilitary  forces  and  asked  Presi¬ 
dent  Rene  Preval  to  issue  “necessary  guarantees”  to 
ensure  that  journalists  operate  freely. 

An  imusual  bill  before  the  Mexican  Congress 
caught  lAPA’s  attention  and  was  rebuked.  An 
amendment  to  the  General  Population  Law  would 
limit  foreign  journalists  to  a  five-year  stay  in  the 
country. 

The  measure  would  “seriously  harm  freedom  of 
the  press”  and  would  be  “contrary  to  the  free  flow 
of  information,”  IAEA  said. 

Another  resolution  asserted  there  are  53  bills 
before  the  Brazilian  Congress  aimed  at  curtailing  the 
press,  45  of  which  would  “cause  irreparable  damage 
to  the  free  practice  of  journalism”  and  would  under¬ 
mine  the  media  financially. 


Inter  American 
Press  Association 
decries  crimes 
against  journalists 


A  number  of  countries, 
including  the  United 
States,  were  listed  as 
hampering  access 
to  information 
through  the  “arbitrary 
action  by  government 
officials  at  many 
levels  and  in 
different  ways” 
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H()N()RIN(i  KXCKLLKNCE  IN  NEWSPAPER  MARKETIN( 


1S> 


Enter  your  best  newspaper  marketing 
efforts  of  1996!  Open  to  all  newspapers: 
Daily,  weekly,  paid  or  free.  You  need  not  be 
a  member  of  the  International  Newspaper 
Marketing  Association  (INMA)  to  enter. 

Awards  are  presented  in  four  circulation 
groups  in  each  of  the  18  categories  including 
in-paper,  printed  materials,  outside  media, 
research,  public  relations  and  internal  affairs. 

Winners  will  be  announced  and  awards  pre¬ 
sented  on  May  5  at  the  Biltmore  Hotel  in 
Los  Angeles,  during  the  67“'  annual  INMA 
International  Conference  of  Newspaper 
Marketing. 

For  complete  details 

The  Call  for  Entries  and  entry  forms  have 
been  mailed.  If  you  did  not  receive  yours 
and  would  like  to  enter  the  competition,  con¬ 
tact  ... 

INMA:  (Ask  for  the  E&P/INMA  Awanls  coordinator) 
•7e/.(972)991-.‘5900 
•Fax;  (972)  991-3151 
•  E-maii  inma@connectnet 
•  Weh  site: 

http:/Avww.infi.nel^Tma/marketing.awardsJitml 
E)&P:  (Adc  for  Larry  Bumagiel) 

•  M- (212)  6754380,  exL  150 
•Fox;  (212)  929-1259 
•  E-mail:  larryb@mediainfo.com 
•  Web  site:  http:/Avww.mediainfo.com 

Hurry!  Entry  Deadline  is  January  24! 


19  9  7 
CALL 
FOR 
ENTRIES 


Editor<S?Publisher/INMA 

/SmRDS 


r  ^ 


) 


ADVERTISING/PROMOTION 


Supermarket 
chain  abandons 
neivspapers  for 
'  direct  mail, 
before  heeding 
one  newspaper’s 
winning  pitch 


BY  LAURA  REINA 


Return 


When  Kings  left  —  dump- 
■■■ilM  ing  the  Record  as  its  preprint 

distributor  for  ADVO  direct 
mail  advertising  —  it  left  the 
Record  no  option  to  appeal. 

“We  felt  we  could  do  what 
adVO  does.They  never  gave 
us  the  chance  to  do  that,” 
remarked  Stancampiano. 

John  Kimball,  vice  presi¬ 
dent  of  sales  for  the  Record,  admitted  that  direct 
mail  worked,  and  is  still  working  well  for  Kings.  But 
that  didn’t  stop  his  staff  from  trying  to  put  togeth¬ 
er  a  plan  —  including  newspaper  advertising  — 
that  would  also  work. 

The  newspaper  exploited  its  strong  hand.  It 
pitched  the  idea  that  the  Record  could  become  a 
one-stop  advertising  shop,  taking  care  of  prepress 
production,  separations,  printing,  and  distribution 
—  functions  the  supermarket  was  paying  three  dif¬ 
ferent  vendors  to  do. 

“If  they  gave  us  everything,  we  could  supply 
everything  they  were  getting  at  a  better  price,” 
Stancampiano  explained.  “We  could  perform  all  of 
those  functions  for  them  for  less  money  —  scj 
much  we  could  add  ROP” 

It’s  no  secret  the  Record  has  been  in  the  com¬ 
mercial  printing  business  for  the  past  three  years. 
But,  explained  Stancampiano,  the  Record  probably 
could  have  printed  Kings’  advertising  without  it, 
and  would  have  tried  to  win  the  business  back, 
anyway. 

If  a  paper  can  print  a  paper,  it  can  use  the  same 
“cold  printing”  methods  to  print  an  insert,  he 
explained.  Technically,  a  paper  uses  its  printing 
facilities  once  a  day. The  rest  of  the  time,  the  press¬ 
es  sit  available.  With  some  creative  thinking,  papers 


could  use  those  presses  in 
other  ways.  Unfortunately,  many  papers  lack  the 
manpower  and  expertise  to  sufficiently  utilize  their 
presses,  he  said,  but  the  opportunity  is  there. 

Not  only  did  the  paper  alleviate  the  grocer’s 
headache  of  working  with  different  vendors, 
Kimball  said,  “we  convinced  them  we  could  do  all 
of  these  things  plus  give  them  the  value  of  being  in 
the  newspaper.” 

“It  worked  out  for  them  economically  and 
expanded  their  reach,”  he  said.  “We  gave  them 
more  homes  than  before.” 

Stancampiano  mentioned  that  the  Record's  total 
market  coverage  (TMC)  product  makes  it  easy  for 
the  supermarket  to  reach  all  of  houses  in  any  area 
in  which  it  would  like  to  buy,  as  well. 

Kings  returned  to  the  Record  last  July.  It  is 
important  to  mention  that  the  Record  is  the  only 
Jersey  paper  the  supermarket  has  returned  to,  and 
continues  with  ADVO. 

Stancampiano  explained  that  the  Record  sold 
Kings  the  concept  of  becoming  partners.  ADVO 
only  offers  preprint  services,  whereas  the  paper 
can  contribute  community  programs,  contests,  and 
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reader  programs,  for  example. 

There  are  many  opportunities  for 
paitnership.  For  example,  both  the 
Record  and  Kings  can  complement 
each  other  on  a  promotional  level.  If  the 
Record's  food  editor  wants  to  do  cook¬ 
ing  demonstrations,  it  could  be  done 
on-site  at  Kings,  or  both  businesses  can 
sponsor  a  food  drive,  he  explained. 

Since  July,  the  results  have  been 
trending  positively.  Stancampiano  point¬ 
ed  out  that  Kings’  results  with  ADVO 
were  good.  The  direct  mail  company 
produced  a  four-page  circular  —  a  dra¬ 
matic  change  from  ROP  —  that  “favor¬ 
ably  impacted”  Kings’  sales,  he  said. 

When  Kings  returned  at  the  end  of 
July,  some  stores  did  OK,  but  some  pre¬ 
ferred  ADVO,  until  summer  vacations 
ended  and  performance  from  the  news¬ 
paper  started  to  improve,  he  explained. 

Though  pleased  to  have  Kings  back 
as  an  advertiser,  Stancampiano  empha¬ 
sized  that  the  goal  is  never  to  lose  busi¬ 
ness  in  the  first  place. 

Stancampiano  also  realizes  that  not  all 
newspapers  can  meet  all  of  Kings’ 
supermarket  needs,  so  its  easier  to  go 
with  ADVO. 

“If  we  could  all  do  it,  it  would  be 
easy  to  move  Kings  back  into  newspa¬ 
pers,”  he  said. 

Plus,  the  newspaper  had  to  convince 
the  supermarket  that  it  was  worthwhile 
to  split  its  account  between  ROP  and 
direct  mail,  because  it’s  easier  to  work 
with  one  medium. 

“It  was  not  an  easy  obstacle  to  over¬ 
come,”  Stancampiano  said.  Getting  Kings 
“to  split  out  a  portion  of  their  stores 
and  to  treat  them  differently  was  a  chal¬ 
lenge  for  us.” 

And  getting  Kings  back  didn’t  hap¬ 
pen  ovemight.The  advertiser  was  gone 
for  a  while,  and  it  took  a  while  to  con¬ 
vince  Kings  that  the  Record  could  do  all 
that  ADVO  does  —  and  more.  It  was  the 
Records  abilities,  along  with  the  ease  of 
working  with  the  paper  and  the  ability 
to  save  the  advertiser  money,  that  won 
them  back,  said  Stancampiano. 

E&P  was  unable  to  contact  Kings  for 
comment. 


Redesign 
Pays  Off 

The  CHICAGO  TRIBUNES  redesigned 
sports  section  is  bringing  in  more 
business.  Two  months  after  the  redesign 
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hit  the  streets,  the  section  is  producing 
47%  more  revenue,  37%  more  linage,  27% 
more  ads,  and  new  advertisers. 

Account  exec  David  Status  credits  the 
gains  to  the  new  look,  promotion,  and 
availability  of  fixed  positions. 

The  new  and  occasionally  irreverent 
tone  is  bringing  positive  comments  from 
readers,  sports  editor  Tim  Franklin  told 
Tribune  News,  the  employee  newspaper. 

Falk  To  Head 
S.F.  JOA 

STEVEN  B.  FALK  has  been  named  to 
succeed  retiring  James  H.  Hale  as 
president  and  CEO  of  the  San  Francisco 
Newspaper  Agency. 

Falk,  42,  a  nine-year  veteran  of  the 
agency,  currently  serves  as  its  senior  vice 
president  for  sales  and  maiketing. 

Hale,  69,  announced  that  he  will  retire 
at  the  end  of  this  year.  A  former  publish¬ 
er  of  the  Kansas  City  Star,  he  came  out 
of  retirement  in  1993  to  take  the  agency 
job.  Hale  is  credited  with  reducing 
expenses  by  cutting  the  agency’s  staff  by 
18%  and  by  making  distribution  and  pro¬ 
duction  more  efficient.The  agency  is  the 
business  arm  of  the  San  Francisco 
Chronicle  and  San  Francisco  Examiner, 
whose  editorial  departments  remain  sep¬ 
arate. 

Falk,  a  native  of  Pennsylvania,  worked 
for  Gannett  for  six  years  before  joining 
the  agency'  in  1987. 

He  told  the  Chronicle  he  probably  will 
not  appoint  anyone  to  the  job  he  is  vacat¬ 
ing,  choosing  instead  to  absorb  his  duties 
into  his  new  position. 

John  B.  Sias,  chairman,  president  and 
CEO  of  Chronicle  Publishing  Co.,  said  of 
Falk:  “He  brings  and  intimate  knowledge 
of  the  newspaper  agency'  and  the  news¬ 
paper  business  to  this  new  assignment. 
He  has  intelligence,  energy  and  charac¬ 
ter.” 

Stillerman  Joins 
USA  Weekend 

SA  WEEKEND  SAYS  its  circulation 
has  increased  to  20  million,  and  its 
i  readership  has  risen  to  40  million  nation- 
1  wide. 

j  The  Sunday  magazine  said  that  since 
i  January  1996, 45  more  newspapers  have 
I  signed  on  to  carry  the  magazine.  Many  of 
i  those  were  nc*wspapers  who  joined  the 
:  Gannett  chain  when  it  acquired  the 


Multimedia  company.  Gannett  is  the  par¬ 
ent  company  of  USA  Weekend. 

Lisa  Stillerman  was  recently  named 
advertising  marketing  specialist  at  USA 
Weekend.  She  will  work  in  the  New  York 
City  office.  Stillerman  was  maiketing 
manager  for  Garmett  Outdoor.  Prior  to 
that,  she  was  promotion  director  for  the 
Katz  Media  Group. 


Tracking  The  Online 
Classified  Threat  . 

INTERNET-BASED  CLASSIFIED  adver¬ 
tising  is  evolving  so  fast  that  it  could 
seriously  cut  into  newspaper  classified 
revenues  as  early  as  three  years  from 
now,  according  to  a  new  report. 

The  71 -page  report,  written  by  three 
consultants  and  published  by  Editor  & 
Publisher  Co.,  publisher  of  E&P  maga¬ 
zine,  is  based  on  a  study  of  local  and 
national  classified  ad  services  delivered 
on  the  World  Wide  Web.  It  concludes  that 
“serious  injury  is  certain”  if  newspapers 
fail  to  respond  to  threats  posed  by  new 
electronic  competitors  creating  niche 
products  and  services  in  classified  adver¬ 
tising. 

Classified  categories  generate  37%  of 
newspaper  ad  revenues,  or  $13  7  billion 
in  1995. 

The  report  says  that  even  though 
many  newspapers  already  operate  Web 
sites,  many  with  classifieds,  they  are  gen¬ 
erally  no  match  for  the  innovative  sys¬ 
tems  deployed  by  entrepreneurs,  who 
“have  a  competitive  edge  because  they 
are  not  being  held  back  by  old  ways  of 
doing  business  or  being  tied  down  by 
investments  in  a  legacy  of  classifieds  sys¬ 
tems  that  limits  options.” 

Competitors  range  firom  “two  guys  in  a 
garage”  to  AT&T  and  America  Online,  the 
report  says.  It  outlines  the  threat  by  pro¬ 
filing  new  competitors;  examines  the 
technology  for  online  classifieds;  docu¬ 
ments  what  newspapers  are  doing  in 
response;  assesses  possible  cyberspace 
strategies;  and  analyzes  vendors  and  their 
offerings. 

“The  Online  Classifeieds  Report”  — 
subtitled  “The  Impact  of  the  New 
Electronic  Technologies  on  Newaspaper 
Advertising”  —  was  researched  and  writ¬ 
ten  by  consultants  Steve  Outing,  Heidi 
Anderson  and  Colin  Brannigan.  Outing 
writes  a  column  on  new  media  for  Editor 
&  Publisher  Interactive,  Editor  &  Pub¬ 
lisher  Co.’s  new  media  unit,  which  oper¬ 
ates  one  free  and  one  paid  Web  site. 
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NEWS  TECH 


BY  JIM  ROSENBERG 

Sysdeco  Spins 
Off  Media  Unit 


A 


Scandinavian 
software 
developer 
separates  from 
its  U.S. -based  ’ 
puhlishinfi 
systetns  business 


QUARTER  CENTURY  after  it  was 
founded  —  and  under  another  name 
—  the  Atex  business  is  slated  to 
revert  to  control  by  an  independent 
U.S.-based  company  on  New  Year’s 

Day. 

Norway’s  Sysdeco  Group  ASA,  which  acquired 
the  Atex  and  Dewar  Information  Systems  publish¬ 
ing  software  businesses  early  last  year,  announced 
that  it  intends  to  spin  off  its  media  business  into  a 
separate  company  funded  by  current  Sysdeco 
shareholders  and  others  through  a  planned  rights 
offering  of  at  least  $16  mil¬ 
lion. 

Incorporation  of  the  new 
company  awaits  approval  of 
its  prospectus  and  the  struc¬ 
ture  of  the  transaction  by  at 
least  two-thirds  of  the  votes 
cast  at  an  extraordinary  gen¬ 
eral  meeting  of  shareholders. 

In  a  prepared  release, 
Sysdeco  said  the  separation 
“is  intended  to  give  each  of 
the  businesses  a  platform  from  which  to  build 
growth  and  profitability  in  the  future.” 

In  a  separate  announcement,  it  said  the  spun-off 
company,  temporarily  known  as  NewMedia,  will 
benefit  from  additional  capital  and  its  own  focused 
leadership. 

User  group  president  Randy  Jessee  said  he  won’t 
be  surprised  if  the  separated  unit  does  business  as 
Atex,  if  that  trade  name  is  available. 

“It  certainly  has  a  lot  of  brand  identity,”  he 
remarked. 

Sysdeco  Group  senior  vice  president  and  chief 
financial  officer  Larry  Mihalchik  was  appointed 
CEO  at  the  new  media  company.  Mihalchik  served 
in  the  same  positions  at  M/A  COM  Inc.,  a  parts  and 
systems  manufticturer  for  wireless  communications 
and  defense-related  markets.  He  negotiated  and 
managed  AMP’s  $400  million  acquisition  of  M/A 
COM  last  year,  stayed  on  during  the  yearlong  transi¬ 
tion,  then  joined  Sysdeco  in  September. 

His  27  years  in  general  and  fiscal  management, 
marketing  and  operations  include  work  in  senior 
management  at  other  technology  companies, 
including  Lisp  Machines  Inc.  and  Chomerics  Inc.  In 
six  years  spent  at  the  Timberland  Co.,  Mihalchik 
directed  its  initial  public  offering. 

Sysdeco  Media’s  chief  technology  officer,  J. 
Marlow  Einelund,  resigned  in  mid-November.  A  vet¬ 


eran  of  IBM,  Hewlett-Packard  and  other  technology 
firms,  his  departure  follows  that  of  CEO  Johs. 

Jamne  in  summer.  Chief  operatmg  officer  Clive 
Segal,  a  former  Atex  U.K.  executive,  is  the  only 
remaining  Sysdeco  Media  senior  executive  who 
predates  Mihalchik’s  arrival. 

Several  sources  close  to  the  company,  who  asked 
not  to  be  named,  said  they  were  aware  of  discus¬ 
sion  by  persons  inside  and  outside  Sysdeco  of  a 
possible  acquisition  of  its  media  business,  before 
the  announced  separation. 

NewMedia  will  have  its  own  directors,  drawn 
from  among  shareholders 
and  the  “international  soft¬ 
ware  and  business  communi¬ 
ties,”  according  to  Sysdeco. 

The  business  will  remain  in 
the  Atex  headquarters  in 
Bedford,  Mass.,  although 
Sysdeco  Group  said  only  that 
the  new  company  would  be 
incorporated  “in  a  jurisdic¬ 
tion  outside  Norway.” 

Management  of  the  new 
company,  which  is  to  be  pri¬ 
vately  held  for  up  to  two 
years,  intends  to  seek  listing 
“at  an  appropriate  time  and 
on  an  appropriate  exchange,  but  not  in  Norway,” 
according  to  Sysdeco. 

Answers  to  questions  about  continued  access  to 
Sysdeco  technology,  possible  new  owners,  names 
of  its  top  managers  and  their  stakes,  if  any,  in 
NewMedia,  were  not  immediately  forthcoming.  Nor 
were  reasons  for  the  timing  of  the  decision  to  spin 
off  the  media  business. 

With  a  planned  initial  public  offering  about  two 
years  away,  changes  at  the  company  since  its  sale 
to  Eastman  Kodak  in  the  early  1980s  were  on  the 
minds  of  newspaper  Atex  system  managers. 

“Every  two  years,  come  December,  they  change 
management,”  said  one,  while  another  commented, 
“I  guess  our  biggest  concern  is  that  this  is  turning 
into  an  every-other-year  thing.” 

Jessee,  president  of  the  Association  of  Publishing 
Systems  Users  (APSU,  as  the  Atex  Newspaper  Users 
Group  renamed  itself  in  April),  said  the  constant 
change  makes  customers  uneasy  about  continued 
development  and  support  of  existing  systems, 
while  even  the  most  highly  regarded  vendor  per¬ 
sonnel  woridng  on  new  products  and  processes 
“can’t  have  their  fuU  attention  on  the  job  when 
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their  ownership  is  in  this  kind  of  flux.” 

Messages  left  with  Mihalchik  were 
not  answered.  A  spokeswoman  later  said 
to  expect  no  comment  before 
December. 

The  systems  chief  for  a  large  Sysdeco 
customer  welcomed  the  full-time  U.S. 
presence  and  leadership  that  the  spinoff 
represents,  but  said  not  enough  is  yet 
known  —  and  probably  will  not  be  for 
another  month  —  to  draw  any  conclu¬ 
sions. 

Jessee,  too,  recognized  that  it  is  still 
early  in  the  process  for  Sysdeco  man¬ 
agement,  which  is  busy  trying  to  com¬ 
plete  the  separation  deal. The  day  after 
Sysdeco’s  announcement,  APSU’s  execu¬ 
tive  committee  held  a  conference  call 
with  Sysdeco’s  media  sales  vice  presi¬ 
dent  Ron  Stephens  to  discuss  the  spin¬ 
off.  The  committee  hopes  to  meet  early 
this  month  with  Mihalchik  and  other 
Sysdeco  managers,  said  Jessee,  to  learn 
exactly  what  their  plans  are,  where  they 
will  “focus  their  energies”  and  how  they 
will  proceed. 

Late  last  month,  Jessee  reported  opti¬ 
mism. 

“This  has  the  potential  to  create  a 
company  that’s  more  responsive  to  the 
needs  of  customers,”  said  the  newsroom 
systems  director  at  the  Norfolk 
Virginian-Pilot. 

While  pointing  to  benefits  from  the 
new  company’s  exclusive  focus  on  the 
media  industry,  Jessee  added  that  it  “also 
means  that  they  have  a  very  narrow 
base”  on  which  to  build  the  business. 

The  large  customer’s  systems  chief, 
who  spoke  onl)'  on  condition  of 
anonymity,  said  that  until  now,  cus¬ 
tomers  have  pressed  Sysdeco  for  infor¬ 
mation  about  its  long-term  plans,  not  for 
the  name  of  its  next  chief  executive. 

Given  to  understand  that  Sysdeco’s 
U.S.  business  is  making  money  and 
should  continue  doing  so,  the  manager 
said  the  .separation  of  that  business  may 
enhance  its  position  and  provide  “a  bet¬ 
ter  opportunity  for  long-term  viability.” 

Sysdeco  informed  the  manager’s 
newspaper  of  its  plans  to  spin  off  a  fully 
capitalized  media  business  the  same 
week  it  made  its  public  announcement. 
It  made  no  mention  of  who  the  new 
compa  ty’s  owners  may  be,  according  to 
the  manager. 

Speaking  for  himself  and  not  as  an 
APSU  officer,  Paul  Williams,  systems  edi¬ 
tor  at  the  Quincy,  Mass.,  Patriot  Ledger, 
said  he  suspects  that  the  nature  and 
nationality  of  the  new  company’s  own- 
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ership  will  not  necessarily  matter. 

Besides  his  feeling  that  there  will  be 
“some  corporate  or  institutional 
investors  here  in  the  United  States  who 
have  an  interest  in  keeping  the  compa¬ 
ny  alive”  (which,  he  allowed,  may 
include  certain  large  customer  compa¬ 
nies), Williams  said  that  with  talk  of  an 
IPO  in  two  years,  the  interim  private 
shareholders  “obviously  are  going  to 
have  an  interest  in  keeping  the  compa¬ 
ny  afloat.” 

“We’d  all  like  to  see  a  viable  company 
come  out  of  it,”  said  Williams.  For  now, 
he  said,  the  greater  concern  is  how  the 
industry  will  react. 

The  last  time  Atex  management 
changed,  Williams  recalled,  “everybody 
slammed  their  pocketbooks  shut  for  six 
months  to  see  whether  or  not  the  com¬ 
pany  was  going  to  go  under.  That’s 
caused  problems  before;  I  would 
assume  it  would  cause  problems  again.” 

Users  and  prospective  customers  will 
be  watching  the  comings  and  goings  at 
Sysdeco  over  the  coming  weeks,  accord¬ 
ing  to  Williams. 

“It’s  been  a  positive  sign  in  the  last 
year  that  the  company  has  brought  back 
into  its  fold  people  with  newspaper  and 
newspaper  systems  experience,”  he  said. 
“If  suddenly  those  people  were  gone, 
we  would  find  that  dismaying.” 

Williams  said  it  will  be  “imperative” 
for  Sysdeco  to  reach  and  convince 
newspaper  decision  makers  that  the 
media  company  is  “still  viable.” 

In  the  meantime,  he  said,  those  who 
count  Sysdeco  among  finalists  in  their 
search  for  a  new  system  may  put  a  pur¬ 
chase  on  hold,  feel  compelled  to  buy 
from  another  vendor  (if  in  dire  need  of 
a  replacement)  or  “find  some  other 
interim  solution  to  buy  . . .  some  time.” 

Jessee  was  uncertain  of  the  value  of 
Sysdeco’s  software  development  know¬ 
how,  noting  that  the  company’s  main 
publishing  products  existed  before  the 


Sysdeco  name  appeared  among  industry' 
vendors. 

Among  those  products,  Williams  said 
he  believes  most  in  the  industry  recog¬ 
nize  the  Enterprise  advertising  system 
as  “probably  the  best  one  in  the  world,” 
while  the  SES  editorial  system  “is  still  a 
work  in  progress.” 

To  the  extent  that  there  may  be  some 
swing  back  to  elements  of  proprietary 
system  design  and  functionality  (as 
some  European  systems  suggest), 
Williams  said  Sysdeco’s  NewMedia  has 
“a  lot  of  woik  to  do.” 

He  asked  if  Dewar-based  SES,  which 
also  borrows  from  Atex  Prestige  and  an 
older  Norsk  Data  newsroom  system,  is 
sufficiently  robust  and  able  to  be  scaled 
up  for  a  major  metro  daily.  At  the  same 
time,  he  reported  that  the  big  dailies  are 
happy  with  EdPage  pagination,  further 
development  of  which  continues. 

Traded  on  the  Oslo  Stock  Exchange, 
Sysdeco  indefinitely  postponed  its  plans 
for  listing  on  the  Nasdaq  Stock 
Exchange  after  relocation  to  the  U.S.  In 
the  meantime,  a  large  number  of 
Sysdeco  shares  turned  up  in  funds  man¬ 
aged  by  Morgan  Grenfell  Asset 
Management,  a  British  subsidiary  of 
Deutsche  Bank. 

While  Britain’s  Serious  Fraud  authori¬ 
ties  investigated  alleged  violations  in  the 
subsidiary’s  acquisition  of  the  stock 
(E&P,  Oct.  26,  p.  24),  the  Oslo  exchange 
determined  Deutsche  Bank  was  not 
threatening  a  Sysdeco  takeover  as  a 
result  of  its  subsidiary’s  actions.  Had  the 
exchange  found  otherwise,  Norwegian 
securities  regulations  would  have 
required  Deutsche  Bank  to  offer  to  buy 
out  other  shareholders  at  the  highest 
price  it  had  paid  for  the  stock  in  the 
preceding  six  months. 

Such  an  offer  would  have  paid  more 
than  a  100%  premium  on  the  trading 
price  shortly  after  the  matter  surfaced 
in  September.  From  an  early  autumn 
price  of  $8,  sliares  fell  further  to  settle 
at  about  $2.50,  as  trading  volume  rose 
on  heavy  sales  last  month  by  large 
investors. 

Among  them  was  Sysdeco’s  retired 
founder,  software  engineer  Frode 
Aschim,  who  launched  Systems 
Development  Co.  about  15  years  ago  on 
the  strength  of  the  Systemator  software 
development  tool  he  created. 

While  NewMedia  will  develop  and 
market  publishing  technologies 
acquired  in  Europe  and  the  U.S.  by 

(See  Sysdeco  on  page  33) 
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INTERACTIVE  COMMUNICATIONS 


Associated  Press  ’ 
interactive 
neivs\service,'  the 
Wire,  gets  new 
offices 

and  begins  beta 
testing 


BY  JODI  B.  COHEN 


■||||||||||[|^H  “They  also  provide  support  to 
the  member  netvspapers,  answer- 
ing  questions  and  helping  them 
get  connected  to  the  Wire.  Some 
are  system  managers,  as  tvell.” 

During  the  the  recent  elections, 
the  New  York  Times  used  AP 
Wire’s  coverage  to  bolster  its 
own. 

“We  gave  them  a  lot  of  depth 
into  the  states  and  they  are  stiU 
evaluating  whether  or  not  to  put 
it  on  their  site,”  he  said.  “We  are 
also  in  the  process  of  setting  up  the  Green  County 
Sun  in  Tennessee  and  are  currently  working  with  a 
number  of  other  members.” 

The  goal  of  the  Wire  is  to  move  toward  becom¬ 
ing  a  24-hour,  constantly  updated  news  service,  as 
well,  Bems  said.  Currently,  the  Wire  works  on  news¬ 
paper  cycles. 

The  Wire  is  designed  using  frame  technology. 
The  bottom  frame  is  used  for  the  member’s  ad 
queue.  Bems  recently  set  up  a  queue  in  which 
members  can  sell  local  advertisements. 

In  the  top  frame  are  the  Wire  and  newspaper 
logos,  and  two  GO  bars  for  the  Wire  and  local 
newspapers’  sections. There  is  also  a  Java  headline 
applet  that  allows  the  user  to  see  the  headlines  as 
the  last  one  in  and  the  first  one  out  pop  up  simul¬ 
taneously,  or  scan  them  manually.  In  the  center  and 
mainframe,  are  the  top  headlines  of  the  day,  a  click- 
able  photo,  and  special  section  links. 

If  the  user  clicks  on  any  of  the  top 
^  headlines,  they  will  get  what  is  called 
'  •  a  “smart  package”  —  story,  photo(s) 

— —  S  and  any  infographics  that  might  be 

*  associated  with  the  storyThese  pack- 
®  ages  are  hand-done  currently,  but 
«  Bems  and  his  team  are  working  on 
9  making  them  automated. 

9  About  600  to  700  stories  daily  are 
■  cross-categorized  on  the  site.  During 
K  the  election  coverage,  that  number 
rose  to  a  few  thousand  a  day. 
ft  “We  will  be  adding  a  weather 
ft  and  stock  market  section,”  said 
ft  Bems,  who  said  the  goal  is  to  even- 
ft  tually  get  all  the  AP  content  on  the 
1  Wire. 

IPIppppidP  By  the  end  of  the  year,  Bems 
hopes  to  have  20  to  25  member 
newspapers  signed  up. 


THEASSCXilATED 

Press’Wire  went  into 
beta  testing  recently 
on  several  online 
newspaper  sites. 

Beta  testing  is  under  way  at 
New  Jersey  Online,  the  Hartford 
Courant,  Evansville  (Ind.) 

Courier,  Gainesville  G4a.)  Sun, 

Augusta  (Ga.)  Chronicle,  Dallas 
Morning  News,  Detroit  News  and 
the  Detroit  Free  Press.  HHHHIII 

AP’s  multimedia  services’  23- 
person  team  has  also  moved  into  its  new  home 
and  is  ironing  out  the  Wire’s  kinks.The  staffs  new 
office  space  is  on  the  third  floor  at  45  Rockefeller 
Center  —  across  the  street  from  the  Associated 
Press  Building. 

Mark  Bems,  multimedia  services  technology 
manager,  said  that  before  the  move,  the  staff  was 
on  three  floors  in  four  different  locations,  requiring 
two  elevator  rides  to  get  to  each  other.  The  new, 
high-tech  newsroom  was  designed  to  be  “light  and 
airy,  with  an  open  team  feeling,”  according  to 
Bems. 

“The  new  space  is  very  much  designed  for  team 
work  and  close  cooperation  among  the  technical 
and  editorial  staffs,”  he  said. 

“There  are  15  text  editors  and  eight  technical 
staff.  Our  programmers  support  the  staff  in  terms 
of  using  some  of  the  newer  technology,  using  the 
tools  that  manage  our  content,”  he  said. 
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EDITOR  &  PUBLISHER 

The  authoritative  weekly  newsmagazine  for 
the  newspaper  industry  and  related  business¬ 
es.  Covers  editorial,  business  and  production 
areas.  Published  Saturdays. 

One-year  subscription,  52  issues:  $65. 


SPECIAL  EDITIONS  OF  E&P 

Available  Separately,  $8.00  each. 

(Included  at  no  extra  charge  with  annual  subscrip¬ 
tions.) 

Annual  Directory  of  Syndicated  Services 

(published  August.) 

Annual  Directory  of  Interactive  Products 
I  and  Services  (published  September.) 

\  Journalism  Awards  and  Fellowships 
•Directory  (published  December.) 


TOYO 


FREE  PAPER  PUBLISHER 

The  comprehensive  monthly  trade  publi¬ 
cation  for  free  community  newspapers  and 
shoppers.  One-year  subscription,  $24. 


EDITOR  &  PUBLISHER  MARKET  GUIDE 
AND  VS.  MARKET  FORECASTS  CD-ROM 

Complete  Market  Guide  AND  U.S. 
Market  Forecasts  databases  and  applica¬ 
tion.  Annual,  available  December.  $795 
(Including  softbound  books.) 


EDITOR  &  PUBLISHER 
INTERNATIONAL  YEAR  BOOK 

Annual,  worldwide  encyclopedia 
of  the  newspaper  industry  (fert  I) 
and  "Who's  Where"  directory 
(Fbrt  II).  Published  April,  softbound. 
FbrtsI  &  II,  $125. 

Part  I  only,  $115. 

Fbrt  II  only,  $35. 


E&P  MEMBERS  NETWORK 

Online  service  for  international 
newspaper  professionals. 

Charter  Membership,  $95  per  year. 


CONFERENCES  AND  EXHIBITS 

E&P  organizes  or  sponsors  annual 
interactive  publishing  conferences  for 
the  newspaper  industry,  including: 
Interactive  Newspapers  '97,  Febmary 
12-16, 1997,  Houston,  TX,  USA; 
Interactive  Publishing,  Europe,  held 
November  in  Zurich,  Switzerland; 
Medios  Interactivos,  held  in 
November  in  Latin  America. 


EDITOR  &  PUBLISHER 
INTERNATIONAL 
YEAR  BOOK  CD-ROM 

Complete  Year  Book  database  and 
application.  Annual,  available  May. 
With  listing  capabilities,  $895. 
Without  listing  capabilities,  $495. 
(Price  includes  softbound  copy.) 


To  order,  or  for  more  information,  phone: 


EDITOR  &  PUBLISHER/FREE  PAPER 
PUBLISHER  COMMUNITY,  SPECIALTY 
&  FREE  PUBLICATIONS  YEAR  BOOK 

Annual  guide  to  community  paid  and 
nonpaid  weeklies,  shoppers  and  total 
market  coverage  publications  in  the  U.S. 
and  Canada.  Published  October, 
softbound.  $99. 


Mon.-Fri.,  9  a.m.  to  5  p.m.  EST. 

Fax:  (212)  691-6939 
E-mail:  edpub@mecliainfo.eom 

Details  and  additional  industry  information  also  available 
on  our  Web  site.  Editor  &  Publisher  Interactive: 


MARKET  GUIDE 

Annual  reference  to  U.S.  and  Canadian 
newspaper  markets,  with  latest  census 
and  one-year  projection.  Published 
November,  softbound.  $100. 


iainto.com 


U.S.  MARKET  FORECASTS 

In-depth  profiles  of  every  U.S.  city  with  2,500 
residents  or  more,  every  county,  MSA  and 
state.  Annual  reference,  published  November, 
softbound.  $269. 
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INTERACTIVE  COMMUNICATIONS 

BY  STEVE  OUTING 

NCN  To  Launch 
Sales  Effort 


New  century  network, the 
national  network  of  newspaper 
Internet  sites  formed  by  nine  of  the 
largest  U.S.  newspaper  companies,  is 
out  of  the  box  at  last. 

NCN  announced  that  it  will  launch  its  national 
advertising  sales  effort  on  behalf  of  its  affiliate 
newspaper  Web  sites  —  the  first  of  many  compo¬ 
nent  services  that  will  be  introduced  by  NCN  in 
the  coming  months. 

NCN,  which  currently  has  about  70  newspaper 
Web  sites  as  “prototype  affiliates,”  will  begin  selling 
national  ads  into  groups  of 
newspaper  sites.  It  has 
formed  a  partnership  with 
Cox  Interactive  Sales,  whose 
seven  sales  reps  in  New  York, 
Chicago,  Detroit,  Los  Angeles 
and  San  Francisco  already 
have  begun  selling  online  ads 
for  NCN  papers. 

According  to  NCN’s  new 
vice  president  of  advertising, 
Tom  Bates,  the  Cox  sales 
crew  has  sold  national  Web  ads  to  IBM,  Ziff-Davis 
and  American  Express  —  which  will  begin  show¬ 
ing  up  on  some  NCN  affiliate  sites  this  month. 

Bates  also  is  in  the  process  of  hiring  NCN  staff  ad 
sales  directors.  (Cox  salespeople  will  continue  to 
work  with  NCN  long  term.  Bates  says.) 

The  ad  sales  effort,  which  does  not  yet  have  a 
formal  name,  is  the  newspaper  industry’s  attempt 
to  wrestle  away  Web  advertising  dollars  from 
Internet  search  and  directory  companies  like 
Yahoo!,  Infoseek,  Lycos,  Excite  and  others,  which 
are  getting  the  vast  majority  of  Web  ad  placements, 
while  smaller  sites  —  including  those  of  the  news¬ 
paper  industry  —  go  hungry. 

According  to  Bates,  this  joint  ad  effort  will  offer 
national  and  regional  advertisers  the  kind  of  large 
numbers  of  ad  impressions  that  they  demand.  And, 
he  says,  these  are  “much  better”  impressions 
because  they  can  be  targeted  to  specific  geograph¬ 
ic  areas  and/or  interest  groupings. 

NCN  can  place  ads  into  specific  sections  of  affili¬ 
ate  ne\\  spaper  sites,  so  that  an  advertiser  might 
buy  impressions  on  online  sports  pages  in  selected 
regions  of  the  U.S. 

By  the  end  of  this  year,  NCN  will  be  able  to  offer 
more  sophisticated  consumer  targeting.  Bates  says. 
That  functionality  will  be  added  as  a  result  of  an  as 
yet  unannounced  partnership  with  a  third-party 


technology  provider. 

Affiliate  publishers  keep  the  majority  of  revenue 
for  national  ads  placed  onto  their  sites,  but  Bates 
was  unwilling  to  be  more  specific.  Relationships 
are  generally  desired  to  be  exclusive,  but  are  taken 
on  a  case  by  case  basis,  he  says. 

For  the  immediate  future,  the  ad  sales  effort  will 
simply  place  ads  on  newspaper  sites  by  doling 
them  out  from  a  central  NCN  server.  Bates  says  that 
NCN  is  beginning  to  woric  on  building  a  longer- 
term  ad  management  infrastructure,  and  the  goal  is 
to  provide  a  technical  solu¬ 
tion  that  will  allow  affiliates 
to  manage  their  local  ads,  as 
well  as  national  ones,  through 
a  software  tool  set. 

One  company  that  already 
is  providing  those  services  is 
Real  Media  Inc.  of  New  York, 
a  national  Internet  advertis¬ 
ing  networic  that  worics  pri¬ 
marily  with  the  newspaper 
industry.  NCN’s  ad  effort 
appears  to  be  a  direct  com¬ 
petitor  to  Real  Media. 

According  to  Bates,  NCN 
has  been  in  discussions  with 
Real  Media,  Doubleclick  and 
other  Web  ad  networks  serv¬ 
ing  multiple  publishers,  and 
has  yet  to  decide  whether  to 
partner  with  or  compete 
against  those  companies. 

“We’re  all  potential  competitors  or  partners,” 
Bates  says. 

NCN  also  is  in  negotiations  with  other  technolo¬ 
gy  providers  who  may  offer  up  tools  for  setting  up 
central  online  classified  services,  consumer  and 
business  online  directory  services,  etc.  Bates  says 
he  has  no  announcements  yet,  but  should  be  able 
to  unveil  one  or  two  significant  deals  before  the 
end  of  1996. 

NCN  has  been  operating  quietly,  admits  Bates, 
while  newspaper  online  competitors  like  Microsoft 
Sidewalk  and  America  Online’s  Digital  City  grab  the 
headlines.  Only  now,  one-and-a-half  years  after  NCN 
was  first  annoimced,  does  it  have  something  tangi¬ 
ble  to  show  for  its  efforts.  NCN  permanent  CEO  Lee 
deBoer  started  work  in  June  1996,  more  than  a  year 
after  the  initial  announcement,  and  has  spent  the 
last  few  months  building  his  management  team. 

(See  NCN  on  page  33) 


yew  Centuty 
Network  set  to 
begin  selling 
^  national  ads 
on  behalf  of 
newspaper 
Web  sites 


According  to  NCN’s 
new  vice  president 
of  advertising,  Tom 
Bates,  the  Cox 
sales  crew  has  sold 
national  Web  ads 
to  IBM,  Ziff-Davis 
and  American 
Express  —  which 
will  begin  shounng 
up  on  some  NCN 
affiliate  sites  this 
month 
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Ohio-com 

Building  the  interactive  heart  of  it  all. 

The  Best  Cleveland  Indians  coverage  on  the  Web. 
Sports  columnist  extraordinaire  Terry  Pluto. 

For  more  information  about  our  site 
e-mail  Michael  Carmean  at 
carmean@infi.net  or  call  330.253.9524 

http://www.ohio.com 


Phoenix  Netnpapeis,  bK. 

Arizona  CMtral  is  a  Service  Of  PlMMfilx  N 


Special  Projects  Manager 
1,1k  602.271.8601  •  dgianell@pni.coiT) 
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Rated  by  Netscape  Navigator  3.0  as  one  of 
its  favorite  ‘Net  Resource.’ 

Netscape  Navigator  3.0,  August  1996. 

http://www.mediainfo.com 


Co-op  Training  CD  Really  Helps  Sales! 

Arm  your  sales  staff  with  the  information  and  sales 
techniques  they  need  to  cash  in  on  hidden  revenue 
sources.  The  road  to  increased  revenue  begins  with 
our  series  of  easy-to-use  computer-based  co-op 
training  progams  on  CD  ROM.  A 

InkerocUve  •  Motivotionol  •  Meosurable 

Coll  908-922-0770  x3502 

for  your  free  CD  demo. 

e-mail:  nid@nidworld.com  ir.teroctive  designs 


SYNDICATES/NEWS  SERVICES 


BY  KAREN  RAUGUST 

Syndicates  Making 
Bids  To  Reach  Kids 


A  NUMBER  OF  syndicated  features 

aimed  at  children  have  been  launched 
in  the  mid-1990s  —  including 
‘‘www.4Kids”  from  Universal  Press 
Syndicate,  “KidCity”  from  United 
Feature  Syndicate  and  “Ghost  Story  Club”  from 
Tribune  Media  Services  (TMS),  to  name  a  few. 

Yet,  despite  this  flurry  of  activity  —  and  despite 
newspapers’  stated  desire  to  attract  young  readers 
—  selling  kid-oriented  features  remains  a  challenge. 

“As  much  as  we’d  like  to  think  that  we  can  gain 
insight,  through  market  research,  on  how  to  attract 
children,  we  can’t,”  said 
Universal  sales  manager  Dan 
Dalton.  “At  best,  we  can  guess 
what  they  want.” 

Universal  offers  seven  fea¬ 
tures  for  kids,  including  Betty 
Debnam’s  long-running  “Mini 
Page,”  which  appears  in  more 
than  500  papers. 

“We  try  to  offer  features 
throughout  the  age  spec¬ 
trum,”  said  editor  Mark  Mathes  of  TMS,  which  syn¬ 
dicates  10  features  for  children  and  teens. 

But  finding  appropriate  material  can  be  difficult. 
“We  look  for  things  that  are  educator-  and  parent- 
approved  and  yet  have  the  street  language  that 
kids  can  relate  to,”  stated  Mathes,  noting  that  such  a 
combination  is  infrequently  submitted. 

“Parents  have  to  point  [a  feature]  out  to  their 
children  —  the  kids  won’t  find  it  on  their  own,” 
said  associate  editor  Jeanette  Chavez  of  the  Denver 
Post,  which  carries  “Ghost  Story  Club,"  among 
other  sy  ndicated  children’s  offerings.  “That’s  part  of 
the  issue  —  it  has  to  appeal  to  parents,  too.” 

Universal  senior  editor  Alan  McDermott  agreed, 
noting  that  “parental  involvement”  is  the  “key”  to 
the  success  of  the  illustrated  “Tell  Me  a  Story,” 


Hjey  have 
iutt'oduced  a 
number  of 
features  aimed 
at  young 
readers 


A  United  and  Children's  Television  Workshop  offering 
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This  ghostly  comic  is  from  Tribune  Media  Services. 

which  the  syndicate  launched  in  1992.  It  now 
appears  in  165  papers. 

Mathes  said  “there  are  a  lot  of  good  intentions 
about  attracting  kids  to  newspapers,”  but  added 
that  it  is  difficult  to  compete  against  other  media, 
such  as  TV  and  the  Internet,  for  young  readers’ 
attention. 

One  of  the  most  significant  challenges  is  that 
mainstream  features  —  especially  comics  —  already 
attract  children.  For  example.  Newspaper 
Enterprise  Association’s  “Big  Nate”  is  not  a  chil¬ 
dren’s  strip  per  se,  but  it  is  about  a  sixth  grader 
and  it  does  attract  many  young  readers.  Creator 
Lincoln  Peirce  taps  into  this  interest  with  a  car¬ 
tooning  contest  for  kids. 

Because  mainstream  comics  appeal  to  kids,  the 
question  arises:  Why  would  a  newspaper  need  a 
specialty  children’s  feature?  And  why  run  a  kids’ 
comic  panel  that  may  exclude  adults  when  a  fea¬ 
ture  that  attracts  both  constituencies  could  occupy 
the  same  space? 

“What  makes  a  successful  feature  is  that  it  pulls 
in  peripheral  readers,”  said  Dalton.  He  cited  the 
example  of  “Tell  Me  a  Story,”  which  wxs  initially  cat¬ 
egorized  as  a  children’s  feature,  but  has  come  to 
also  appeal  to  grandparents,  readers  learning 
English  as  a  second  language,  and  childless  adults. 

Despite  the  challenges,  positive  signs  exist  for 
the  children’s  feature  market.  According  to  a  1S>92 
study,  more  than  25  million  youngsters  aged  8  to 
17  read  the  Sunday  comics  at  least  once  a  month. 
That  translates  to  more  than  70%  of  U.S.  kids. 


Karen  Raugust  is  a  freelance  writer  based  in 
Minneapolis. 
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Diana  Loevy,  vice  president/editorial 
director  at  United  Feature  Syndicate, 
summed  up  the  opinion  of  many 
observers  when  she  said,  “I  don’t  think 
that  the  newspapers  are  looking  for 
children’s  features,  but  when  they  see 
something  they  like,  they  respond.” 

Some  newspaper  editors  wish  more 
children’s  features  were  offered.  “There 
isn’t  a  whole  lot  out  there,  which  is  the 
problem,”  said  Jane  Amari,  managing  edi¬ 
tor  for  new  media,  features  and  produc¬ 
tion  at  the  Kansas  City  Star,  which  car¬ 
ries  a  syndicated  activity  page  and  two 
children’s  panels. 

“When  it’s  pitched  at  you  as  a  kids’ 
feature,  you  take  notice,”  said  Larry 
Hackett,  features  editor  at  the  New  York 
Daily  News,  which  carries  “Ghost  Story 
Club,”  United’s  “KidSpot”  and  King 
Features  Syndicate’s  “Slylock  Fox  & 
Comics  for  Kids,”  among  others.  “Comics 
are  a  way  to  bring  kids  into  the  house.” 

The  number  of  kids’  features  is  likely 
to  continue  rising,  albeit  slowly.  One  rea¬ 
son  is  that  media  companies  are  inter¬ 
ested  in  extending  their  brands  into 
newspapers.  Maureen  Hunter-Bone,  vice 
president/editor  in  chief  for  children’s 
magazines  at  Children’s  Television 
Woricshop,  said  the  “KidCity”  activity  fea¬ 
ture  —  created  in-house  from  a  combi¬ 
nation  of  original  material  and  content 
adapted  from  CTW  periodicals  — 
allows  the  company  to  reach  youngsters 
who  do  not  read  KidCity  magazine. 

While  revenue  generation  is  among 
CTW’s  objectives  for  the  feature,  the 
ability  to  extend  the  brand  and  cross- 
promote  CTW  magazines  is  equally 
important,  she  added. 

So  far,  the  panel  is  meeting  the  com¬ 
pany’s  goals,  and  the  number  of  papers 
carrying  it  is  increasing  steadily.  “We’re 
not  looking  for  spectacular  leaps  and 


bounds,”  Hunter- 
Bone  observed. 

Another  impe¬ 
tus  for  continuing 
growth  in  the 
number  of  chil¬ 
dren’s  features  is 
the  fact  that  news¬ 
papers  are  pub¬ 
lishing  more 
weekly  kids’  and 
teens’  pages,  often 
with  the  participa¬ 
tion  of  local 
youth.  These  sec¬ 
tions  may  include  a  syndicated  comic 
strip,  column,  puzzle  or  activity  panel.  As 
a  result,  children’s  features  may  be  desir¬ 
able  for  areas  of  the  paper  outside  the 
comics  pages. 

The  types  of  youth-oriented  features 
vary  widely.  Some  are  columns  offering 
advice  (“Tween  12  &  20”)  or  reviews 
(“Huckleberry  Bookshelf”  and  “Inside 
the  Video  Games”).  Others  are  comics 
(“Ghost  Story  Club”),  activity  panels 
(“Professor  Doodle’s”)  or  puzzles 
(“Jumble  for  Kids”).  Still  others  are  inte¬ 
grated  pages  or  supplements  (“Yak’s 
Comer”).  Some  features  lose  momen¬ 
tum  after  a  brief  run,  while  others 
endure.  For  instance,  “The  Mini  Page,” 
“Uncle  Art’s  Funland”  from  United  and 
“Tween  12  &  20”  fromTMS  have  all 
been  available  for  more  than  two 
decades. 

In  spite  of  this  variety,  some  common 
themes  and  characteristics  can  be  dis¬ 
cerned  among  children’s  fare: 

♦  Many  contain  an  interactive  ele¬ 
ment,  whether  it  be  drawing  (IMS’s 
“Professor  Doodle’s”),  puzzles  and/or 
word  games  (United’s  “In  Their  Own 
Words”  orTMS’s  “Jumble  for  Kids”),  or 
activities.  Examples  of  activities  include 

_ science  experi- 

3  a,  »  „  ,  ments  in 

Universal’s  “You 
Can  With 

", '  Beakman  &  Jax” 

and  projects  that 
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^ encourage  the  use 
}  ^  of  noncomics 

I  v — J  newspaper  sec- 
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♦They  often 
encourage  reader 

tmrvntwing  feedback,  either 

through  publish¬ 
ing  an  e-mail 
address  or  spon¬ 
soring  contests. 


Universal  syndicates  this  Internet-related  feature. 


Wmners  receive  prizes,  and  their  contri¬ 
butions  appear  in  the  feature.  For  exam¬ 
ple,  “Ghost  Story  Club,”  a  Monday- 
through-Sunday  serial  comic  strip,  peri¬ 
odically  incorporates  contest-generated 
reader  story  ideas.  The  strip  gives  credit 
to  the  contributor  and  mentions  his  or 
her  hometown. 

♦  Several  are  linked  to  other  media  in 
the  hopes  that  kids  using  the  Internet, 
television  or  magazines  will  be  drawn  to 
the  newspaper.  “You  Can  With  Beakman 


Finish  your 
wading 
section  with 
a  little 


Copley  News  Service  now  offers 
the  Brides  &  Bouquets  and 
Health  &  Pitn^  special 
features  packages  com- 
pletely  paginated 
with  photos  and 
ait  on  a  Zip” 
disk.  At 
Copley,  we’re 
makinggreat 
packages  even  bet^ 
ter  (and  easier  to  use). 


Bob  Weber  Jr.'s  feature  appears  in  400  newspapers. 
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Stutta's 
'X'vV  Sans  of 
SStHistmas 
in  the 
Nineties 


ELEVEN  DAYS 
BEFORE 
CHRISTMAS, 

A  CONGLOMERATE 
GAVE  TO  ME... 


One  installment  of  the  Dec.  10-25  Christmas  series  by  "Non  Sequitur”  creator  Wiley  Miller 
of  the  Washington  Post  Writers  Group.  Wiley's  comic  has  won  National  Cartoonists 
Society  awards  in  both  the  strip  and  panel  categories. 


&  Jax,”  for  instance,  has  spawned  the 
Beakman’s  World  "TV  show,  while  the 
self-syndicated  “Mr.  Wizard’s  Everyday 
Science”  is  based  on  the  'TV  character 
created  by  Don  Herbert.  Similarly, 
“KidCity”  and  United’s  “Zillions”  are  tied 
to  magazines,  while  King’s  annual  four- 
week  holiday  comic  sequence  is  based 
on  a  Disney  film  (this  year.  We 
Hunchback  of  Notre  Dame). 
“www.4Kids”  provides  information  on 
youth-appropriate  Internet  addresses, 
and  maintains  its  own  W’eb  site. 

“Slylock  Fox  &  Comics  for  Kids,”  dis¬ 
tributed  by  King  since  1987,  illustrates 
the  popular  following  a  children’s  fea¬ 
ture  can  build.  Creator  Bob  Weber  Jr. 
receives  150  to  200  drawings  per  week 
—  a  total  of  110,000  submissions  since 
the  panel  started  —  from  young  readers 
hoping  to  have  their  artwork  published 
(two  are  highlighted  weekly).  This  sum¬ 
mer,  Weber  began  publishing  an  e-mail 
address  that  now  generates  400  to  500 
responses  a  week. 

According  to  Weber,  his  feature  has 
demonstrated  “slow  but  steady  growth,” 
from  30  papers  in  its  first  year  to  400 
today.  And  a  licensed  card  game,  “Slylock 
Fox  Brain  Boggles,”  was  introduced  this 
year  by  the  Great  American  PuzzJe 
Factory.  It’s  now  in  its  second  printing. 


Vasquez  Named 

OLIVIA  VASQUEZ  HAS  joined  the  Los 
Angeles  office  of  the  New  York 
Times  Syndication  Sales  Corp.  as  a  sales 
representative  for  features  in  the  Pacific 
and  Mountain  time  zones  and  Latin 
America. 

Vasquez  previously  spent  17  years  at 
the  Los  Angeles  Times,  where  she  held 
positions  such  as  classified  telephone 
sales  manager. 

Aided  An  Emmy 

SEX  CARTOONISTS  RECEIVED  certifi¬ 
cates  for  their  contributions  to  the 
Emmy  award-winning  title  sequence  of 
NBC’s  Caroline  in  the  City  sitcom. 

'The  actual  co-winners  of  the  Emmy 
for  graphic  design  and  title  sequences 
were  Carol  Johnsen,  Bruce  Bryant,  James 
Castle  and  Mark  Dennison. 

'The  six  cartoonists  receiving  certifi¬ 
cates  were  Bonnie  Timmons,  for  her 
drawings;  and  five  syndicated  creators, 
for  comics  seen  in  the  title  sequence. 
They  are  “Peanuts”  creator  Charles  Schulz 


of  United  Feature  Syndicate  and  “Beetle 
Bailey”  creator  Mort  Walker,  “Funky 
Winkerbean”  creator  Tom  Batiuk,  “Andy 
Capp”  creator  Reg  Smythe  and“Hagar  the 
Horrible”  cartoonist  Chris  Browne  of 
King  Features  Syndicate. 

He  Writes  ‘TRB’ 

EW  REPUBUC  EDITOR  Michael 
Kelly  is  the  new  writer  of  the  mag¬ 
azine’s  82-year-old  “TRB  From 
Washington”  column,  which  is  distrib¬ 
uted  weekly  to  newspapers  by  United 
Feature  Syndicate. 

Kelly  is  the  former  Washington  editor 
of  the  New  Yorker  magazine. 

Seeking  A  Jerk 

CCnpANK  MCNAMARA”  IS  having  a 

JL  “Sports  Jerk  of  the  Year”  competi¬ 
tion. 

'The  contest  wUl  run  until  Dec.  20, 
with  results  announced  in  a  future 
comic. 

“Tank”  is  by  Jeff  Millar  and  Bill  Hinds  of 
Universal  Press  Syndicate,  which  distrib¬ 
utes  the  sports  strip  to  more  than  225 
papers. 


"Betty"  by  Gary  Delainey  and  Gerry 
Rasmussen  of  Newspaper  Enterprise 
Association  has  reached  its  5th  anniver¬ 
sary.  The  comic  stars  a  woman  juggling  the 
demands  of  a  husband,  child  and  new 
bagel-making  business. 


Grace  Collection 

U-pRNIE  ”  CREATOR  BUD  Grace  of 
XL  King  Features  Syndicate  has  com¬ 
piled  a  comic  collection  called  Ernie  Out 
of  Control  (Andrews  and  McMeel). 

'The  book  includes  some  previously 
unpublished  material,  as  well  as  the  orig¬ 
inal  dialogue  for  some  strips  that  were 
edited  for  syndication. 

Grace  also  has  a  Web  site  at 
http://www.piranhaclub.com. 

‘Lockhoms’  First 

unp  HE  LOCKHORNS”  BY  Bunny  Hoest 
1  and  John  Reiner  of  King  Features 
Syndicate  finished  first  in  a  recent 
Adantic  City,  N.J.,  Press  comics  poll  that 
drew  nearly  5,000  reader  responses. 

The  next  four  favorites  were  “Peanuts” 
by  Charles  Schulz  of  United  Feature 
Syndicate,  “Hi  and  Lois”  by  Greg  and 
Brian  Walker  and  Chance  Browne  of 
King,  “’The  Family  Circus”  by  Bil  Keane  of 
King,  and  “Hagar  the  Horrible”  by  Chris 
Browne  of  King. 

‘Cooking’  Series 

A  SPECIAL  SERIES  of  13  “Health  Family 
Cooking”  columns  is  being  distrib¬ 
uted  by  Globe  Syndicate  starting  Jan.  3. 

In  the  series,  SalUe  Twentyman  dis¬ 
cusses  how  to  use  inexpensive  cuts  of 
meat  while  keeping  meals  healthy  and 
tasty. 

Globe  (540-635-3229)  is  based  in 
Strasbui^,Va. 

Running  Abroad 

CC/^N  PACE”  HAS  been  purchased  by 
Joiso  Press  Features  for  weekly  di^ 
tribution  in  the  Philippines. 

'Fhe  self-syndicated  running/health/fit¬ 
ness  column  is  by  James  Raia  (916-448- 
5122)  of  Sacramento. 
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Hollinger 

Continued  from  page  12 

The  campaign  proved  successful  after 
Southam’s  independent  directors  backed 
Hollinger  International’s  new  offer. 

“The  special  committee  of  indepen¬ 
dent  directors  of  Southam  considering 
the  offer  has  been  advised  by  RBC 
Dominion  Securities  that  the  $20  per 
share  price  is  lair  from  a  fmancial  point 
of  view. 

“The  special  committee  intends  to  rec¬ 
ommend  that  Southam  shareholders 
accept  the  offer,”  the  committee  of  inde¬ 
pendent  directors  said  in  a  statement. 

Hollinger  apparently  also  acceded  to 
another  request  of  the  independent 
directors. 

For  one  thing,  it  has  agreed  that  if 
more  than  7  million  shares  are  tendered, 
it  will  buy  only  up  to  a  limit  of  8.5  million 
shares. 

If  it  decides  to  buy  more  shares  than 
that,  Hollinger  said,  it  will  give  sharehold¬ 
ers  formal  notice  of  the  maximum  num¬ 
ber  it  plans  to  buy. 

Though  it  was  not  yet  the  majority 
owner  of  Southam,  Black  has  effective 
control  of  the  chain  since  May  —  and 
has  wrought  many  changes  at  Canada’s 
biggest  single  newspaper  publisher.  He 
increased  the  number  of  dailies  Southam 
owns  from  20  to  32  and  he  has  sold  off 
C$300  million  in ‘assets.  Black,  now 
Southam’s  chairman  and  chief  executive 
officer,  has  replaced  five  independent 
directors  since  increasing  his  stake  in 
May. 

However,  as  long  as  he  does  not  own  a 
majority  of  stock,  a  1993  agreement 
requires  the  majority  of  directors  be 
independent. 

Through  Southam  and  his  other  prop¬ 
erties,  Hollinger  owns  or  controls  59  of 
Canada’s  105  dailies,  the  Canadian  Press 
noted  in  a  recent  wire  story. 


Panel 

Continued  from  page  1 7 

Known  as  a  “hatchet  man,”  Dole  “knew 
he  had  a  reputation  to  live  down,”  said 
Witcover. 

“The  most  appealing  parts  of  Dole 
never  came  out.” 

Concerning  the  nomination  process, 
the  panel  viewed  the  Republican  and 
Democratic  conventions  as  pointless. 

Witcover  referred  to  them  as  “that 
farce  in  San  Diego  and  that  farce  in 
Chicago”  and  directed  barbs  at  the  net¬ 
works  for  the  way  they  covered  the  jx)lit- 
ical  events. 

The  networks,  said  Witcover,  “trotted 


out  their  stars  while  politicians  were  giv¬ 
ing  serious  and  important  speeches.” 
Viewers  umed  in  “to  see  some  Larry 
Largelungs  spouting  off  while  real  news 
was  going  on.” 

Of  the  ten  conventions  Witcover  has 
reported  on,  the  1996  efforts  were  the 
“longest,  with  the  least  interest,  and 
made  me  wonder  if  1  wanted  to  do 
another  one,”  he  said. 

A  major  problem  with  the  current 
convention  setup  is  its  lack  of  signifi¬ 
cance,  agreed  the  panel. 

Suggestions  for  improvements  in¬ 
cluded  restructuring  the  number  of  dele¬ 
gates  allotted  to  each  state.  According  to 
the  panel,  this  would  ensure  that  the 
nomination  “isn’t  in  the  bag”  before  the 
convention  begins. 


Sysdeco 

Continued  from  page  25 

Sysdeco,  the  original  company’s  core 
businesses  of  software  tools,  and  soft¬ 
ware  for  geographic  information  systems 
and  health  care  will  continue  to  operate 
under  the  Sysdeco  Group,  headquartered 
in  Norway. 

The  group,  as  a  whole,  reported  a 
third-quarter  1996  net  loss  of  $  10. 1 1  mil¬ 
lion  prior  to  restructuring  charges  on 
revenue  of  $17.73  million. 

A  provision  of  $4.03  million  was  made 
in  the  quarter  to  cover  further  restruc¬ 
turing  decisions. 

The  company  said  restructuring  will 
reduce  its  work  force  of  761  persons  by 
between  10%  and  15%  through  next 
March  and  save  it  an  anticipated  $8  mil¬ 
lion  annually.  (Sysdeco’s  media  business 
operates  worldwide,  with  subsidiaries  in 
the  U.S.,  U.K.,  Germany  and  Australia.  A 
spokeswoman  said  close  to  half  of  the 
approximately  400  employees  are  based 
in  the  U.S.) 

It  said  the  net  loss  before  special  items 
that  was  “primarily”  a  result  of  faUing  rev¬ 
enue  also  “was  affected  by  one-off  cus¬ 
tomer  contract  costs  taken  in  the  quar¬ 
ter.” 

Sysdeco  posted  a  year-to-date  loss  of 
just  under  $18.9  million  on  revenue  of 
$65.76  million.  It  said  its  cash  position 
and  order  backlog  are  healthy.  Sysdeco 
issued  $20  million  in  new  shares  in  the 
third  quarter. 

Atex  was  successfully  launched  in  the 
early  1970s  by  Charles  and  Richard 'Ying 
and  Douglas  Diane,  who  sold  their  com¬ 
pany  in  1981  for  1.1  million  shares  of 
Eastman  Kodak  stock  then  valued  at 
almost  $80  million. 

Eleven  years  later,  Kodak  sold  the 
mostly  money-losing  business  to  Dutch 


and  British  investors  led  by  industry  vet¬ 
eran  Danny  Chapchal. 

In  a  transaction  valued  at  approxi¬ 
mately  $20  million,  Sysdeco  acquired 
Atex  in  March  of  last  year. 

It  set  up  shop  for  its  media  business  in 
Atex’s  headquarters  and  later  began  mov¬ 
ing  the  group’s  corporate  offices  to  the 
U.S. 

At  about  the  same  time,  Sysdeco  also 
acquired  Finland’s  Sypress  Oy,  which 
supplied  core  technology  for  Atex’s 
Enterprise  advertising  system,  and  subur¬ 
ban  Chicago-based  Dewar  Information 
Systems  Corp.,  which  contributed  the 
DewarView  editorial  and  pagination  soft¬ 
ware  for  which  Atex  already  was  an 
authorized  integrator. 

Sysdeco  earlier  had  acquired  much  of 
the  old  Norsk  Data  business  in  Europe, 
where  it  supported  systems  at  several 
newspapers. 


NCN 

Continued  from  page  28 

In  addition  to  Bates,  NCN  has  hired: 

♦  Matt  Cohen,  chief  technology  officer, 
who  moved  to  NCN  from  the  Houston 
Chronicle's  interactive  division. 

♦  Susan  Bokem,  vice  president  for  affil¬ 
iate  relations,  formerly  with  Gannett’s 
new  media  operation. 

♦  John  Papanek,  vice  president  of  con¬ 
tent  and  editor  in  chief,  formerty  with 
Tune-Wamer’s  custom  publishing  unit 
and  the  executive  responsible  for  launch¬ 
ing  Sports  Illustrated  for  Kids. 

♦  Stacey  Artandi,  vice  president  of  busi¬ 
ness  development,  from  the  TV  Food  Net¬ 
work  (cable  charmel). 

♦  Bart  Morrison,  chief  financial  officer, 
from  Polygram  Records. 

♦  And  working  as  a  consultant  to  NCN 
is  Mark  Potts,  formerly  of  Home  and  the 
Washington  Post’s  Digital  Ink. 

Potts  is  currently  working  on  a 
redesign  of  the  NCN  gateway  site. 

Bates  says  that  he  expects  to  have  1 1 
salespeople  at  work  by  the  end  of  the 
year,  and  is  planning  an  ambitious,  12- 
month  national  ad  campaign  promoting 
NCN  affiliate  sites  to  advertisers  next 
year. 

NCN  initially  is  focused  on  the  U.S. 
maiketplace.  Among  its  founding  compa¬ 
nies  —  Advance  Publications,  Cox  News¬ 
papers,  Gannett  Co.,  the  Hearst  Corp., 
Knight-Ridder,  the  New  York  Times  Co., 
Times-Mirror,  Tribune  Co.  and  the  Wash¬ 
ington  Post  Co.  —  are  some  225  news¬ 
papers  employing  more  than  25,000 
journalists. 

NCN  is  targeting  America’s  1,532  daily 
newspapers  as  affiliates. 
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Shop  Talk 

Continued  from  page  48 

dency  of  the  region’s  best-known  demo¬ 
crat,  Vaclav  Havel.  Nobody  thinks  Havel 
would  use,  let  alone  misuse,  the  law. 

But  it  is  nonetheless  disturbing  that  he 
failed  to  abolish  an  insult  law  inherited 
from  the  Kingdom  of  Bohemia,  taken 
over  by  the  Hapsburg  monarchy  and  per¬ 
petuated  between  the  world  wars  under 
the  first  democratic  (and  French-style) 
Czechoslovak  Republic. 

The  present  Czech  law  is  an  amended 
version  of  a  1961  communist-era  statute 
meting  out  penalties  for  speaking  against 
the  state  and  its  representatives.  It  now 
provides  that  anyone  who  defames  the 
president  of  the  republic  in  his  public 
capacity  is  liable  for  up  to  two  years  in 
jail.  Havel  has  refused  to  let  anyone  be 
prosecuted  under  the  law. 

But  there  is  no  guarantee  that  his  suc¬ 
cessor  win  be  so  lenient. 

His  next-door  neighbor  in  Slovakia,  the 
Czech  Republic’s  former  partner  in 
nationhood,  actively  pursues  enactment 
of  even  broader  insult  laws.  Prime 
Minister  Vladimir  Meciar’s  government, 
which  has  a  record  of  harassing  news 
media  it  doesn’t  control,  very  recently 
placed  under  parliamentary  considera¬ 
tion  a  draft  press  law  that  bans  publica¬ 
tion  of  anything  considered  “offensive  to 
Slovak  statehood,  state  symbols,  nation, 
nationality  or  other  minority  or  social 
group.”  And  this  in  a  nation  that  has  been 
admitted  to  the  Council  of  Europe,  the 
European  body  that  certifies  that  a  state 
is  a  working  democracy. 

Under  a  new  law  in  Croatia,  journalists 
can  be  prosecuted  for  publishing  vague¬ 
ly  defined  “state  secrets”  or  for  offending 
state  officials. 

These  “crimes”  carry  a  maximum  sen¬ 
tence  of  three  years  in  jail. 

A  number  of  post-Soviet  republics  also 
have  adopted  wide-ranging  insult  laws, 
which  they  have  freely  used  to  imprison 
journalists,  critics  and  political  oppo¬ 
nents. 

Tartarstan’s  case  is  typical.  A  new  law 
there  prohibits  insult  “remarks”  to  the 
president.  Designers  say  the  law  is  need¬ 
ed  to  enforce  the  constitutional  protec¬ 
tion  of  the  “honor  and  dignity  of  the  pres¬ 
ident.” 

But  there  is  no  objective  test  of  what 
constitutes  an  insult.  We  can  only  hope 
that  international  protests  will  inspire 
the  repeal  of  this  bad  law. 

A  good  instance  of  how  the  Western 
example  of  insult  is  misused  was  the 
statement  of  the  chief  public  prosecutor 
of  Kazakhstan  to  representatives  of  free 
press  groups  attending  the  1992 


UNESCO  seminar  in  Alma  Ata  on  pro¬ 
moting  an  independent  press. 

He  defended  the  imprisonment  of  a 
prominent  writer-historian  for  allegedly 
insulting  Kazakh  President  Nursultan 
Nazarbayev  in  press  articles.  The  prose¬ 
cutor  noted  that  the  Kazakh  law  was  not 
different  in  kind  from  French  and 
German  laws. 

The  Kazakh  writer  was  released  after  a 
decent  interval  following  the  Alma  Ata 
seminar.  But  others  have  been  jailed 
since  for  alleged  insults  to  the  Kazakh 
president. 

The  four  other  Soviet  republics  of 
Central  Asia  also  have  and  use  such  insult 
laws  to  protect  their  presidents,  includ¬ 
ing  the  president  of  Khirgizstan,  who  has 
gone  out  of  his  way  to  portray  himself  as 
a  model  democrat.  A  Khirghiz  court  early 
this  year  convicted  an  editor  of  defaming 
the  chief  of  state  and  later  barred  her 
from  writing  for  a  year.  This  summer, 
another  journalist  was  convicted  of  libel- 

There  are  too  many 
other  places  in  the  world 
where  such  insult 
laws  are  under  active 
consideration  or  actual 
use,  notably  in 
Eastern  Europe 

ing  President  Akayev  and  was  sentenced 
to  two  years  in  a  penal  colony  after  hav¬ 
ing  spent  two  months  in  solitary  con¬ 
finement. 

Russia  itself  has  no  insult  provisions  in 
its  1991  Yeltsin  press  law,  although  that 
law  does  follow  the  restrictive  pattern  of 
the  1881  French  press  law  in  another 
way;  the  first  article  establishes  the  prin¬ 
ciple  of  press  freedom  except  for  certain 
limitations.  This  is  then  followed  by  a 
large  number  of  articles  taking  away  bits 
of  that  freedom. 

That  approach  comes  straight  from 
the  French  Revolution’s  seminal  human 
rights  document,  a  major  source  of 
French  legal  prestige  —  the  Declaration 
of  the  Rights  of  Man  and  of  the  Citizen  of 
1789. 

It  says  in  its  Article  11,  “Free  communi¬ 
cation  of  thoughts  and  of  opinion  is  one 
of  man’s  most  precious  rights;  any  citizen 
may  therefore  speak,  write,  or  publish 
freely,  except  that  he  must  answer  for  the 
abuse  of  that  freedom  in  the  circum¬ 
stances  determined  by  law.” 

The  “except”  clause  is  the  fundamental 
difference  between  the  traditional 
American  “thou-shalt-not”  approach  of 


the  First  Amendment  to  the  U.S. 
Constitution  and  the  European 
Continental  approach. 

In  18th  century  France,  the  new  free¬ 
doms  of  the  Revolution  soon  gave  way  to 
first  the  terror  of  Robespierre,  then  to 
the  authoritarian  rule  of  Emperor 
Napoleon,  who  carried  the  Declaration 
of  the  Rights  of  Man  in  his  conquering 
army’s  knapsacks  across  Europe. 

Its  Article  1 1  made  it  possible  for  him 
to  control  the  press  in  detail  without  hav¬ 
ing  to  change  a  word  of  the  Revolution’s 
fundamental  freedom  principles. 

Almost  immediately  upon  seizing 
power  in  1800,  he  decreed  that  60  Paris 
newspapers  considered  “tools  in  the 
hands  of  the  enemies  of  the  Republic” 
should  be  banned,  that  no  new  ones 
should  be  allowed  and  that  any  other 
papers  would  immediately  be  forbidden 
if  they  printed  articles  “contrary  to 
respect  for  the  social  pact,  to  the 
sovereignty  of  the  people,  or  to  the  glory 
of  the  armies,  or  that  publish  invectives 
against  governments  and  nations  friendly 
to  or  allied  with  the  Republic.” 

Lenin  needed  no  better  example.  The 
Soviet-era  offense  of  “slander  of  the 
Socialist  order,”  worth  a  standard  1 5  years 
in  the  Gulag  if  one  escaped  the  cellars  of 
Lubianka  as  “an  enemy  of  the  people,” 
was  abolished  under  Gorbachev’s  pere¬ 
stroika. 

But  bad  habits  die  hard.  Despite  pere¬ 
stroika,  the  producer  of  “Kukly,”  the 
Russian  version  of  Britain’s  satirical  tele¬ 
vised  puppet  show,  “Spitting  Image,”  was 
recently  charged  by  the  state  prosecutor 
with  “insulting  the  honor  and  dignity”  of 
Boris  Yeltsin  and  other  government  lead¬ 
ers  over  NTV,  the  independent  Moscow 
television  station. 

This  Russian  insult  law  is  a  general 
criminal  law  charge,  with  penalties  of  up 
to  two  years’  forced  labor. The  functional 
equivalent  of  libel  —  a  civil,  not  criminal, 
proceeding  in  most  Western  countries  — 
this  “insult  to  honor  and  dignity”  offense 
is  theoretically  a  charge  that  any  citizen 
may  ask  the  Russian  state  prosecutor  to 
bring. 

Such  defamation  is  at  least  informally 
considered  by  the  courts  to  be  “aggravat¬ 
ed”  if  made  against  a  high  official,  Russian 
lawyers  maintain. 

The  charges  against  the  “Kukly”  pro¬ 
ducer  eventually  were  dropped,  but 
other  officials  have  won  cases  involving 
“insults  to  their  dignity.” 

There  are  insult  laws  throughout  Latin 
America,  as  well. 

They  go  under  the  label  of  “desacato,” 
translatable  as  “contempt”  or  “disrespect,” 
and  are  on  the  books  in  13  countries 
(Bolivia,  Brazil,  Chile,  Costa  Rica,  Ecuador, 
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El  Salvador,  Guatemala,  Haiti,  Mexico, 
Paraguay,  Peru,  Uruguay  and  Venezuela). 

But,  Latin  America  may  offer  the  best 
early  hope  for  a  repeal  movement,  given 
the  momentum  created  by  the  abroga¬ 
tion  of  an  Argentine  insult  law  in  1994. 

The  law  was  abolished  as  part  of  an 
out-of-court  settlement  in  response  to  an 
advisory  opinion  by  the  Inter-American 
Commission  on  Human  Rights  in  the 
case  of  Horacio  Verbitsky,  a  prominent 
political  journalist. 

His  conviction  on  “desacato”  charges 
involving  the  minister  of  the  Supreme 
Court  had  been  upheld  on  appeal  by  the 
Argentine  Supreme  Court.  But  the  Inter- 
American  Commission  maintained  that 
the  law  violated  the  freedom  of  expres¬ 
sion  provision  of  the  American  Human 
Rights  Convention. 

At  last  July’s  Strasbourg  conference  on 
freedom  of  expression,  co-sponsored  by 
the  Friedrich  Naumann  Foundation  and 
the  Center  for  Justice  and  International 
law,  concluded  in  a  statement  by  the 
conference  participants  that  “so<alled 
insult”  laws  protecting  public  officials 
and  institutions,  as  well  as  public  sym¬ 
bols  or  nationhood,  are  unjustifiable  in  a 
democratic  society.” 

Democratic  leaders  get  as  upset  over 
unflattering  press  reports  as  dictators  do. 
They  don’t  refrain  from  blaming  the 
press  for  their  political  problems.  So,  it 
may  be  no  accident  at  all  that  Western 
leaders,  who  no  longer  actually  use  insult 
laws,  have  not  moved  to  abolish  them 
altogether. 

They  may  want  to  reserve  the  right  to 
invoke  them. 

In  France, Valery  Giscard  d’Estaing  said 
upon  taking  office  as  president  that  he 
would  never  use  the  1881  law  to  protect 
himself. 

Francois  Mitterrand  went  to  great 
pains  to  make  it  known  that  if  he  did  not 
resort  to  the  law,  it  was  out  of  choice, 
proving  his  tolerance  of  criticism.  But 
neither  president  acted  on  calls  to  repeal 
the  law. 

It  remains  a  clearly  implied  threat  if 
the  press  should  overstep  some  unstated 
line. 

Everyone,  even  a  president,  has  a  legit¬ 
imate  right  to  protect  his  reputation  if  it 
is  unjustly  attacked.  But  no  special  laws 
are  needed.  For  that  purpose,  there  are 
general  laws  against  libel,  slander  and 
defamation.  Institutions,  nations  and  their 
symbols  should  need  no  special  protec¬ 
tion. 

So,  the  time  has  come  to  root  out  nox¬ 
ious  weed  trees  from  the  new  forest  of 
democratic  laws  sprouting  all  over  the 
world. 

We,  who  believe  in  the  importance  of 


press  freedom  to  successful  democracy, 
must  mount  a  global  campaign  to  repeal 
these  insult  laws  where  they  exist,  and  to 
eliminate  the  temptation  of  political  lead¬ 
ers  who  are  considering  them.  Such  laws 
are  signs  of  weakness.  Governments  that 
resort  to  them  fear  their  press  and 
publics  and  want  to  suppress  truly  free 
expres-sion. 

It  is  up  to  those  of  us  who  count  our¬ 
selves  champions  of  free  expression  to 
expose  the  threat  posed  by  these  insult 
laws. 

We  must  object,  and  vigorously,  when¬ 
ever  an  insult  law  is  adopted,  anywhere 
in  the  world. 

The  reasons  are  clear 

♦  Insult  laws  are  a  violation  of  Article 
19  of  the  United  Nations  Declaration  of 
Human  Rights,  which  holds  all  signato¬ 
ries  to  its  principle  of  free  expression. 

Latin  America 
may  offer  the  best 
early  hope  for  a 
repeal  movement, 
given  the  momentum 
created  by  the 
abrogation  of  an 
Argentine  insult 
law  in  1994 

♦  Enforcement  of  these  laws  prevents 
the  media  from  offering  criticism  of  gov¬ 
ernment  action  and  leads  to  self-censor- 
ship.  Clearly,  there  can  be  no  “freedom  to 
hold  opinions  without  interference”  if 
the  jailer  is  looking  for  critics  of  the 
regime. 

♦  Moreover,  statistics  show  that  eco¬ 
nomic  development  is  retarded  where 
information  is  suppressed. 

The  World  Press  Freedom  Committee 
has  successfully  waged  many  press  free¬ 
dom  battles  against  seemingly  over¬ 
whelming  odds  in  the  past.We  are  glad  to 
count  the  Commonwealth  Press  Union 
as  a  new  affiliate.  Together,  our  organiza¬ 
tions  and  all  our  like-minded  sister  organ¬ 
izations  around  the  world  need  to  mobi¬ 
lize  our  forces  around  this  renewed 
threat. 

We  need  to  stop  merely  hacking  at  the 
constantly  reappearing  branches  of  these 
weed  trees  and  start  on  the  harder,  but 
longer  lasting,  woiic  of  rooting  them  out. 
We  need  to  see  to  it  that  these  insult  laws 
are  finally  recognized  for  what  they  real¬ 
ly  are  —  an  insult  to  democracy,  an  insult 
to  human  rights  and,  for  us,  a  special 
insult  to  press  freedom. 


Success 

Continued  from  page  19 

you  want  to  have  fun  doing  it.” 

Single-copy  sales  also  were  discussed 
in  an  address  by  Richard  Randles,  a  cir¬ 
culation  marketing  consultant  and  for¬ 
mer  single-copy  manager  for  the  San 
Francisco  Newspaper  Agency. 

To  increase  readership  frequency  he 
said,  build  off  higher  readership  days 
while  matching  the  availability  of  single 
copy  with  readers’  demographics. 

For  the  latter,  Randles  drew  on  an  NAA 
study,  which  showed  that  52%  of  single¬ 
copy  buyers  are  women  and  48%  men. 
The  survey  further  revealed  that  the 
largest  block  of  individual  sales  —  46% 
—  are  made  by  people  in  the  35-to-54 
age  bracket,  58%  of  buyers  own  their 
own  homes,  67%  are  either  college 
gradutes  or  have  some  college  experi¬ 
ence,  40%  read  after  6  p.m.,  and  nearly 
50%  purchase  on  Sunday  for  the  ads. 

“Capture  the  10  percent  of  single¬ 
copy  buyers  who  are  influenced  by 
point  of  sale  and/or  headlines,  and  maxi¬ 
mize  the  growth  that  exists  in  larger  vol¬ 
ume  oudets,”  Randles  said. 

Special  promotions  of  single  sales  also 
have  worked  for  various  newspapers,  he 
said.  The  Pittsburgh  Post-Gazette,  for 
example,  ran  a  four-week  promotion 
with  7-Eleven  stores,  using  window 
posters,  in-store  tent  cards  and  16  house 
ads,  Randles  reported.  Daily  sales  jumped 
by  11.89^  and  Sunday’s  went  up  7.2%. 

The  Sacramento  Bee  has  partnered 
with  Pepsi  Cola,  the  NCAA  Final  Four  and 
LPGA  for  point-of-sale  oudets,  he  said. 
Readers  could  win  $1,000  and  sports 
packs. 

Sales  at  Pepsi  locations  generated 
$45,000  in  ad  revenues  while  paper  sales 
went  up.  The  Bee  retained  32  locations 
for  sales,  mostly  at  drug  stores. 

The  Dallas  Morning  News  launched  a 
“Discover  Hawaii”  promotion  with  51 
Tom  Thumb  grocery  stores,  Macy’s  travel 
department,  American  Airlines,  local 
radio  and  Sheraton  hotels,  Randles  said. 
The  payoff  included  the  opening  of  sev¬ 
eral  additional  locations  at  the  grocery 
stores,  another  at  Macy’s  in  the  Dallas 
Galleria.  Newspaper  sales  shot  up  by  20% 
and  are  still  climbing. 


Food  Drive 

The  BERGEN  COUNTY,  N.J.,  Record, 
with  the  help  of  co-sponsors,  recent¬ 
ly  completed  the  fifth-annual  Help  Your 
Hungry  Neighbors  Food  Drive. 

In  Bergen  and  Passaic  counties, 
$183,000  was  donated  altogether. 
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FEATURES  AVAILABLE 


ASTROLOGY 

FEATURES  AVAILABLE 

Weekly  -  Monthly  -  Camera  Ready 
Time  Data  Synd.  (800)  322-5101 
http://www.time-clata.com 
e-mail:  star2020@time-data.com 

QUALITY  BARGAIN.  3  comic  strips,  3 
panel  cartoons,  crossword  puzzle.  4 
samples  of  each.  Send  $10.  Classic 
Features,  1020  E.  Pass  Road,  Gulfport, 

Al/TOMOTIVE 

MS  39507. 

CAR  FEATURES  are  our  business:  Col¬ 

HEALTH.  SPORTS  &  FITNESS 

umns  available  on  road  tests,  car  care, 
auto  trivia/history. 

(810)573-2755 

ARTICLES,  FILLERS,  MONTHLY 
EDITORIAL  SPECIALS  ALSO 
UCENSED  RIGHTS  TO  PUBUSH 

WEEKLY  TEST  DRIVE  column,  award¬ 
winning  writer.  Builds  readership,  sells 
ads.  $2  each.  Camera  ready  or  e- 
mail,  photos. 

(713)  864-5370 

ESTABLISHED  STAND-ALONE 
HEALTH  &  FITNESS  NEWSPAPER- 
PROTEaED  TERRITORY  MARKETING 
&  TECHNICAL  SUPPORT  PROVIDED 
CALL  (800)  NEW  UVING 

FREE  SAMPLES  AND  RATES. 

RURAL  700  word  WEEKLY 
Samples:  Clear  Creek  Features 
Box  35,  Rough  &  Ready,  CA  95975 


She  tickles  funny  bones  and  touches 
hearts.  FAMILY  HUMORIST.  Deb  Di 
Sandro,  (847)  639-1232 


BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 
(409)  295-5794  •  fax  (409)  295-9624 
PO  Box  1 972,  Huntsville,  TX  77342 


Lite  only  demands  from  you  the  strength 
you  possess. 

Dog  Hammarskjold 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308/(909)  672-2594 


WORLD  WIDE  WEB 


Time  Data  ASTROLOGY  SELLS 
Brings  readeis  to  your  Web  Site 
Larry  While  1  (800)  322-5101 


Run  your  ad  for  12,  26  or  52 
issues  to  increase  awareness 
while  benefiting  from  our 
low  contract  rates. 

Call 

(212)  675-4380 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


MONTHLY  MEMBER,  CAC,  NJ/PA. 
3,000  circ..  No.  34,  $25,000.  Work¬ 
ing  partner.  Call  (908)  424-8520. 


NEWSPAPER  APPRAISERS 


Appraisals/Brokerage 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRKSGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


Confidential  Appraisals 
nationwide  since  1 959. 

W.B.  GRIMES  &  COMPANY 
_ (301)  540-0636 _ 

KAMEN  &  CO.  GROUP  SERVICES 
WoHdwide  Appraisal  Experts 
(516)  379-2797/(813)  786-5930 


NEWSPAPER  BROKERS 


700Sold-Esf.  1959 
W.B.  GRIMES  &  COMPANY 
P.O.  Box  442 
Clarksburg,  MD  20871 
Lorry  Grimes-Pres.-(301 )  540-0636 
Tom  ^xton,  N  England  (617)  545-6175 
Wren  Barnett,  South  (704)  698-0021 


BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


BOUTHO-TAYLOR  MEDIA  SERVICE 
Thomas  C.  Bolitho  Gregory  S.  Taylor 
(405)421-9600 

1 1 5  S.  Broadway,  Ada,  OK  74820 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Approlsals  •  Brokers 
(561)  368-4352 
1 23  NW  13th  St.,  Suite  21 4-7 
Boca  Raton,  FL  33432 

To  know  just  what  has  to  be  done,  then 
to  do  it,  comprises  the  whole 
philosophy  of  practical  life. 

Sir  William  Osier 


NEWSPAPER  BROKERS 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.,  Troy,  AL  36081 
(334)566-7198 
Fax  (334)  566-0170. 


JIM  WEBSTER  &  ASSOCIATES 
Brokers,  Appraisers,  Operators 
(817)  599-5785 

31 5  York,  Weatherford,  Texas  76086 


MEDIAAMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554 
Fax  (404)  364-6533 
Lon  W.  Williams 


MEL  HODELL  NEWSPAPER  BROKER 
51 96  Benito,  Montclair,  CA  91 763 
(909)  626-6440 
Fax  (909)  624-8852 


MICHAEL  D.  LINDSEY 
1221  N.  Kingston  St. 

Gilbert,  AZ  85233  (602)  813-9344 


PHILUPS  MEDIA  SERVICES,  INC. 
Consultants-Investments 
Management-Brokers 
P.O.  Box  3308 
Merrifield,  VA  221 16-3308 
(703)  846-8410 
Fax  (703)  846-8406 


NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 


RICKENBACHER  MEDIA  CO. 
Your  broker  for  Southwest 
and  Middle  America. 

3828  Mockingbird  Lane 
Dallas,  TX  75205 

(214)  520-7025  Fax  (214)  520-6951 


Whitesmith  Publication  Services 
Rod  VYhitesmith,  (360)  892-7196 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPERS  FOR  SALE 


INTERNATIONAL  HEALTHCARE 
RECRUITMENT  TRADE  NEWSPAPER 
NO  DEBT,  established.  20%  revenue 
increase  annually.  (617)  431-5712 


NEAR  METROPLEX:  Four  paid  circula¬ 
tion  paper  and  shoppers  for  different 
areas,  published  out  of  one  central 
office.  Web  press,  recently  installed, 
and  building  included.  Owner  wants 
$50,000  cash  down  ($262,500  total). 
Bill  Berger,  Assoc.  Texas  Newspapers, 
1801  Exposition  Blvd.,  Austin,  TX 
78703,  (512)476-3950. 


NORTHERN  CALIFORNIA  community 
newspaper.  Outstanding  growth 
opportunity  ($165K).  Successful  Rocky 
Mountain  business  newspaper 
($190K),  Western  Montana  weekly 
($140K).  Contact  Bolitho-Cribb  & 
Associates,  Jim  Hicks  (307)  684-9407. 


SOUTH  CAROLINA:  Coastal  shopper, 
$195,000.  FLORIDA:  Panhandle 
weekly,  $325,000. 

Mayo  Communications, 

(813)  971-2061. 


NEWSPAPER  BROKERS 


Bolitho-Cribb  Report:  http://www.cribb.com 


Confidential  Appraisal  for  Bolitho-Cribb 
Estate,  ESOP,  Partners,  &  Associates 
Bank  Tax,  Stock,  Assets 

1  Annette  Park  Drive,  Bozeman,  406-586-6621 
MT  59715  e-mail:  jcrlbb9lmt.net  406-586-6774 


NEWSPAPERS  WANTED 


AMERICAN  PUBLISHING  COMPANY 
is  aggressively  seeking  newspaper 
acquisitions  with  circulations  of  5,000 
or  greater.  APC  is  owner/operator  of 
420  publications,  including  1 1 2  daily 
newspapers.  All  correspondence  and 
discussions  are  confidential.  Contact: 

KENNETH  W.  COPE,  Exec.  V.P. 

1 006  West  Harmony 
Neosho,  MO  64850 
Phone  (417)451-1520 


AWARD-winning  Midwest  newspaper 
group  seeks  to  add  paid  newspapers 
to  its  group  of  fine  publications.  Large 
down  payments  or  all-cash  available. 
Seeking  medium-sized  and  large 
circulation  quality  papers  and  groups. 
Management  welcome  to  stay  in  place. 
All  replies  guaranteed  held  confiden¬ 
tial.  Reply  to  Box  07148,  Editor  &  Pub¬ 
lisher. 


NEW  MEDIA  COMPANY  with  operat¬ 
ing  newspapers  seeks  community,  sub- 
urban  newspapers,  shoppers, 
alternative  delivery  systems.  Manage¬ 
ment  encouraged  to  remain  and  partic¬ 
ipate  in  investment.  All  inquiries  held  in 
strictest  confidence.  Reply  to  Box 
07688,  Editor  &  Publisher. 


PUBUCATIONS  FOR  SALE 


INVESTOR/BUYER 

Publishing  company  with  20  successful 
years  and  excellent  growth  potential  in 
consumer  market  seeks  investors  or 
buyers  to  take  company  to  next  level. 
Annual  company  revenues  from  1991 
-  1995  over  $3.1  million.  Growth 
potential  with  new,  two  issue  magazine 
in  the  travel/health/spa  market.  Sepa¬ 
rate  sale  or  co-venture  possible  for  6- 
year-old  recipe  magazine  "Simply 
Seafood."  Call  or  write:  John  Pap- 
penheimer.  Waterfront  Press  Co., 
5305  Shilshole  Ave.  NW,  Ste.  200, 
Seattle,  WA  98107.  (206)  789-6506, 
ext.  247. 


When  I  am  anxious  it  is  because  I  am 
living  in  the  future.  When  I  am 
depressed  it  is  because  I  am  living  in 
the  past. 

Unknown 
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EQUIPMENT 


CAMERA  &  DARKROOM 


SQUeeze  Lens  mfg.  since  1 968.  Fine 
tune  process  camera  lens  alignment 
focus  &  calibration.  Herb  Carlbom 
CKOpHcd  (310)  372-0372. 


MAILROOM 


INSERTING  EQUIPMENT 
Konsa  Model  320  Inserter  -  5  into  1 
10,000  cycles  per  hour  -  immediately 
available.  Contact  Gail  Stable  or  John 
Buist,  (800)  574-0004. 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-581 7  Fax  (770)  390-7267 


Refurbished  odd  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  MidAmerica  Graphics  at 
_ (800)  356-4886. _ 

USED  MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 

(407)  273-521 8  Fax  (407)  273-901 1 

NEWSPRINT  FOR  SALE 

ROLLS  ALL  SIZES  25#,  -  28#,  -  30# 
BEHRENS  INT'L,  LTD.  -  N.B.  CAUF. 
(714)  644-2661,  Fax  (714)  644-0283 


OPERATIONS  CONSULTANTS 


Seasoned  Newspaper  Consultant 
FACIUTIES/PRESS/OPERATIONS 
SiTKill/Medium/Large  Newspapers 
Call  (800)  705-6433  or 
Phone/Fax  (813)  781-5550 


&  SUPPLIES 


_ PRESSES _ 

1986  6/U  HARRIS  VI 5D  with  JF25B 
folder,  running,  must  move,  best  offer 
by  January  1 997.  (91 3)  362-01 1 9. 


FOLLOIMING  IS  A  BRIEF 
DESCRIPTION  OF  A  FEW  OF  THE 
PRESSES  INLAND 
IS  CURRENTLY  OFFERING 

•22'  cut-off  GOSS  COLORUNER  with  27 
printing  couples,  double  3:2  folder  & 
nine  RTF's. 

•7-unit  GOSS  METRO  with  double  3:2 
folder,  2  half  decks  &  7  RTF's  -  22 
3/4'. 

•One  METROUNER  mono  unit,  45'  RTF's 
&  Y  columns,  22  3/4"  cut-off. 

•6-unit  GOSS  URBANITE  -  1982/75 
vintage,  22  3/4"  cut-off. 

•7-unit  GOSS  COMMUNITY  w/SC 
folder,  22  3/4". 

•6-unit  HARRIS  VI 5A  w/half  &  TQF 
quarter  page  JFl  folder. 

•8-unit  DAILY  KING  II  w/KJ8A  &  u.f.  - 
1979. 


INLAND  NEWSPAPER 
MACHINERY  CORPORATIOFJ 
(91 3)  492-9050,  Fax  (91 3)  492-621 7 


The  way  to  succeed  is  never  quit.  That's 
it.  But  really  be  humble  about  if...  You 
start  out  lowly  and  humble  and  you 
carefully  try  to  learn  an  accretion  of 
little  things  that  help  you  get  there. 

Alex  Haley 


PRESSES 


GOSS. 

-  SSC,  22  3/4',  8  units  '82 

-  SSC,  22  3/4",  UOP-3  color  unit  '83 

-  SSC,  22  3/4",  4  high,  '80 

-  SSC,  21  1  /2',  4  high,  heotset  '86 

-  Suburban  1 500  series. 

7  units  22  3/4' 

-  Urbanite  22  3/4",  1000  series,  14 
units. 

HARRIS: 

-  V-1 5D,  22  3/4",  8  units,  '80  -  RB-1 

-  V-15D,  22  3/4',  5  units,  '85  -  JF-25 

-  V-25,  22  3/4",  6  units  (heatset) 

'78  -  JF-25 

-  V-25,  22  3/4",  8  units  '82  -  JF-25 
-V-15A,  22  3/4",  6  units  -  JF-7 

Bell  Camp  Inc. 

Tel:  (201)492-8877 
Fox:  (201)  492-9777 


PRESSES 


Quaity  that  makes  an  Impression  woddwide 


^ORlem 


OComplole  PmsMs 

□  Additione  to  Existing  Pfmsos 
a  3<oior  SateHitM 

□  44ti  ArrnngomenU 
a  Stacked  IJnits 

□  Integral  Roll  Stand  Units 
O  Hair  and  Quarter  Folders 

O  Cutotf:  20"  -  21%*  -  2r  -  22%" 


O  I  a,500»  30,000 


SALES  -  SERVICE  •  PARTS  A  |  TA 
Phone:(770)552-1528  MLIM 
Fax:  (770)  552-2669  GRAPHCS  i 


PRESSES 


HARRIS  JF-25  Folder,  Heavy  Duty  8 
web  package  with  TQF-2  quarter 
folder.  Designed  to  accept  upper  for¬ 
mer.  Call  (412)  678-6149. 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528  Fox  (770)  552-2669 

PRESS  EQUIPMENT 

8  UNIT  HARRIS  V25  -  7  position  roll 
stand  -  JF25  Folder  vrith  Book  Former  - 
excellent  condition. 

7  UNIT  GOSS  SUBURBAN:  (4)  1500 
units  (3)  1000  units,  2  folders.  Good 
condition. 

2  COLOR  KING  units  with  2  roll  stands 
-  excellent  condition.  Contact  Gail 
Stable  or  John  Buist,  (800)  574-0004. 

WANTED  TO  BUY 

CALL  US  -  WE  BUY 
Used  press  and  mailroom  equipment 
Call:  Al  Taber  or  Bill  Kanipe 
ALTA  GRAPHICS,  INC. 

(770)  428-5817  Fox  (770)  590-7267 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Chris  George  (800)  356-4886  or 
Fax  (816)  887-2762. 

The  struggle  to  learn  to  listen  to  and 
respect  our  own  intuitive,  inner 
promptings  is  the  greatest  challenge  of 
all. 

Herb  Goldberg 


Attention  Advertisers: 

Please  note  our  DEADLINES  for  the  following  issues 


•  December  2 1 : 

Classified  Display: 

Space:  December  1 1 

Copy:  December  13 

Classified  Line  ads: 

•  December  28: 

Copy:  December  13  @ 

1 2:00  noon  EST 

Classified  Display:  Space: 

December  1 6 

Copy:  December  18 

Classified  Line  ads: 

Copy:  December  19  @ 

12:00  noon  EST 

Any  Questions??? 

CALL  CLASSIHED  @ 
(212)  675-4380,  ext.  170/171 


INDUSTRY  SERVICES 


CIRCUUTION  SERVICES 


36  YEARS  IN  TELEMARKETING 
METRO  NEWS  SERVICE,  INC. 

"ResponseABIUTY" 
Nationwide  TELEMARKETING 
(800)  950-8475 
Horace  Southward 

ABOVE  THE  CROWD 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
(800)  247-2338 

BLENKARN 

Your  Telemarketing  Partner 
JEFF  BLENKARN  (61 6)  458-661 1 

CIRCULATION  DEVELOPMENT  SOUTH 
Complaint  free  telemarketing  w/qualily 
subscription  sales  and  guaranteed  col¬ 
lections.  Nationwide.  (800)  844-3581 

GROWING  NIE  &  HOME  DELIVERY 
CIRCULATION  IS  SPECTRUM'S 
BUSINESS  -  CALL  DOUG  REESE 

_ (800)  972-6778 _ 

HEADUNE  PROMOTIONS 
Telemarketing/Door  Crew  Programs 
Tailored  to  fit  your  needs. 

Dennis  McQuillon  (800)  260-9823 
JOHN  A.  BURKE 

Single  Copy  Sales  -  Telemarketing 
Door  to  Door  Soles 
NY  •  NJ  •  PA 
Call/Fox  (516)  588-2735 


Ideology  is  just  an  escape  from  thought. 

Galbraith 


CIRCULATION  SERVICES 


LEVIS  NATIONAL,  INC. 
TELEAAARKETING  SINCE  1968 
(888)  249-4049 

PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
_ (800)  776-6397 _ 

OASSIFIED  SOnWARE 

SOFTWARE  for  AR,  classifieds,  sched¬ 
uling  &  circulation.  Fake  Brains, 

Tel:  (303)791-3301 
http. //www.  (akebrains.com/ scout. 

DISTRIBUTION  SERVICES 


DISTRIBUTION  OF  PUBUCATKDNS 
TO  NEWSSTANDS  ACROSS  THE  USA 
DaveChihon  (800)487-6397 
AUSTIN  NEWS  SERVICES 
(National) 


CIRCULATION  SERVICES 


ntmavEirrwN  - 
t  ■BTBNTMN 
1-800-327-8463 
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INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


Get  your  money  off  the  street  | 

and  I 

'  In  the  Bank  | 

Forget  PBM  | 

Forget  PIA  | 

#  Welcome  to  | 

lEP  I 

Immediate  Electronic  | 

Payment  | 

For  information  on  our  state  I 

of  the  art  | 

electronic  billing  system  | 

call  I 

1-888-3264673  I 

Immediate  payment  on  all  | 

sales  I 

including  | 

Telemarketing  | 

&  I 

Direct  Mail  | 

Eliminate  carrier  | 

collections 


OP-ED  USTINGS _ 

THE  UST,  200+  US  Doilies-EXAa 
Op-Ed  Contact  800#/Plione-FAX-E-Mail 
$39.95!  Request  details/order  form& 
FREE  :bowerman@mindspring.com 
(770)  438-7200,  Tel/436-591 2  (FAX) 

PRESSROOM  SERVICES 

DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELECTRICAL  DRIVE  SYSTEM? 

Masthead  can  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  and 
modernization. 

MASTHEAD 

INTERNATIONAL 

(800)  545-6908 
(505)842-1357 

24-Hour  Line 
P.O.  Box  1952 
Albuquerque,  NM  87103 

HARD  TO  FIND  PRESS  PARTS? 

Largest  Press  Plumbing  Parts  Stock  in 
Country-Overnight.  GREAT  PRICES!! 
Filters,  Regulators,  Hoses,  Gauges. 

PACIFIC  NEWSPAPER  SERVICES,  INC. 
A/X  (800)201-7500  M/C 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  wrork? 

Daily  Service  Contracts 
One  Time  Service 

ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

30  Years  experience! 

PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 10 


Attention 

Advertisers: 

Please  note  these  reminders 
when  sending  classified  ad  copy: 

•  Specify  an  exact  classification  within  a  section  of  ads:  for 
instance,  Equipment  &  Supplies  -  Phototypesetting; 
Industry  Services  -  Consultants;  Help  Wanted  -  Sales.  You 
will  be  helping  us  put  your  ad  where  it  will  do  you  the  most 
good. 


•  Be  sure  to  indicate  how  many  times  you  wish  your  ad  to 
appear,  and  whether  an  E&P  box  number  is  required. 


•  Orders  for  classified  display  advertising  should  include  the 
number  of  columns  and  inches  you  wish  the  ad  to  be,  as 
well  as  how  many  weeks  the  ad  should  run. 

Remember — in  all  correspondence  regarding  your  ad,  please 
include  a  copy  of  the  invoice. 

Thank  you  for  helping  us  serve  you  better! 


E&P 


Classified  Department 

(212)  929-1259 


Contact  us  via  e-mail: 
shawno@mediainfo.com 


HELP  WANTED 


ADMINISTRATIVE 


ADMINISTRATIVE 


BUSINESS  OFFICE  MANAGER 
Accounting  or  finance  degree  with 
strong  newspaper  operations  back¬ 
ground  preferred.  Responsibilities 
include  financial  oversight  and  report¬ 
ing,  billing,  collections,  personnel 
administration,  payroll,  taxes,  building 
upkeep,  inventory,  etc.  This  position 
will  assist  the  publisher  and  corporate 
management  with  the  preparation  of 
monthly  reports  and  annual  business 
plans.  We  are  looking  for  a  solid  con¬ 
tributor  to  the  success  of  our  manage¬ 
ment  team.  Most  of  all,  we  want  an 
entrepreneurial,  results-oriented  finan¬ 
cial  specialist  who  can  organize,  plan 
and  help  move  our  newspaper 
forward.  Competitive  compensation 
and  benefits  package  in  one  of  Amer¬ 
ica's  most  livable  cities  for  a  Pulitzer 
Community  Newspaper  property.  Send 
cover  letter,  resume  and  compensation 
history  to  Publisher,  The  Daily  Herald, 
P.O.  Box  71 7,  Provo,  UT  84603.  Or 
fox,  (801)344-2982. 


HANDS-ON  CONTROLLER  for  family- 
owned  22,000  circulation  daily. 
Should  have  accounting  or  business 
degree,  extensive  background  in 
newspaper  operations,  familiarity  with 
current  computer  applications,  experi¬ 
ence  with  personnel  administration 
and  employee  benefits,  and  good 
interpersonal  skills.  We  offer 
challenge,  rewards  and  a  good  com¬ 
munity  to  live  and  work.  Peter  DeRose, 
publisher.  Daily  Hampshire  Gazette, 
P.O.  Box  299,  Northampton,  MA 
01061-0299. _ 

ADVERTISING 

CLASSIFIED  DIRECTOR  wanted  for 
Zone  2  group  of  award-winning  news¬ 
papers.  Supervisory  experience 
required.  Must  be  able  to  develop  and 
motivate  a  staff  of  telemarketers,  create 
marketing  materials,  and  interface 
closely  with  retail  display  department. 
We  offer  generous  base  salary,  plus  com- 
mission  package  and  benefits.  Send 
resume,  including  salary  history  to  Box 
07998,  Editor  &  Publisher. 


_ ADVERTISING _ 

AAARKETING  SUPPORT  DIREaOR 
Longing  to  use  creative  juices  and 
marketing  know-how?  Consider  this 
corporate  position  with  o  stable,  prof¬ 
itable,  central  Plains  newspaper  group. 
The  Marketing  Support  Director  will  be 
a  project-oriented  person  who  will 
work  in  conjunction  with  two  daily  and 
two  weekly  newspapers.  Marketing 
duties  will  include  development  of  more 
effective  selling  strategies  and  customer 
data  systems  plus  many  exciting 
marketing  goals.  The  ability  to  take  an 
idea  from  concept  through  completion 
working  with  others  is  a  must.  Com¬ 
puter  literacy  plus  a  Bachelor's  degree 
plus  one  or  more  years  related  experi¬ 
ence  or  equivalent  is  required.  To 
apply,  please  send  resume  with 
references  and  salary  history  to: 
GOOD  NEWS,  2435  KimbeHy  Road, 
Suite  245N,  Alpine  Center,  Bettendorf, 
lA  52722. 

Fax:  (319)  359-8539 
Phone:  (319)  359-4877. 
GOOD  NEWS  is  an  employer-paid 
search  firm  serving  the  newspaper 
industry. 


_ ADVERTISING _ 

MONTEREY  PENINSULA  award¬ 
winning  weekly  seeks  energetic  retail 
salesperson  in  high-profile  market  that 
includes  Carmel-by-the-Sea  and  Peb¬ 
ble  Beach.  Guaranteed  draw  against 
commission.  Cover  letter,  resume  to 
Doug  Thompson,  publisher,  Carmel 
Pine  Cone,  Box  G-1,  Carmel,  CA 
93921.  Fox:  (408)  624-8076. 

E-mail:  Cmlpncone@aol.com 

ADVERTISING  DIREQOR 


Alternative  newsweekly  start-up  located 
in  Mineola,  Long  Island,  seeks  high- 
energy,  aggressive,  and  results- 
oriented  advertising  sales  manager. 
The  ideal  candidate  will  hove  a  proven 
track  record  in  competitive  sales 
environments  and  desire  strong  hands- 
on  interaction  with  the  community. 
Responsibilities  include  hiring,  motivat¬ 
ing  and  managing  a  local/regional 
sales  team.  Computer  literacy  a  must. 
Knowledge  of  local  market  a  plus. 


Send  resume  &  salary  history  to  Box 
08006,  Editor  &  Publisher. 
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ADVERTISING 


ACADEMIC 


HELP  WANTED 


_ ADVERTISING _ 

ADVERTISING  SALES  REPRESEN- 
TATIVE-Represent  Florida  Newspapers 
in  central  and  south  Florida  with 
advertising  sales  of  statewide  multiple 
newspaper  network  to  ad  agencies,  cor¬ 
porations,  associations,  etc.  Some 
overnight  travel.  Must  be  well- 
organized,  aggressive,  and  a  self¬ 
starter.  Newspaper  sales  experience 
preferred.  Salary,  incentive,  and  travel 
expenses.  Send  cover  letter,  resume, 
and  salary  history  to  Lesley  Radius, 
Florida  Press  Service,  336  E.  College 
Avenue,  Suite  103,  Tallahassee,  FL 
32301  -1  554.  No  phone  calls, 
accepted.  EOE. 

SALES  MANAGER 
NATIONAL  ADVERTISING 

The  Los  Angeles  Times  has  an  exciting 
opportunity  for  a  SALES  MANAGER  in 
our  Dallas  location. 

The  Soles  Manager  will  manage  the 
sales  efforts  of  two  sales  account  exec¬ 
utives  and  support  personnel,  perform 
various  service  and  administrative 
duties  and  manage  the  office  budget. 
This  individual  will  also  be  responsible 
for  selling  the  Times'  product  portfolio 
to  national  advertisers  in  the 
technology  category  within  the 
southwest  region  consisting  of  Texas, 
New  Mexico,  Louisiana,  Mississippi, 
Oklahoma,  and  Arkansas. 

THE  SUCCESSFUL  CANDIDATE 
WILL  HAVE: 

•  5  to  10  years  advertising  sales 
experience 

•  1  to  3  years  management 
experience 

•  Ability  to  work  independently 

•  Experience  in  high  tech  preferable 

•  Bachelor's  degree  preferred 

•  Travel  required. 

The  Los  Angeles  Times  offers  a  com¬ 
petitive  compensation  and  benefits 
package.  Qualified  candidates  should 
send  a  resume  with  salary  history 
indicating  POSITION  #96C0105  to: 

Los  Angeles  Times 
Employment  Office 
Times  Mirror  Square 
Los  Angeles,  CA  90053 

You  may  also  fax  to  (213)  237-4962 
or  send  via  the  Internet  to 
jobs@latimes.com. 

Equal  Opportunity  Employer 

ADVERTISING  MANAGER  needed  for 
weekly  newspaper  in  growing  Las 
Vegas  group.  Experience  preferred, 
but  this  could  also  be  the  right  job  if 
you're  fully  prepared  for  your  first 
important  management  position.  We're 
a  stable  company  in  the  nation's  hot¬ 
test  economy,  and  southern  Nevada 
offers  a  truly  wonderful  lifestyle. 
Resume  and  cover  letter  in  confidence 
to  Bruce  Spotleson,  publisher,  Wick 
Communications,  3335  Wynn  Road, 
LasVegas,NV  89102. 


The  greater  the  difficulty,  the  more  glory 
in  surmounting  it. 

Epicurus 


ADVERTISING 


MARKET  DEVELOPMENT 
ACCOUNT  EXECUTIVE 

The  Los  Angeles  Times  has  an  exciting 
opportunity  for  a  MARKET  DEVEL¬ 
OPMENT  ACCOUNT  EXECUTIVE  in 
our  Chicago  location. 

Responsibilities  include  selling  the 
Times'  product  portfolio  to  national 
advertisers  in  the  packaged  goods 
and/or  financial  categories.  The 
Account  Executive  will  develop  and 
implement  a  sales  plan  ta  achieve 
volume  and  revenue  goals  while  mak¬ 
ing  high  quality  sales  calls  on  existing 
and  prospective  clients.  Territory  will 
cover  15  States  and  require  approxi¬ 
mately  40%  travel. 

THE  SUCCESSFUL  CANDIDATE 
VYia  HAVE: 

•  A  minimum  of  5  years  of  notional 
selling  experience 

•  Exc^lent  presentation  and 
communication  skills 

•  Strong  problem  solving  skills 

•  Ability  to  think  creotiv^  and  work 
in  a  team  environment 

•  Magazine/agency  background 
preterred 

•  Bachelor's  degree  preferred. 

The  Los  Angeles  Times  offers  o  com¬ 
petitive  compensation  and  benefits 
package.  Qualified  candidates  should 
send  a  resume  with  salary  history 
indicating  POSITION  #96C0103  to: 
Display  Advertising 
Los  Angeles  Times 

500  N.  Michigan  Avenue,  Suite  2117 
Chicago,  IL  6061 1 

You  may  also  fax  to  (31 2)  836-901 5 
Equal  Opportunity  Employer 


ADMINISTRATIVE 


CLASSIFIED  SALES  MANAGER 
Lee  Enterprises-Where  You  Can  Make 
a  Difference.  $500  million  diversified 
media  company  is  seeking  a  classified 
advertising  manager  for  a  daily  news¬ 
paper  in  Montana.  Contact:  Advertis¬ 
ing  Mgr.  Search,  Lee  Enterprises,  400 
Putnam  Building,  215  N  Main  St., 
Davenport,  lA  52801.  Voice:  (319) 
383-2183,  Fox:  (319)  323-9609.  EOE 
ADVERTISING  MANAGER 

A  multiple  newspaper  group  seeks  a 
dynamic  Advertising  Manager  with  a 
strong  proven  track  record  to  lead  a 
team  of  advertising  sales  and  ad 
design  personnel.  Must  possess  strong 
management  and  sales  experience.  Com¬ 
petitive  salary  and  bonus  plan.  Located 
on  the  West  Coast.  Non-smoking 
environment.  We  value  diversity  in  the 
workplace  and  encourage  those  who 
share  that  vision  to  apmy.  Qualified 
applicants  should  send  resume  with 
sala^  history  and  requirements  to  Box 
07993,  Editor  &  Publisher. 

ACADEA«C 

FACULTY  POSITIONS 
SCIENCE  XXJRNAUSM 
Three  tenure-track jxjsitions  at  Texas 
A&M  University.  Emphasis:  science 
and  technology  journalism.  Ph.D.  or 
equivalent  required.  Pursue  research 
on  communicating  science  and 
technology;  teach  in  M.S.  program  in 
this  area  and  undergraduate  journal¬ 
ism  program;  perform  service.  Assis¬ 
tant  prol^sor  level  anticijsated;  starting 
dote  negotiable.  Send  letter,  curriculum 
vitae,  names/addresses  of  three 
references  to  Dr.  Barbara  Gastel, 
Chair,  Search  Committee,  Department 
of  Journalism,  Texas  A&M  University, 
College  Station,  TX  77843-41 1 1 .  Texas 
A&M  University  is  an  equal 
opportunity/affirmative  action 
employer. 


ADMINISTRATIVE 


DEAN  OF  THE 

MEDtli  SCHOOL  OF  XXJRNAUSM 

NORTHWESTERN  UNIVERSITY 

Northwestern  University  seeks  nomirra- 
tions  and  applications  for  dean  of  the 
Medill  School  of  Journalism. 

With  programs  in  Evanston,  Chicagoand 
Washington,  DC,  the  school  offers 
undergraduate  and  graduate  degrees 
and  cocKentrotions  in  jxint,  broadcast, 
interactive  and  integrated  marketing 
communications. 

The  successful  candidate  will  hove  the 
vision  and  energy  to  lead  a  lop  journalism 
school  as  well  as  substantial 
administrative  experience  at  a  university 
or  in  an  industry. 

An  advanced  degree  and  teaching 
experience  are  desirable. 

To  ensure  full  consideration,  applica¬ 
tions  (including  a  cover  letter  and 
vitae/ resume)  and  nominations  sfxiuld 
be  received  by  January  31,1 997. 

Address 

correspondence  to: 

Professors  Richard  C.  Christian  and 
Donna  R.  Leff,  cochairs 
Dean's  Search  Committee 
Medill  School  of  Journalism 
1 845  Sheridan  Rood 
Evanston,  IL  60208-2101 

Northwestern  University  is  an  affirma¬ 
tive  action,  equal  opportunity  educator 
and  employer. 


ADMINISTRATIVE 


EXECUTIVE  DIRECTOR 


■  Seeking  a  dynamic  leader  for  a  10,000-plus  member 
not-for-profit  photojoumalistic  organization. 

The  executive  director  is  responsible  for  the 
administrative  duties  of  the  national  office. 
Qualifications  and  experience  desired 
include  business  and  financial 
administration,  fund  raising 
and  marketing.  Knowledge 
of  the  photojoumalistic 
community  is  beneficial. 


APPLICANTS  SHOULD  SEND  RESUMES  TOC 


NATIONAL  PRESS  PHOTOGRAPHERS  ASSOCIATION 
PERSONNEL  COMMIHEE 
3200  CROASDAILE  DRIVE 
SUITE  306 

DURHAM,  NORTH  CAROUNA  27705 
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HELP  WANTED 


CIRCULATION 


THE  MISSOURI  SCHOOL  OF  JOUR¬ 
NALISM  is  seeking  applicants  for  a 
photojournalism  instructor  beginning 
August  1997.  Full-time,  renewable  con¬ 
tract  appointments  to  serve  os  photo 
director  of  COLUMBIA  MISSOURIAN. 
Duties  include  teaching  either 
"Newspaper  Graphics  Desk  Manage¬ 
ment"  or  "Staff  Photojournalism"  and 
supervising  oil  photojournalism  stu¬ 
dents  woAing  at  the  Missourian. 
Bachelor's  degree  and  significant 
newspaper  experience  require,  includ¬ 
ing  knowledge  of  electronic  photog¬ 
raphy,  editing,  and  pre-press  prod¬ 
uction.  Advanced  degree  preferred 
and  prior  teaching  experience  desira¬ 
ble.  Rank  commensurate  with  pro¬ 
fessional/academic  credentials.  Screen¬ 
ing  begins  January  15th  and  continues 
until  position  is  filled.  Send  letter  of 
application  and  resume,  plus  names, 
addresses  and  telephone  numbers  of  at 
least  three  references  to:  Prof.  David 
Rees,  106  Lee  Hills  Hall,  School  of 
Journalism,  University  of  Missouri,  Col¬ 
umbia,  MO  65211-0001.  The  Univer¬ 
sity  is  an  Affirmative  Action  and  Equal 
Employment  Opportunity  Employer. 


CIRCULATION 


CIRCULATION  DIRECTOR  for  estab¬ 
lished  daily  in  growing  market.  Look¬ 
ing  for  aggressive,  can-do  manager 
with  well-developed  organizational 
skills  and  strong  circulation  manage¬ 
ment  experience.  16,000  circulation 
seven-day  AM  publication  with  one 
TMC  product  and  a  wide  variety  of  sup¬ 
plemental  products.  The  community  is 
growing  and  schools  are  very  good. 
Tourism  is  a  big  part  of  our  economy. 
Please  send  resume  with  salary  history 
and  requirements  to  Box  07724,  Editor 
&  Publisher. 

CIRCULATION 


JOUR-  j  CIRCULATION  DIREQOR 
ts  for  a  :  Gateway  Newspapers,  a  group  of  15 
ginning  \  weekly  suburban  newspapers  covering 
ible  con-  j  suburban  Pittsburgh,  Pennsylvania  is 
IS  photo  :  seeking  an  individual  for  the  position 
)U&AN.  i  of  C  irculation  Director.  Gateway 
either  I  Newspapers  is  an  award  winning 
Aanage-  j  group  of  paid  and  TMC  weeklies  with 
im"  and  j  a  paid  sports  publication.  Penguins 
ism  stu-  :  Report.  The  Times  Express  is  one  of  our 
ourian.  :  15  newspapers  which  has  been 
nificont  !  awarded  the  Best  Weekly  Newspaper 
■  for  the  4th  consecutive  year  by  PNPA. 
Our  newspapers  do  make  a  difference 
in  the  lives  of  our  readers  in  the  com¬ 
munities  we  serve. 

Candidates  should  have  a  minimum  of 
3  plus  years  in  circulation  management 
of  either  a  daily  or  a  large  suburban 
group.  A  proven  record  oF  accomplish¬ 
ments  of  circulation  growth  as  well  as 
the  drive  and  leadership  ability  to  be 
part  of  a  dynamic  management  team  is 
required. 


Send  resume  with  salary  history  to. 
Gene  Carr 

Vice  President,  Sales  &  Marketing 
610  Beatty  Road 
Monroeville,  PA  15146 
E-Mail:  genecarr@ghplus.infi.net 


HOME  DELIVERY  MANAGER  -  Major 
daily  newspaper  (Zone  4)  has  opening 
for  a  hands-on,  service  driven  man¬ 
ager  to  head  up  home  delivery 
department.  Manage  circulation  in 
excess  of  300,000  and  a  professional 
staff  of  90+.  Requires  a  minimum  of  1 0 
years  progressively  responsible  home 
delivery  management  experience.  Com¬ 
puter  skills  a  must.  College  degree  and 
experience  with  large  distribution  cen¬ 
ters  preferred.  Reply  to  Box  08003, 
Editor  &  Publisher. 


CIRCULATION 


Pircllaiib  ]pres5  ^etaib 

THE  PORTLAND  NEWSPAPERS  are  looking  for  a  first-rate 
Customer  Service  Manager.  The  primary  function  of  this  position  and 
our  customer  service  department  is  to  provide  fast,  accurate,  and 
professional  service  to  all  customers  of  the  circulation  department  which 
include:  home  delivery  subscribers,  carriers,  single  copy  dealers  and  buyers, 
internal  employees,  and  the  general  public. 

MINIMLIM  REQUIREMENTS:  The  qualified  candidate  will  have  a 
bachelor's  degree  or  equivalent  education  and  experience.  Minimum  of 
3-5  years  of  management  experience  in  a  fast-paced  telephone 
customer  service  environment  desired.  Must  have  extensive  experience 
with  phone  system  technology  and  fully  understand  the  management 
environment.  Newspaper  customer  service  management  experience  a 
plus.  As  we  publish  every  day,  candidates  must  be  willing  and  able  to 
work  any  day  of  the  week  or  year,  including  early  a.m.  hours.  The 
desired  candidate  must  have  a  positive  attitude  and  be  able  to  work  as 
part  of  a  team. 

WE  OFFER  a  competitive  starting  salary  with  room  for  growth  in  pay 
and  responsibilities,  health  and  dental  benefits,  401(k),  retirement, 
long  term  disability  plan,  a  professional  office  environment,  and  in¬ 
expensive  downtown  parking.  Position  open  immediately. 

Send  resumes  to:  Kathleen  Mahoney,  Human  Resources  Manager, 
Portland  Newspapers,  390  Congress  Street,  Portland,  ME  04101. 


CIRCULATION 


CIRCULATION  DIREaOR 
Seven-day  lacal  newspaper,  under 
30,000  circulation,  is  seeking  results- 
oriented  professional  to  manage  its 
circulation  division.  The  ideal  candi¬ 
date  has  demonstrated  ability  to  closely 
manage  home  delivery,  develop  a 
strong  single  copy  presence  and  imple¬ 
ment  effective  marketing  campaigns 
that  take  advantage  of  both.  A  mini¬ 
mum  of  five  years  circulation  man¬ 
agement  experience  is  required.  Com¬ 
pany  offers  a  competitive  salary  and 
benefits  package  with  unlimited  growth 
potential  within  our  parent  organiza¬ 
tion.  Reply  to  Box  07857,  Editor  & 
Publisher. 


CIRCULATION  MANAGER 
This  is  an  excellent  opportunity  for  an 
experienced  district  manager  that  is 
ready  to  move  up  to  a  number  2  posi¬ 
tion.  We  are  a  growing  15,000  six- 
day  located  in  Western  Mass.  This  posi¬ 
tion  oversees  home  delivery  and 
customer  service  in  a  team  environ¬ 
ment.  If  you  are  committed  to  service 
excellence,  and  desire  an  opportunity 
to  work  (or  a  progressive  organization 
that  will  allow  you  to  succeed  and 
appreciates  your  contribution,  then  this 
job  may  be  for  you.  Please  respond  to 
Charles  Apicella,  The  Recorder,  P.O. 

.  Box  1 367,  Greenfield,  MA  01301. 

■  FLORIDA  MAJOR  METRO 
OPPORTUNITIES 

The  Florida  Times-Union,  a  250,000 
Sunday  Circulation  major  metro  news¬ 
paper,  is  seeking  an  individual  to  lead 
in  Circulation  Sales  Development.  We 
are  an  NFL  city  and  the  #1  provider  of 
news  and  information  in  North  Florida 
and  South  Georgia.  Retirements  and 
growth  have  created  the  following 
career  opportunities. 

SALES  DEVELOPMENT  MANAGER— 
Individual  will  identify  key 
opportunities  for  circulation  growth, 
develop  sales  strategies,  and  marketing 
plans.  The  right  candidate  will  be  able 
to  professionally  lead  in  Telemarketing, 
kiosk  sales,  sales  crews,  NIE,  and 
Circulation  promotions.  Bachelor's 
degree  in  marketing  or  related  major  is 
desired,  must  be  an  experienced 
marketer  with  a  minimum  of  five  years 
experience  in  newspaper  circulation 
sales  development. 

SINGLE  COPY  MANAGER-Outstand- 
ing  opportunity  for  Single  Copy  pro¬ 
fessional  to  lead  in  a  Florida  grawth 
market.  Responsibilities  include  identi¬ 
fying  key  sales  opportunities  and  imple- 
:  menting  sales  plans  to  maximize 
:  growth.  Will  hondle  all  retail  sales  out- 
:  lets,  racks,  and  hawker  programs. 
:  Must  be  an  experienced  marketer  with 
i  a  minimum  of  five  years  experience  in 
■  Single  Copy. 

;  Excellent  salary,  incentive  plan,  benefits 
:  package.  Send  resume  and  cover  letter 
I  with  salary  history  to:  The  Florida 
I  Times-Union,  Attn:  Sherwin  Pulmano, 
i  employment  manager,  P.O.  Box  1949, 
:  Jacksonville,  FL  32231 . 

I  We  are  a  DRUG-FREE  WORKPLACE 
i  EOE 


CIRCULATION 


CIRCULATION  MANAGER 
The  Mercury,  a  30,000  daily  and  Sun¬ 
day  in  Philadelphia  suburb,  seeks 
experienced  circulation  operations 
manager  for  our  daily  newspaper  and 
TMC  products.  Successful  candidate 
must  be  an  effective  manager,  have 
ability  to  handle  multiple  tasks,  be 
detail-oriented,  and  possess  good 
organizational  and  communication 
skills.  Position  reports  directly  to 
Circulation  Director.  Previous  experi¬ 
ence  managing  in  a  union  environment 
a  plus.  Please  send  resume  and  salary 
history  to: 

Tracy  Reinholt/Personnel  Director 
The  Mercury 
24  N.  Honover  Street 
Pottstown,  PA  19464 


DISTRIBUTION  SERVICES  MANAGER 

We  are  looking  for  a  team  player  who 
can  direct  product  distribution  opera¬ 
tions  for  our  newspapers  and  TMC's 
within  our  market  area.  This  individual 
would  be  responsible  for  maintaining 
and  developing  a  delivery  network  to 
assure  quality  delivery  service  to  our 
customers,  advise  and  contract  with 
independent  contractors,  monitor  and 
recommend  cost  controls  within  the 
delivery  service  area,  and  have 
mailroom  responsibilities. 

:  The  right  candidate  would  be  part  of 
:  our  management  team  and  should 
i  have  good  supervisory  and  communi- 
I  cation  skills,  be  organized,  detail- 
;  oriented,  and  possess  a  problem- 
:  solving  approach  to  achieving 
:  customer  service  goals.  Experience  in 
i  delivery,  mailroom  and/or  distribution 
;  services,  transportation,  expediting, 

I  scheduling  or  shipping  and  receiving 
:  preferred. 

:  We  offer  a  pleasant  working  environ- 
:  ment,  a  competitive  salary,  and  full- 
;  range  of  benefits  including  health  and 
i  dental  care,  paid  vacations  and  401  (k) 

I  for  the  right  individual.  Please  submit 
i  resume  along  with  compensation  his- 
;  tory  to:  Box  08000,  Editor  &  Publisher 

I  HOME  DEUVERY  MANAGER 
:  The  Star-Gazette,  a  Gannett  newspa- 
j  per  (35,000  daily,  50,000  Sunday)  in 
j  the  Finger  Lakes  region  of  Upstate  New 
I  York,  seeks  an  experienced  Home 
:  Delivery  Manager.  Responsible  for 
:  directing  and  supervising  all  aspects  of 
j  the  Home  Delivery  division.  Ensures 
I  that  departmental  standards  in  sales, 
I  service  and  collections  are  met  in  all  dis- 
i  tricts.  Assist  the  Circulation  Director  in 
i  the  overall  operation  of  the  circulation 
:  department.  Three+  years  circulation 
;  experience  with  a  demonstrated  ability 
i  in  sales  and  operations  necessary.  Pre- 
:  vious  management  experience 
I  required.  Contact:  Brian  Donovan, 
i  circulation  director,  Star-Gazette,  201 
:  Baldwin  St.,  Elmira,  NY  14901.  Tel. 
:  (607)  734-5151.  The  Star-Gazette  is 
i  an  equal  opportunity  employer. 

I  SENDE&PBOXREPUESTO: 

I  Editor  &  Publisher 

i  Classified  Ad  Dept, 

j  11  West  19th  St. 

I  New  York,  NY  10011 
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EDITORIAL 


HELP  WANTED 


_ CIRCULATION _ 

SINGLE  COPY  MANAGER 
Opportunity  knocks!  Growing  central 
Florida  paper  looking  for  tne  right 
individual  to  manage  their  single  copy 
operation  in  the  metro  Orlando  area. 

Position  responsible  for  managing 
sales,  service  and  collections  of  single 
copy  and  alternate  distribution  product 
accounts  within  the  Consumer  Distribu¬ 
tion  division.  Requirements:  5-7  years 
circulation  experience  including  mini¬ 
mum  2  years  single  copy  experience; 
strong  skills  in  the  areas  of  sales, 
organization,  motivation,  planning  and 
supervision;  ability  to  manage  a 
diverse  work  force  and  achieve 
objectives  within  a  deadline  environ¬ 
ment;  excellent  interpersonal  skills  and 
ability  to  communicate  effectively  with 
the  general  public,  customer  accounts, 
independent  contractors  and  company 
personnel;  PC-oriented  with  Lotus  1-2- 
3  or  similar  spreadsheet  software 
experience;  familiarity  with  budgeting 
procedures;  valid  driver's  license  and 
accessible  transportation;  under¬ 
graduate  degree  in  business  or  market¬ 
ing  or  equivalent  experience. 

We  offer  a  competitive  salary  and 
comprehensive  benefits.  Interested 
candidates  should  submit  resume  with 
salary  requirements  to: 

The  Orlando  Sentinel 
Employment  Sentinel-CH 
633  N.  Orange  Ave. 

Orlando,  FL  32801 
Fax:  (407)  420-5766 
EOE/M/F 


SOUTH  CAROUNA 
DISTRO  MANAGER 
Oversee  the  contracted  carrier  delivery 
of  5000  circulation  daily  and  Sunday 
newspaper;  work  in  conjunction  with 
other  management  team  members  in 
the  promotion,  customer  service,  new 
subscription  sales  programs;  exercise 
sound  management  decisions  in  a 
multi-faceted,  changing  work  environ¬ 
ment.  The  right  candidate  will  possess 
outstanding  interpersonal,  manage¬ 
ment  and  circulation  skills,  have  a  min¬ 
imum  of  three  years  circulation  experi¬ 
ence  and  strong  verbal  and  written 
communication  »ills.  Some  sales  and 
romotion  experience  would  be 
elpful.  College  degree  preferred,  but 
not  required.  Work  hours  are  Mondoy- 
Friday  3:00  a.m.  to  Noon,  some 
weekend  work  required.  Send  resume 
to  Employment  Manager,  Savannah 
Morning  News,  P.O.  Box  1088,  Savan¬ 
nah,  GA  31402. 

DESiaOP  PUBUSHING 

DESKTOP  PUBLISHER  needed  to 
assume  all  production  duties,  including 
pasteup,  ad  design  and  photo  pro¬ 
cessing  on  Caribbean  weekly.  Mac 
savvy,  photo  skills  a  must;  journalism 
degree  an  asset.  Salary  5250/wk. 
Resume,  portfolio  to:  Box  07905, 
Editor  &  Publisher. 


SEE  THE  SITES 
Run  Your  Ad  on  Our  Web 
http://www.mediainfo.coni 
(212)  675-4380,  ext.  170 


_ EDITORIAL _  i 

AGGRESSIVE,  MID-SIZED  Daily  on  the  j 
Gulf  Coast  is  looking  for  an  AME  to  | 
oversee  all  aspects  or  its  entertainment  | 
and  lifestyles  sections.  Managerial  j 
experience  and  a  creative  approach  to  j 
story  assignments  and  layout  are  ■ 
required.  Top  salary  and  benefits  j 
package.  Send  resume  and  clips  to  Box  | 
07853,  Editor  &  Publisher.  j 


ARTS  EDITOR 

There  is  an  opening  in  New  Haven, 
home  of  the  Shubert,  Yale  Repertory, 
Long  Wharf  Theater  and  the  New 
Haven  Symphony  Orchestra,  for  an 
Arts  Editor.  Candidates  must  have 
good  copy  editing  and  writing  skills, 
layout  experience,  and  above  all  a 
passion  (or  the  arts. 

The  New  Haven  Register  covers  a 
region  that's  rich  in  theater,  music,  art 
and  dance.  We're  looking  (or  a  person 
who  can  put  out  a  section  that's  as 
lively  as  the  community  it  serves.  Send 
a  letter,  resume  and  work  samples  to 
Richard  Sandella,  features  editor.  New 
Haven  Register,  40  Sargent  Drive, 
New  Haven,  CT  0651 1 . 


ASSISTANT  CITY  EDITOR 
The  Arizona  Daily  Star,  a  Pulitzer  Pub- 
lishing  Co.  newspaper,  has  an 
immediate  opening  (or  an  assistant  city 
editor.  The  ideal  candidate  will  possess 
some  reporting,  editing  and  manage¬ 
ment  experience  as  well  as  creativity 
and  an  appreciation  of  good  writing. 
The  Star,  the  state's  second  largest 
newspaper,  values  diversity  in  the 
workplace.  Cover  letter,  resume/work 
samples  to:  John  P.C.  Silva,  Arizona 
Daily  Star,  4850  S.  Park  Ave.,  Tucson, 
AZ  8571 4.  E-mail:  jsilva@azstamet.com 


ASSISTANT  COPY  DESK  CHIEF:  To 
help  manage  five-person  copy  desk. 
Responsible  for  scheduling  work, 
monitoring  page  flow,  ensuring  that 
deadlines  are  met,  laying  out  pages, 
editing  stories  and  writing  headlines. 
Must  hove  proficiency  in  QuarkXPress, 
Illustrator  and  Microsoft  Word.  Send 
resume  to  Mike  Slaughter,  The  Courier, 
P.O.  Box  271 7,  Houma,  LA  70361 . 
_ EOE _ 

ASSISTANT 
SPORTS  EDITOR 

The  Albuquerque  Tribune  is  seeking  an 
assistant  sports  editor.  The  job  descrip¬ 
tion:  editing  for  our  early-morning 
deadline,  assembling  agate  and  other 
pages-whatever  it  takes  to  get  the  sec¬ 
tions  out.  You'll  also  be  responsible  (or 
a  once-a-week  outdoors/recreotion 
page.  We  want  someone  with  ideas 
and  initiative.  Strong  editing  skills, 
solid  news  judgment  and  QuarkXPress 
knowledge  ore  essential. 

Send  resume  and  examples  of  your  work 
to:  Kevin  Hellyer,  assistant  managing 
editor,  Albuquerque  Tribune,  P.O. 
Drawer  T,  Albuquerque,  NM  87103.  Tell 
us  how  your  experience  fits  our  needs. 

/  think  most  people  are  more  important 
than  their  opinions. 

Jorge  Luis  Borge 


BUSINESS  EDITOR 

Inside  Tucson  Business  seeks  an  expe¬ 
rienced  business  related  journalist  to 
lead  our  six-person  news  staff.  We 
cover  the  business  community  of 
Tucson,  Arizona  from  high-tech 
manufacturing  to  the  service  sector  to 
the  political  scene.  Applicants  must 
hove  a  background  in  busir^s  report¬ 
ing  as  well  as  layout  and  design  expe¬ 
rience  with  business  publications.  Send 
resume  and  a  cover  letter  to  Stephen 
Jewett,  publisher,  P.O.  Box  27087, 
Tucson,  AZ  85726-7087  or  (ax  to 
(520)  294-4040. 


BUSINESS  NEWS  REPORTER 
Evening  Shift 

Bloomberg  L.P.  is  the  premier  high- 
tech,  multi-media  information  services 
firm,  providing  news,  sophisticated 
data  and  analysis  to  investment  pro¬ 
fessionals  and  major  companies 
around  the  vrorld. 

We  currently  have  a  position  available 
for  an  experienced  news  writer  to 
report  breaking  news  for  our  fast 
paced,  24-hour  news  and  Information 
station.  Successful  candidate  will 
possess  the  following  attributes: 

•  1-2  years  related  business  vrriting 
experlerKe  for  a  major  newspaper 
or  wire  service. 

•  Ability  to  work  evenings  from  4 
p.m.  lo  1  a.m. 

•  Excellent  use  of  computers  and 
word  processing  sofhvare. 

•  Attention  to  detail  in  a  fast-paced 
environment. 

Send  your  resume  in  confidence  to 
Howard  Horder,  Human  Resources 
Department  NE,  Bloomberg  L.P.,  499 
Park  Avenue,  New  York,  NY  10022. 
Fax:  (212)  940-1954.  Qualified  can¬ 
didates  will  be  contacted.  Equal 
Opportunity  Employer  M/F/D/V. 

BLOOMBERG  L.P. 


BUSINESS  REPORTER 
The  Greensboro/Winston-Salem 
area's  business  weekly  newspaper 
seeks  aggressive  reporter  for  high- 
profile  beats  and  features.  Applicant 
must  understand  news,  develop  stories 
and  sources  independently,  and  write 
with  precision.  Two  years  experience 
at  a  daily  newspaper  a  must,  business 
news  experience  preferred.  SerKi  letter, 
clips  and  resume  to:  Editor,  Triad  Busi¬ 
ness  News,  P.O.  Box  1  8249, 
Greensboro,  NC  2741 9.  NO  CALLS. 


It's  A  Classified 
Secretl 

If  you  don't  want  your  reply  to  go  to 
certain  newspapers  (or  companies), 
seal  your  reply  in  an  envelope 
addressed  to  the  E&P  Classified 
Advertising  Department  with  an 
attached  note  listing  the  news¬ 
papers  or  companies  you  do  not 
want  the  reply  to  reach.  If  the  Box 
Number  you're  answering  is  on  your 
list,  We'll  discard  your  reply. 


_ EDITORIAL _ 

BUSINESS/MEDICAL  REPORTER 

The  Times,  an  84,000-circulation 
(102,000  Sunday)  Gannett  AM  in 
Shreveport,  LA,  has  immediate  open¬ 
ing  for  a  reporter  to  join  our  Money 
team.  Primary  beat  responsibility:  cov¬ 
erage  of  the  local  medical  industry. 
Thousands  of  people  are  employed 
locally  in  the  health-care  industry  and 
we  need  a  solid,  productive  pro  to 
cover  our  metro  area's  1 3  hospitals, 
medical  school  and  a  multi-million- 
dollar  biomedical  research  facility. 
Applicants  should  hove  minimum  three 
years'  reporting  experience.  Please 
send  cover  letter,  resume,  work  sam¬ 
ples  and  salary  requirements  to  Mike 
Whitehead,  executive  editor.  The 
Times,  222  Lake  Street,  Shreveport,  LA 
71130. 

We  value  diversity  in  the  workplace 
and  encourage  those  who  shore  that 
vision  to  apply. 

EEC  M/F/V/H 


CAPITOL  REPORTER 
Caufornia,  here  you  come 
A  rare  opportunity  (or  someone  who 
loves  politics,  government  and  how  it 
affects  people,  covering  state  gov¬ 
ernment  vrith  a  strong  emphasis  on  the 
things  that  impact  the  newspaper's 
readers — their  legislators  and  the  pro¬ 
grams  that  th^  (eel.  Savvy  and  writing 
skills  a  must.  The  opening  is  at  The  Press 
-Enterprise,  a  strong  independent 
newspaper  in  a  Southern  California 
area  that  is  growing.  The  job  locale  is, 
of  course,  Sacramento.  Send  resume, 
clips  and  a  persuasive  letter  explaining 
why  you  are  the  person  (or  the  job,  to 
Men  Opotowsky,  managing  editor.  The 
Press-Enterprise,  Box  792,  Riverside, 
CA  92502. 


CITY  EDITOR 

A  promotion  has  created  an  opening 
for  a  city  editor  at  a  Pulitzer  Com¬ 
munity  Newspaper  in  a  growing,  uni¬ 
versity  towm  in  northern  Arizona.  You'll 
supervise  five  reporters,  edit  copy,  do 
layout  and  vrrite  editorials.  Long  hours, 
h^c  pace  —  and  a  great  place  to  live 
and  work  Send  cover  letter,  resume, 
clips  and  tear  sheets  to  Randy  Wilson, 
managing  editor,  Arizona  Daily  Sun, 
417  W.  Santa  Fe  Ave.,  Flagstaff,  AZ 
86001. 


CITY  HALL  REPORTER 
The  Pekin  Times,  a  scrappy  16,000 
circulation  Mondoy-Saturdoy,  is  look¬ 
ing  (or  on  aggressive  and  enterprising 
reporter  to  cover  City  Hall  and  the 
stories  affecting  the  city's  residents. 
Send  cover  letter,  clips  and  resume  to 
Robert  Bouyea,  managing  editor.  Box 
430,  Pekin,  IL61555. 

COUEGE  BEAT  WRITER 
The  York  Daily  Record,  a  42,500  AM 
daily  in  southcentral  PA,  is  seeking  an 
ambitious  journalist  to  oversee  and 
elevate  our  college  beat.  Job  Involves 
coverage  of  Penn  State  football  and 
local  ccxieges.  Weekly  column.  Regular 
enterprise  expected.  See  our  v/eb  site: 
http://www.ydr.com.  Send  resume  to 
P.O.  Box  15122,  York,  PA  17405- 
7122.  EOE. 


I  know  it  is  wet,  and  the  sun  is  not  sunny. 
But  we  can  have  fo/s  of  good  fun  that  is 
funny. 

Theodore  Geisei 
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COPY  EOmiMG  i  EDITOR 


The  Albuquerque  Tribune  is  looking  for 
on  ardent  wordsmifh  with  at  least  five 
years'  experience  on  the  rim  and  two 
in  the  slot.  Must  be  intimate  with  style 
and  usage  guides.  Should  be  able  to 
train  other  copy  editors  and  inspire 
quality  in  the  newsroom.  Management 

Xrience  a  plus.  Write  to  David  Car- 
team  leader,  design/edit  team, 
Albuquerque  Tribune,  7777  Jefferson 
NE,  Albuquerque,  NM  87103.  No 
phone  colls. 

COPY  EDITOR.  Strong  wordsmith  and 
page  design  skills  needed  for  60,000 
AM  daily  near  Cleveland.  Pagination 
skills  helpful.  Send  resume  and  layout 
samples  to  Glenn  Gilbert,  managing 
editor.  The  News-Herald,  7085  Mentor 
Avenue,  Willoughby,  OH  44094. 

COPY  EDITOR/PAGE  DESIGNER 

The  Observer-Dispatch  in  Utica,  NY,  a 
51,000  daily/63,000  Sunday  Gannett 
daily,  has  tyvo  openings  because  of  pro- 
rtKjtions:  news  copy  editor  and  features 
page  designer/copy  editor.  Both  posi¬ 
tions  require  strong  editing  and  pres¬ 
entation  skills.  Please  send  resume  and 
a  half-dozen  samples  of  your  best 
work  to  Rick  Jensen,  editor,  Observer- 
Dispatch,  221  Oriskany  Plaza,  Utica, 
NY  1 3501 .  We  value  diversity. 


D.C.-AREA  REPORTERS,  CAR¬ 
TOONISTS... Burned  out?  Or  just  start¬ 
ing  out  and  can't  break  through  all  the 
media  retentiveness?  New  weekly 
newspaper  featuring  the  best  in 
political  satire,  scoops,  snoops  and 
caricature.  Top  commissions-not  time- 
clock  |oumalism--on  the  Capital  beat. 
Send  right  resume  to  Box  08004, 
Editor  &  Publisher. 


EDITOR  wanted  for  new  paid  weekly  in 
southern  CT.  Candidate  should  possess 
strong  writing  skills  and  hove  newspa- 
p>er  skills.  Position  will  help  shape  this 
broadsheet  newspaper.  Knowledge  of 
QuarkXPress  and  editing  experience  a 
plus.  Please  send,  clips,  cover,  and 
resume  to:  SP,  P.O.  Box  1  154, 
Madison,  CT  06433,  Attention:  Ryan 
Duques. 

EDITOR/WRITER  WANTED  -  Experi¬ 
enced,  full-time  for  home  business 
national  publications  in  southwest  Chi- 
cagoland.  Knowledge  of  Small  Busi¬ 
ness/Direct  Sales/Network  Marketing 
&  Franchising  a  Must.  Fax  resume, 
cover  letter  and  salary  requirements  to 
(708)  633-8889. 


EDfTOR:  The  Tri-County  Journal  of  Busi¬ 
ness  in  Medford,  Oregon  is  seeking  an 
experienced  editor.  Distribution  of 
6,000  serving  Jackson,  Josephine  and 
Klamath  counties.  The  ideal  candidate 
will  possess  strong  investigative  skills 
with  an  excellent  background  in  busi¬ 
ness  reporting  and  photography.  The 
candidate  will  have  a  working  know¬ 
ledge  of  QuarkXPress.  Strong  lead¬ 
ership  and  organization  skills  a  must. 
Please  send  resume  and  salary  require¬ 
ments  to:  Kim  M.  Pickett,  publisher,  Tri- 
County  Journal  of  Business,  2030 
Antelope  Rd.,  White  City,  OR  97503. 


Creative  interactive  multimedia  com 
pony  requires  experienced  editor  to 
turn  dry  copy  into  error-free,  sparkling 
prose.  F/T  position,  temp  to  start.  Send 
resume:  lEC,  Edit,  4215  Glencove 
Ave.,  Marina  Del  Rey,  CA  90292,  fax: 
(310)  823-7036,  NO  phone  calls, 
please,  e-mail:  cshortri@iec.com. 


EDITORIAL  WRITER 

The  Columbian,  a  60,000  circulation 
daily  in  Vancouver,  Wash.,  is  looking 
for  an  editorial  writer  who  can  help  a 
progressive,  award-winning  depart¬ 
ment  to  expand  its  voice,  extend  its 
reach  and  continue  to  be  the  communi¬ 
ty's  most  informative  and  accessible 
public  forum. 

We  want  someone  who  can  report  and 
write  clear,  thoughtful  editorials;  who 
can  and  will  challenge  our  established 
views;  who  can  work  accurately  on 
deadline;  who  possesses  a  wide  range 
of  interests;  who  has  exceptional 
personal-relations  skills;  and  who  is 
willing  to  work  hard  and  enjoy  life  as 
part  of  a  growing,  independently 
owned  newspaper  in  one  of  the  most 
beautiful  and  dynamic  regions  of  the 
country.  Previous  editorial  writing 
experience  is  a  plus  but  by  no  means  a 
requirement. 

The  Columbian  is  committed  to 
representing  all  voices  in  the  diverse  com- 
munity  it  serves.  Women  and 
minorities  in  particular  are  encouraged 
to  apply. 

Submit  cover  letter,  including  salary 
history  and  requirements,  resume  and 
writing  samples  to  D.  Michael 
Heywood,  editorial  page  editor.  The 
Columbian,  P.O.  Box  180,  Vancouver, 
WA  98666. 


EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200-t  current 
openings  nationwide.  Entry/early 
career.  Writer-Editor-EP,  P.O.  Box 
40550,  5136  MacArthur,  Washing¬ 
ton,  DC  20016;  (703)  506-4400. 


ENTRY  TO  SENIOR  JOBS  in  Journal¬ 
ism,  Writing,  Public  Relations  and 
Advertising  open  throughout  the  U.S. 
(all  non-sales  positions).  Full-time,  tem¬ 
porary,  internships  and  freelance.  For 
free  newsletter  call  (310)  792-131 3. 


EXECUTIVE  EDITOR 

60,000  seven-day  AM  in  exciting 
market  seeks  hands-on  newsroom 
leader.  Reports  to  publisher.  Strong 
local  news  tradition.  Terrific 
opportunity  with  expanding  group  that 
believes  the  newsroom  is  a  great 
source  of  publisher  candidates.  Send 
resume,  at  least  three  references  to  Box 
08005,  Editor  &  Publisher. 

SEND  E&PBOXREPUESTO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19  th  St. 

New  York,  NY  10011 


_ EDITORIAL _ 

FEATURES  WRITER  for  Boston-based 
national  legal  publication.  Must  have 
substantial  experience  writing  features 
and  news,  and  excellent  reporting  and 
writing  skills.  Editing  skills  a  plus.  Law 
degree  not  necessary.  Send  resume, 
clips  and  salary  requirement  to  Editor, 
P.O.  Box  47202102,  Boston,  MA 
02102. 


FULL-TIME  SPORTS  REPORTER 
Needs  experience  in  sports  reporting, 
photo/darkroom,  page  design,  writing 
and  editing.  Monday  thru  Friday  com¬ 
munity  newspaper.  Benefits.  Send 
resume  &  clips  to:  Ravalli  Republic, 
232  Main  St.,  Hamilton,  MT  59840, 
Attn:  Editor. 


GAY  NEWS  EDITOR 
TWN,  a  Miami-based  gay  newspaper 
is  seeking  a  bright,  intelligent  individ¬ 
ual  from  a  daily  or  weekly  background 
to  head  our  newsroom  as  a  writer/ 
editor  with  page  design  experience. 
Lead  our  small  staff  and  dozen  freelan¬ 
cers.  Pen  1-2  pieces  a  week,  oversee 
staff,  design  by  QuarkXPress  (PC),  plan 
for  future  issues.  Excellent  salary  & 
benefits  package.  Move  to  South  Flor¬ 
ida  and  be  yourself.  Fax  resume  (305) 
756-6932,  mail  clips  TWN,  901  NE 
79  Street,  Miami,  FL  33138  and  call 
Bill  Watson  at  (305)  757-6333,  ext. 
8562  to  schedule  interview. 


GENERAL  ASSIGNMENT  REPORTER 
BEAT  includes  crime  and  courts.  Fair¬ 
ness,  accuracy  and  dedication  to  com¬ 
munity  journalism  are  demanded. 
Experience  preferred  but  talented  j- 
grads  will  be  considered.  The  Desert  Dis¬ 
patch  is  a  6,000-circulation  daily  with 
a  36,000-circulation  Sunday  edition 
published  jointly  with  the  Daily  Press  of 
Victorville.  Send  resume,  clips  to  M. 
McCarty,  130  Coolwater  Lane, 
Barstow,  CA  9231 1  by  1 2/1 3/96. 


GRAPHIC  ARTIST 

The  Seattle  Post-Intelligencer  has  an 
opening  for  a  full-time  Graphic  Artist. 
Applicant  must  be  an  experienced 
page  designer,  skilled  in  informational 
graphics  and  illustration,  familiar  with 
Adobe  Illustrator  and  Photoshop. 
QuarkXPress  experience  desirable. 
Newspaper  or  magazine  experience, 
B.A.  or  B.F.A  education  required. 
Salary  range  dependent  on  experi¬ 
ence.  Applications  must  be  made  in 
writing  to  Elana  Winsberg,  graphics 
director,  Seattle  Post-Intelligencer,  P.O. 
Box  1909,  Seattle,  WA  98111-1909 
with  return  envelopes  for  portfolios. 
Please,  no  telephone  calls. 

GRAPHICS  ARTISTS  WANTED:  Full¬ 
time  and  part-time  openings  at  Tribune 
Newspapers  in  Mesa,  AZ.  Responsibilities 
include  creating  locator  maps,  charts, 
diagrams,  informational  graphics  and 
illustrations.  Knowledge  of  Freehand, 
Illustrator  and  Photoshop  software  on 
Macintosh  computers  is  a  must. 
Candidates  should  have  at  least  2  years 
of  newsroom  experience.  Con¬ 
tact  Rick  Wiley,  photo/graphics  editor, 
1 20  W.  1  St  Ave.,  Mesa,  AZ  852 1 0. 

The  men  who  have  done  big  things  are 
those  who  were  not  afraid  to  attempt  big 
things,  who  were  not  afraid  to  risk  failure 
in  order  to  gain  success. 

B.C.  Forbes 


_ EDITORIAL _ 

ARTS/EDITOR  REPORTER 
The  Bennington  Banner,  an  8,000  circ. 
daily  in  southwestern  Vermont,  is 
finally  going  color!  We  need  a  Quark- 
savvy,  creative,  astute  journalist  to  con¬ 
tinue  our  long  history  of  quality  arts 
and  entertainment  coverage.  Person 
must  do  it  all.  Job  is  20  hours  a  week 
on  arts,  20  hours  general  reporting. 
Fax  cover  letter,  resume,  layout  sam¬ 
ples  to:  Jim  Rogalski,  managing  editor, 
Bennington  Banner.  FAX:  (802)  442- 
3413. 


GROUP  DEPUTY  EDITOR 
Oversees  day-to-day  ops,  editorial 
planning,  production  for  equestrian 
specialty  magazine  near  Philadelphia. 
Magazine  writing  experience/ 
equestrian  knowledge  a  must.  Send  let¬ 
ter,  resume,  clips,  references  to:  YC, 
18955  Fox  Road,  Hiram,  OH  44234, 
or  fax  to  (21 6)  834-1117. 


HAVE  DESIGN  SKILLS,  WILL  TRAVEL? 
Tribune  Newspapers  in  Arizona  is  seek¬ 
ing  a  copy  desk  editor  for  sports 
department.  As  one  of  only  1 1  markets 
in  country  with  teams  in  NFL,  NBA, 
and  major  league  baseball,  we  offer 
unique  opportunities  and  challenges. 
We  want  a  strong  designer  who  also 
feels  comfortable  managing  a  copy 
desk.  Work  with  color,  pagination 
desired.  Send  resume  and  samples  to 
Scott  Bordow,  executive  sports  editor, 
P.O.  Box  1 547,  Mesa,  AZ  8521 1 . 


HEALTH  SEaiON  EDITOR 
The  Pittsburgh  Post-Gazette  seeks  an 
experienced  Health  Editor  to  supervise 
the  newspaper's  health  coverage, 
including  a  new  weekly  section.  Cov¬ 
erage  will  include  personal  health,  fit¬ 
ness,  health  care  economics,  and 
medical  research. 

Candidate  should  have  a  strong  back¬ 
ground  in  health  issues  and  experience 
in  a  supervisory  role.  Must  be  creative, 
energetic,  well-read  and  sensitive  to 
topics  of  interest  to  various  audiences, 
including  women  and  the  elderly.  Will 
work  with  a  motivated  and  talented 
reporting  staff. 

Send  cover  letter,  resume,  work  sam¬ 
ples  that  illustrate  your  capacity  on 
health  issues  to:  Christopher  Pett-Ridge, 
assistant  managing  editor,  Pittsburgh 
Post-Gazette,  34  Blvd.  of  The  Allies,  Pit¬ 
tsburgh,  PA  15222. 


IF  YOU  HAVE  a  proven  track  record  as 
a  top-flight  editor,  you  could  be  the 
person  we  are  looking  for  to  help  us 
improve  our  group  of  daily  and  weekly 
newspapers.  The  successful  applicant 
will  join  our  corporated  staff  and  work 
directly  with  our  editors  and  managing 
editors  to  raise  the  standards  or  all 
Morris  Newspaper  Corporation  news¬ 
papers.  If  you  are  interested  in  this 
challenging,  yet  rewarding,  new  posi¬ 
tion,  send  your  resume  and  cover  letter 
to  Editorial  Consultant,  Morris  News¬ 
paper  Corporation,  P.O.  Box  8167, 
Savannah,  GA  31412. 

LARGEST  DISABILITY  publication  in 
America  is  seeking  a  professional 
editor.  300,000  distribution  bi¬ 
monthly.  We  are  looking  for  someone 
who  has  knowledge  of  the  disability  com¬ 
munity.  A  minimum  of  3-5  years  expe¬ 
rience.  Fax  resume  ta  (941 )  792-7855. 
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_ EDITORIAL _ 

EDITOR 

The  San  Gabriel  Valley  Newspaper 
Group  which  consists  of  the  San 
Gabriel  Valley  Tribune,  Pasadena  Star 
News,  Whittier  Daily  News  and  the 
Highlander  Newspapers  ij  seeking  an 
experienced  Editor  to  manage  the 
editorial  department.  The  newspapers 
hove  a  combined  daily  circulation  of  over 
120,000.  This  position  directly  super¬ 
vises  senior  editors  and  a  department  of 
over  120  employees.  The  editor  must 
prepare  and  manage  the  departmental 
budget,  understand  the  local  news 
mission  and  be  current  with  the  latest 
industry  trends.  Far  consideration,  please 
send  your  resume  to  Director  of  Human 
Resources,  San  Gabriel  Valley 
Newspaper  Group,  1210  N.  Azusa 
Canyon  Rood,  West  Covina,  CA  91 790 
or  Fax  181 8)  337-0514. 

LIMA  (Ohio)  NEWS,  36,000  daily, 
44,000  Sunday,  seeks  general  assign¬ 
ment  reporter,  3:30- 11 '.30  p.m,  shift, 
and  business  reporter.  Ideal  candidates 
will  have  at  least  one  year  experience 
or  an  internship  and  ability  to  produce 
enterprise  stories.  Must  be  organized 
and  able  to  meet  deadlines.  Send 
resume,  clips  and  references: 

Jim  Krumel,  Managing  Editor 
The  Lima  News 
3515  Elida  Road 
Lima,  OH  45807 

MANAGING  EDITOR  with  passion  for 
local  news  to  edit  national  award¬ 
winning  weekly.  We  need  someone 
with  the  ability  to  lead  and  develop  our 
four-person  news  staff.  Demonstrated 
skills  in  phatography  and  layout  a 
must.  Fantastic  opportunity  to  live  in 
the  mountains  of  northwest  Montana. 
Send  resume  and  samples  to  Brian  Ken¬ 
nedy,  Hungry  Horse  News,  P.O.  Box 
1 89,  Columbia  Falls,  MT  5991 2. 

/MNAGING  EDITOR 
The  Committee  to  Protect  Journalists,  a 
press  freedom  organization,  seeks  a 
senior  manager  for  its  editorial  & 
research  projects.  Must  have  interna¬ 
tional  affairs  expertise  &  proven 
editorial  &  managerial  skills.  Experi¬ 
ence  in  QuarkXPress,  desktop  pub¬ 
lishing,  preferred  $45-55K  w/ 
benefits.  Letter  &  resume:  CPJ,  Editor, 
330  7th  Ave.,  12th  Fl.,  New  York,  NY 
10001.  Fox:  (212)  465-9568. _ 

MANAGING  EDITOR 
Wyoming's  leading  daily  newspaper, 
nesHed  between  the  Black  Hills  and  the 
Big  Horn  Mountains,  is  looking  for  a 
managing  editor  to  keep  us  on  the  cut¬ 
ting  edge.  Replacing  staffer  going  to 
Albuquerque  Journal.  No.  2  newsroom 
job;  management  skills  a  must.  Design, 
desk,  tech  and  pagination  experience 
preferred.  Award-winning  staff  is  small 
but  tough  at  7,000-circulation  daily. 
Send  resume  to  Editor  Ron  Franscell, 
The  News-Record,  P.O.  Box  3006, 
Gillette,  WY  82717.  (307)  682-9306. 

ATTENTION: 

WE  ACCEPT 
MASTERCARD /VISA 

FOR  PAYMENTS 


_ EDITORIAL _ 

MARKET  NEWS  SERVICE,  a  rapidly 
growing  financial  wire  service  is  seek¬ 
ing  an  editor/reporter  to  cover 
macroeconomic  news  in  Frankfurt. 
Topics  include  Bundesbank  policy, 
German  economic  developments  and 
European  monetary  union.  Must  be 
fluent  in  English  and  German.  At  least 
two  years  journalism  experience 
required;  financial  news  experience 
preferred.  Contact:  John  Carter, 
Market  News  Service,  Postfach 
111217,  60047  Frankfurt,  GERMANY. 

NEEDED:  Accomplished  journalist  with 
at  least  five  years  experience  for  a 
feature  writing  position  in  publications 
department  of  Promise  Keepers,  a 
national  Christian  men's  ministry  head¬ 
quartered  in  Denver,  CO.  Involves  writ¬ 
ing  articles  for  variety  of  quarterly 
news  magazines.  Salary  range:  cont¬ 
ingent  depends  upon  experience  and 
skill  level.  Please  send  cover  letter, 
resume,  and  clips  to  Attn:  Journalist/ 
Feature  Writer,  Human  Resources 
Dept.,  Promise  Keepers  National  Head¬ 
quarters,  P.O.  Box  103001,  Denver, 
CO  80250-3001 . 

NEWS  EDITOR:  The  Citizen,  award¬ 
winning  16,000  daily  seeks  news 
editor  to  carry  on  fine  design  tradition. 
Hours  suck,  but  you  have  freedom  to 
experiment  and  excel.  Previous  NEs 
have  leaped  directly  from  here  to 
metros  up  to  125,000,  with  offers  from 
larger.  You  can  get  there  from  here. 
Send  letter,  samples  to  Don  Rogers, 
managing  editor.  The  Citizen,  25  Dill 
Street,  Auburn,  NY  13021. 

NEWSPAPER  EDITOR— One  of 
Oregon's  oldest  family  owned  news¬ 
paper  groups  seeks  an  editorial  writer 
and  news  leader  for  its  Mon. -Sat. 
12,500  circulation  Pendleton  daily. 
The  East  Oregonian  has  been  the  lead¬ 
ing  editorial  voice  of  our  region  for 
more  than  a  century.  Chance  to  pro¬ 
vide  first  rate  coverage  of  and 
editorialize  on  wide  variety  of  news — 
Columbia  River  issues,  energy, 
agriculture,  farestry,  outdoor  recrea¬ 
tion,  tribal,  military  and  community. 
Opportunity  to  live  in  rolling  farmland 
near  Blue  Mountains  of  northeast 
Oregon.  Compensation  commensurate 
with  experience.  Excellent  benefits. 
Send  cover  letter,  resume  and  clips  to 
Jacqueline  Brown,  HR  Manager,  East 
Oregonian,  P.O.  tox  1089,  Pendleton, 
OR  97801 . _ 

PAGE  DESIGNER  for  six-person  design 
team.  We're  a  28,000  AM  and 
34,000  Sunday  in  a  warm,  sunny 
metro  area  af  230,000  people.  Prefer 
experience,  but  will  consider  top  new 
grad  with  solid  internship.  Send 
resume  and  page  samples  to  Janet 
Terry,  design  director,  Odessa  Amer¬ 
ican,  P.O.  Box  2952,  Odessa,  TX 
79760. _ 

PEORIA  JOURNAL  STAR  seeks 
versatile,  solid  person  for  sports  copy 
desk.  Must  be  strong  in  page  design, 
news  judgment,  copy  editing.  Pagina¬ 
tion  experience  preferred.  Good  pay, 
benefits.  Send  cover  letter,  resume, 
samples  of  headline  writing  to  Kirk 
Wessler,  sports  editor.  Journal  Star,  1 
News  Plaza,  Peoria,  IL  61643. 


_ EDITORIAL _ 

PAGE  DESIGNER-LAYOUT  EDITOR 
sought  for  the  35-member  features 
department  at  The  Omaha  World- 
Herald.  Pagination  experience,  know¬ 
ledge  of  newspaper  typography  and 
ability  to  work  in  Freehand  desired. 
Strong  copy-editing  skills  a  plus.  The 
editor  chosen  for  this  newly  created 
position  will  act  as  creative  consultant 
to  the  department  and  imprint  his/her 
stamp  on  the  section's  visual  identity. 
Send  resume,  examples  of  work  to:  Pat 
Waters,  features  editor,  Omaha 
World-Herald,  1334  Dodge  St., 
Omaha,  NE  68102. 

PAGE  DESIGNER:  The  Inland  Valley 
Daily  Bulletin,  an  85,000  daily  news¬ 
paper  located  in  Ontario,  Southern 
California,  is  seeking  an  experienced 
page  designer  with  proven  skills. 
Pagination  and  Mac  experience  pre¬ 
ferred.  Also  seeking  a  copy  editor,  pre¬ 
ferable  with  daily  newspaper  experi¬ 
ence.  Send  resume  to  Human 
Resources,  Inland  Valley  Daily  Bulletin, 
P.O.  Box  4000,  Ontario,  CA  91 761 . 

PRIZE-WINNING  REPORTER 
Reporter,  capable  of  sound,  award¬ 
winning  writing,  needed  for  NC's 
largest,  and  one  of  its  best,  weeklies. 
Will  need  to  handle  some  combination 
of:  hard  news  (education  beat  experi¬ 
ence  a  plus),  investigative,  business, 
features  and/or  have  photography 
skills.  $1 4,500-$l 8,000.  One  hour 
from  everywhere.  Send  resume, 
references,  best  clips,  and  10  local 
story  ideas  to:  The  Alamance  News, 
P.O.  Box  431 ,  Graham,  NC  27253. 

QUALITY-CONSCIOUS  daily  (circula- 
tion  1 8,000  plus)  located  on  the  Ver¬ 
mont-New  Hampshire  line  seeks  an 
experienced  business  writer.  The  suc¬ 
cessful  applicant  will  be  able  to  identify 
and  explain  trerKis  for  both  specialized 
and  general  readers,  as  well  as  cover 
breaking  business  news.  No  phone 
calls,  pfease.  Send  letter,  resume, 
salary  requirements  and  three  clips  by 
Dec.  27  to  Jim  Fox,  editor.  Valley 
News,  P.O.  Box  877,  White  River  Junc- 
Hon,  VT  05001 . 

REPORTER 

Fast-growing  alternative  weekly  in 
nation's  fastest-growing  city  seeks 
ambitious,  creative  reporter  who  dis¬ 
dains  conventional  journalism  and  lives 
to  muckrake,  spin  tales  and  conquer 
all.  Some  experience  preferred.  If  you 
can  throw  the  high  cheese,  send 
resume,  references  and  clips  to 
CityLife,  c/o  Managing  Editor  Martin 
Kuz,  3335  Wynn  Road,  Las  Vegas, 
NV  89102. 

REPORTERS  -  Three  motivated 
journalists  with  daily  experience  for 
21,000  circulation  PM.  Two  cityside, 
one  sports  writer  who  can  paginate. 
Write:  Editor,  Skagit  Valley  Herald, 
P.O.  Box  578,  Mount  Vernon,  WA 
98273. 

http:/ /www.newswest.com/svherald/ 

REPORTERS 

The  Waterloo  Courier,  a  50,000  PM 
daily  in  northeast  Iowa,  is  looking  for  a 
generol  assignment  reporter  for  our 
regional  desk  and  a  business  reporter. 
Send  resume  and  clips  to  Saul  Shapiro, 
editor,  Waterloo  Courier,  P.O.  Box 
540,  Waterloo,  lA  50704. 


_ EDITORIAL _ 

REGIONAL  EDITOR 

Regional  Editor  sought  for  The  Times 
Herald-Record,  (daily,  89,000,  Sunday 
103,000).  We  are  looking  for  smart, 
creative  journalists  with  a  strong  com¬ 
mitment  to  community  news.  Successful 
candidate  will  have  considerable 
autonomy  in  shaping  zoned  and  all¬ 
edits  coverage  in  the  growing  Hudson 
Valley  and  Catskill  regions  of  New 
York  State.  He  or  she  will  strive  to  con¬ 
nect  with  readers  who  are  hungry  for 
local  news  that  ranges  from  chicken 
dinners  and  school  honor  rolls  to 
sophisticated  enterprise  stories  on  con¬ 
troversial  political  arxl  social  issues.  At 
the  same  time,  he  or  she  will  seek  to 
promote  a  team  atmosphere  that 
challenges  reporters  to  reach  their  full 
potential.  Send  resume  to: 

The  Times  Herald-Record 
Debra  A.  Sherman,  HR  Director 
40  Mulberry  Street 
P.O.  Box  2046 

Middletown,  NY  1 0940 

REPORTER  needed  to  join  outstanding 
team  at  The  Journal-Standard  in 
Freeport,  IL  We  are  a  1 7,500  circ.  PM 
daily  that  pushes  the  limits  and 
performs  like  a  paper  three  times  our 
size.  We  need  a  reporter  who  can 
meet  these  expectations  and  cover  the 
region,  politics  and  some  general 
assignment.  Our  regional  coverage 
will  be  the  focus  of  our  growth  plans 
for  1997.  Be  part  of  it!  Send  cover  let¬ 
ter,  resume  and  work  exanmles  to:  Jeff 
Rogers,  managing  editor,  Tne  Journal- 
Standard,  27  South  State  Avenue, 
Freeport,  IL  61032. 

REPORTER:  Midwestern  paper, 
(16,000  daily,  17,000  Sunday)  seeks 
government  reporter.  Must  be  quick 
enough  to  cover  breaking  news  and 
enterprising  enough  to  go  beyond 
usual  meeting  stories.  Opportunities  for 
advancement.  Send  resume  end  best 
clips  to  Mary  Lawrence,  The  Marion 
Star,  150  Court  St.,  Marion,  OH 
43302. 

REPORTERS 

The  Trentonian,  a  Pulitzer  Prize  win¬ 
ning,  65,000  AM  tabloid  in  New 
Jersey's  capital  city,  is  planning  a 
major  expansion  of  its  news  staff.  We 
have  openings  for  news  reporters  and 
feature  writers.  Minimum  of  two  years 
daily  experience.  Excellent  opportunity 
to  grow  with  The  Trentonian  or  Tren¬ 
ton-based  Journal  Register  Co.,  which 
owns  1 8  dailies  mainly  in  the  Midwest 
and  Northeast.  Send  clips  and  resume 
to  Anne  Karolyi,  managing  editor,  600 
Perry  Street,  Trenton,  NJ  08602. 

RISING  STARS 

Ready  to  move  up  to  a  major  market? 
The  Press-Enterprise  of  Riverside,  CA, 
is  seeking  resumes  for  current  and 
future  openings--reporters,  photo¬ 
graphers,  copy  editors,  assignment 
editors.  We're  a  165,000  dally  in  a 
county  that  is  leading  the  state's 
economic  resurgence.  If  you  are  anx¬ 
ious  to  move  to  an  energetic  paper  that 
puts  a  premium  on  quality  arKi  serving 
its  citizens,  send  resume  and  clips  to 
Mel  Opotowsky,  managing  editor.  The 
Press-Enterprise,  Box  792,  Riverside, 
CA  92502. 
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_ EDITORIAL _ 

REPORTER:  Midwestern  paper, 
(16,000  daily,  17,000  Sunday)  seeks 
government  reporter.  Must  be  quick 
enough  to  cover  breaking  news  and 
enterprising  enough  to  go  beyond 
usual  meeting  stories.  Opportunities  (or 
advancement.  Send  resume  and  best 
clips  to  Mary  Lawrence,  The  Marion 
Star,  150  Court  St.,  Marion,  OH 
43302. 


REPORTERS 

The  Trentonian,  a  Pulitzer  Prize  win¬ 
ning,  65,000  AM  tabloid  in  New 
Jersey's  capital  city,  is  planning  a 
major  expansion  of  its  news  staff.  We 
hove  openings  for  news  reporters  and 
feature  writers.  Minimum  of  two  years 
daily  experience.  Excellent  opportunity 
to  grow  with  The  Trentonian  or  Tren¬ 
ton-based  Journal  Register  Co.,  which 
owns  18  dailies  mainly  in  the  Midwest 
and  Northeast.  Send  clips  and  resume 
to  Anne  Karolyi,  managing  editor,  600 
Perry  Street,  Trenton,  NJ  08602. 

ENTERPRISE/PROJECTS  REPORTER 
wanted  for  The  South  County  Journal. 
The  SCJ  covers  a  vast  and  growing 
area  between  Seattle  and  Tacoma,  com¬ 
petes  against  three  metros,  seven-days- 
a-week,  and  is  owned  by  a  private 
company  committed  to  the  resources 
necessary  for  success.  Winning 
candidate  will  have  a  track  record  of 
producing  hard-nosed,  high-profile 
projects  while  at  the  same  time  attending 
to  the  daily  grind.  Send  samples,  resume 
and  references  to  Jean  Parietti,  city  editor. 
South  County  Journal,  P.O.  Box  1 30, 
Kent,  WA  98035-0130.  Phone  queries 
welcome  at  (206)  872-6721.  Equal 
Employment  Opportunity  Employer. 


EDITORIAL 


_ EDITORIAL _ 

ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San 
Francisca  and  Los  Angeles.  We  publish 
in-depth,  well-crafted  stories  that 
explore  the  issues,  events  and 
personalities  that  make  our  com¬ 
munities  tick.  Our  stories  inform  and 
entertain  readers,  provoke  strong  reac¬ 
tions  and  win  national  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  lo  hear  from  you. 
There  are  immediate  openings  for 
news  writers  in  Phoenix,  Denver, 
Miami,  Houston  and  San  Francisco. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  comp>etitive  salaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applicatians 
(no  phone  calls,  please)  to: 

Christine  Fleming 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  8021 7 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-develaped, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. 
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_ EDITORIAL _ 

RISING  STARS 

Ready  to  move  up  to  a  major  market? 
The  Press-Enterprise  af  Riverside,  CA, 
is  seeking  resumes  for  current  and 
future  openings--reporters,  photo¬ 
graphers,  copy  editors,  assignment 
editors.  We're  a  165,000  daily  in  a 
county  that  is  leading  the  state's 
economic  resurgence.  If  you  are  anx¬ 
ious  to  move  to  an  energetic  paper  that 
puts  a  premium  on  quality  and  serving 
its  citizens,  send  resume  and  clips  to 
Mel  Opotowsky,  managing  editor.  The 
Press-Enterprise,  Box  792,  Riverside, 
CA  92502. 


SELL  YOURSELF  ON  THE  WEB 
Place  your  resume/clips  on  the  Net. 
For  details,  call  (707)  427-6951  or 
e-mail:  peiken@inreach.com 

SPORTS  COPY  EDITOR:  The  Gre^ 
Foils  (Mont.)  Tribune  is  looking  for  a 
copy  editor  who  can  combine  editing, 
design  and  pagination  skills  with  a 
love  of  high  school  sports.  Send 
resume,  headline  samples  and  design 
samples  to  Jim  Strauss,  executive 
editor.  Great  Falls  Tribune,  P.O.  Box 
5468,  Great  Falls,  MT  59403. 

SENIOR  WRITER 

The  Klanwatch  Project  of  the  Southern 
Poverty  Law  Center  is  seeking  an  expe¬ 
rienced  writer  with  proven  research 
and  investigative  skills.  This  individual 
will  produce  articles  for  our  quarterly 
publication,  in-depth  special  reports, 
position  papers,  speeches  and  other 
written  material.  Ability  to  work  as  part 
of  a  team  is  essential. 

Klanwatch  provides  law  enforcement, 
human  relations  agencies  and  the 
media  with  information  on  hate  crimes 
and  extremist  activities.  This  is  a  full¬ 
time,  permanent  position  that  would 
require  relocating  to  Montgomery, 
Alabama.  We  offer  excellent  benefits 
and  salary  commensurate  with  experi¬ 
ence. 

Send  a  resume,  writing  samples  and  a 
letter  outlining  your  qualifications  for 
this  position  to  Director  of  Publications 
and  Information,  Klanwatch,  400 
Washington  Ave.,  Montgomery,  AL 
36104.  No  phone  calls,  please. 

The  Southern  Poverty  low  Center  is  an 
equal  opportunity  employer. 

SPORTS  COPY  EDITOR 
The  Wisconsin  State  Journal  in 
Madison,  judged  by  Money  magazine 
as  America's  No.  1  place  to  live,  seeks 
a  talented  sports  copy  editor.  Candi¬ 
dates  shoulo  have  at  least  three  years 
experience  on  a  daily  newspaper,  and 
be  able  to  design  compelling  pages 
and  polished  copy  under  AM  deadline 
pressure.  Pagination  experience  is  a 
plus.  We  cover  the  Badgers,  the 
Packers,  the  Brewers,  the  preps  and 
more.  If  you  are  interested  in  joining 
our  team,  send  a  caver  letter,  resume 
and  examples  of  your  editing  and 
design  work  to  Greg  Sprout,  sports 
editor,  Wisconsin  State  Journal,  P.O. 
Box  8058,  Avtadison,  Wl  53708. 
_ AA/EOE _ 

ENERGETIC  Reporter  for  our  Zone  2  sub¬ 
urban  weekly-daily  group.  Help  us 
usher  in  a  new  era  in  digital,  graphics, 
computer-assisted  reporting  and 
creative  journalism.  Two-plus  years 
experience.  Economics  and/or  busi¬ 
ness  background  a  plus.  Write  to  Box 
08008,  Eoitor  &  Publisher. 


Bloomberg 

FINANCIAL  MARKETS^ 


Bloomberg  LP.  is  a 
leading  high-tech, 
multimedia  informa¬ 
tion  firm,  providing 
sophisticated  data, 
news  and  analysis 
to  investment 
professionais  and 
mafor  companies 
around  the  world. 


Equal  Opportunity  Enrployer 
EOE/M/F/V/D 


Building  Our 
Presence  in  Europe 

Bloomberg  News  is  seeking  a  number  of 
taiented,  motivated  and  resourceful  journalists 
as  we  expand  our  highiy  successful  news 
service  in  Europe.  Opportunities  have  arisen  for: 

Reporters  based  in  Stockholm, 
Geneva,  Zurich,  Frankfurt  &  Bonn 

Successful  applicants  will  have; 

•  Two  to  five  years’  experience  with  a  major 
news  agency,  newspaper  or  magazine 

•  Knowledge  of  the  economy  and  financial 
markets 

•  Exceptional  writing  skills  -  able  to  deliver 
quality  work  to  very  tight  deadlines 

•  Fluent  written  and  spoken  English  and  a 
good  command  of  the  relevant  local 
language(s) 

Please  send  your  resume  to:  Sarah  Hunnlbell,  Human 
Resources,  Bloomberg  L.P.,  City  Gate  House,  London, 
U.K.,  EC2A  1PQ.  To  fax  dial:  +44-171-330-7228. 


_ EDITORIAL _ 

SENIOR  WRITER-EDITOR 

Head,  Communications  Unit 

International  Potato  Center 

Tne  International  Potato  Center  is  seek¬ 
ing  the  services  of  a  senior  writer 
editor  to  manage  its  scientific  commu¬ 
nications  program.  Requirements:  a 
strong  background  in  science  pub¬ 
lishing,  knowledge  of  developing- 
country  agriculture,  a  proven  record  in 
managing  a  team  of  communication  pro¬ 
fessionals,  and  the  ability  to  work  in  a 
diverse,  multi-cultural  environment. 

The  successful  candidate  will  be 
responsible  for  publication  of  the  Cen¬ 
ter's  annual  reports,  newsletters,  train¬ 
ing  materials,  scientific  monographs, 
and  electronic  communications  prod¬ 
ucts.  Knowledge  of  Spanish  is  highly 
desirable.  The  position  is  based  in 
Lima,  Peru,  An  attractive  salary  and 
benefits  package,  including  annual 
home  leave,  health  and  life  insurance, 
and  pension  plan,  is  included 

The  Intematianal  Potato  Center  is  a  non¬ 
profit  scientific  institution  dedicated  to 
the  greater  use  of  potato  and  other 
root  and  tuber  craps  in  the  developing 
world.  It  is  supported  by  the  donors  of 
the  Consultative  Group  on  International 
Agricultural  Research,  CGIAR. 

Applications  should  be  sent  to:  Dr. 
Hubert  Zandstra,  director  general, 
Intematianal  Potato  Center,  Apartado 
1 558,  Lima  1 2,  Peru. 

Fax:  (011-51-14-351570) 
e-mail:  Sulzberger@CGNET.COM 

ASSISTANT  SPORTS  EDITOR 
The  News-Sentinel,  a  50,000  PM 
Knight-Ridder  newspaper  is  looking  for 
an  editor  to  oversee  its  four-person 
high  school  sports  staff.  Coverage 
indudes  a  weekly  PrepSports  tabloid  in 
addition  to  daily  game  stories  and 
features.  Layout  and  design  skills  a 
must.  Application  deadline  is  Decem¬ 
ber  27.  Send  resume,  clips  and 
tearsheets  to  Rich  Griffis,  sports  editor. 
The  News-Sentinel,  P.O.  Box  102,  Fort 
Wayne,  IN  46801.  An  equal 
opportunity  employer. 

FEDERAL  COMPUTER  WEEK,  the 
award-winning  newspaper  covering 
the  government  information  technology 
arena,  is  seeking  a  high-energy,  news 
-driven  individual  to  cover  a  civilian 
agency  beat.  Reporting  experience 
preferred;  keen  interest  in  technology 
required.  FCW  offers  a  competitive 
salary,  a  unique  work  environment  and 
opportunities  for  growth  Send  resume, 
two  clips  and  salary  requirement  to: 
Joanne  Cannelly,  editor.  Federal  Cam- 
puter  Week,  3110  Fairview  Park  Dr., 
#777,  Falls  Church,  VA  22042,  fax 
(703)  876-5126.  No  phone  calls, 
please. 
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44  Editor  &  PiiBusHER  ■  December  7,  1996 


HELP  WANTED 


_ EDITORIAL _ 

SPORTS  REPORTER  needed  for 
Hernando  Today,  a  growing  doily  on 
Florida's  west  coast.  Prefer  weekly  or 
small  daily  staffer  who  is  currently 
working  in  Florida  or  southeast  U.S. 
Will  cover  local  preps  and  some  col¬ 
lege  and  pro  sports  in  Tampa  Boy 
area.  Send  resume  and  clips  to  Ted 
Swing,  sports  editor,  Hernando  Today, 
15299  Cortez  Blvd.,  Brooksville,  FL 
34613. 

SUN-SENTINEL  EDITORS  will  visit  the 
New  York  areo  in  January  to  interview 
candidates  for  newsroom  positions. 
We're  looking  for  experienced 
journalists  to  fill  current  openings  and 


OUR  CURRENT  OPENINGS  INCLUDE; 
Sunday  Editor;  Assistant  IZity  Editor; 
General  Assignment  Reporter;  Corpo¬ 
rate  Business  Reporter/Columnist;  Com¬ 
munity  Beat  Reporter;  News  Copy 
Editor;  Graphics  Reporter;  and  Online 
News  Producer. 

The  Sun-Sentinel  is  a  Tribune  Company 
newspaper  based  in  South  Florida  with 
a  circulation  of  270,000  daily  and 
390,000  on  Sunday.  We  offer 
journalists  the  opportunity  to  work  in  a 
highly  competitive  environment  that  is 
home  to  some  of  the  country's  most 
exciting  news  events. 

To  be  considered  for  an  interview, 
please  send  by  Dec.  30  a  cover  letter 
identifying  the  job(s)  that  most  interest 
you,  o  resume  and  up  to  1 0  samples  of 
your  work. 

Packets  should  be  sent  to:  Kathy  Pelle¬ 
grino,  Sun-Sentinel  Editorial  Recruit¬ 
ment  Coordinator,  200  E.  Las  Olas 
Blvd.,  9th  Floor,  Fort  Lauderdale,  FL 
33301 . 

For  more  information  about  present  job 
openings  call  (954)  523-5463, 
category  number  5627  or  see  our  web 
site  at  www.sun-sentinel.com/ 
SunServe/job.htm. 

THE  BOND  BUYER,  a  daily  newspaper 
covering  municipal  finance,  seeks 
talented,  aggressive  reporter  for  entry- 
level  position  in  its  Chicago  bureau. 
Send  five  strong  clips,  resume  and 
cover  letter  to:  Tammy  Williamson, 
Midwest  Bureau  Chief,  The  Bond 
Buyer,  100  S.  Wacker,  #1800,  Chi¬ 
cago,  IL  60606. 

THE  COLORADO  SPRINGS  GAZEHE 
TELEGRAPH  is  looking  for  a  news  page 
designer  who  can  create  outstanding  vis¬ 
ual  presentations.  The  ideal  candidate 
will  have  at  least  five  years  design 
experience,  a  solid  copy  desk  back¬ 
ground  and  should  be  adept  at  handl¬ 
ing  front  page  as  well  as  special  pro¬ 
ject  design.  The  Gazette  is  moving  to  a 
new  pagination  system,  so  strong  com¬ 
puter  skills  and  the  ability  to  adapt  to 
new  technology  are  assets.  Please  sub¬ 
mit  resumes,  references  and  up  to  10 
design  samples  to  Gary  Burns,  news 
editor.  Gazette  Telegraph,  P.O.  Box 
1779,  Colorado  Springs,  CO  80901. 
Deadline  is  December  1 6. 


_ EDITORIAL _ 

THE  DAILY  ITEM,  a  30,000  AM  daily 
in  central  Pennsylvania,  is  accepting 
applications  for  two  reporter  positions. 
Join  a  community-based  team  of 
reporters  covering  a  four-county  area 
as  an  entry-level  general  assignment 
reporter  or  experienced  business 
reporter. 

Send  resume  and  at  least  three  clips  to 
John  Moore,  The  Daily  Item,  200  Market 
St.,  Sunbuty,  PA  1 7801 . 

No  telephone  calls,  please. 

WEEKEND 

EDITOR 

Come  to  Colorado's  northern  Front 
Range — work  on  our  two  biggest 
editions. 

Ideal  applicant  should  have  5  years  daily 
newspaper  experience  with  1-2  years 
supervisory  experience.  Layout  and 
editing  skills  required.  Photoshop  and 
QuarkXPress  skills  a  plus.  Tuesday 
through  weekend  schedule. 

Send  resume  and  clips  to  Travis  Pryor, 
news  editor,  Attn:  Weekend  Editor,  The 
Daily  Times-Call,  P.O.  Box  299,  Long¬ 
mont,  CO  80502. 

WEEKEND  SPORTS  EDITOR  for  the 
Daily  Record,  a  60,000  daily  in  north¬ 
ern  New  Jersey  that  focuses  on  high 
school  and  local  coverage.  Layout, 
design  and  pagination  skills  o  must. 
You  will  be  neither  bored  or  idle.  Send 
resume  and  layout  samples  to  Bob 
Decker,  sports  editor.  Daily  Record, 
629  Parsippany  Rood,  Parsippany,  NJ 
07054-0217. 

MARKETING 


_ EDITORIAL _ 

ZONE  9  metropolitan  daily  has  open¬ 
ing  on  its  Metro  Desk  for  an  editor  with 
strong  line-editing  and  conceptual 
skills.  Job  involves  directing  Metro's 
news  operation  on  Saturdays/ 
Sundays,  handling  news  and  features. 
Enjoyment  working  in  a  collaborative, 
team-environment  a  must.  Spanish 
language  skills  a  plus.  Candidates 
should  have  4-5  years  experience  as  a 
supervising  editor  for  a  daily  newspa¬ 
per.  Please  submit  examples  of  stories 
or  projects  you  helped  conceive  and 
carry  out  with  one  or  more  reporters. 
We  want  a  planner  who  can  help 
reporters  do  their  best;  someone  who 
will  improve  copy  os  necessary.  Show 
us  how  you  hove  made  a  difference  at 
your  current  newspaper.  An  equal 
opportunity  employer.  Send  cover  let¬ 
ter,  resume  and  clips  to  Box  08001, 
Editor  &  Publisher. 

EMPLOYMENT  OPPORTUNifiES" 

SlOOO's  POSSIBLE  TYPING 
Part  Time.  At  Home.  Toll  Free  (800) 
898-9778,  ext.  T-51 89  for  listings. 

SlOOO's  POSSIBLE  READING  BOOKS 
Part  Time.  At  Home. 

Toll  Free  (800)  898-9778 
Ext.  R-5189  (or  Listings 

INFORMATION  SYSTEMS 

INFORMATION  SYSTEMS  DIREQOR 
Daily  newspaper  in  the  southeast  with 
a  100,000  circulation  is  looking  for  a 
department  manager  to  head  up  our 
computer  and  technical  services 
departments.  Must  have  knowledge  of 
newspaper  production  systems  and 
procedures,  AS/400,  Novell,  PC's  and 
Macs,  and  related  networking.  Suc¬ 
cessful  candidate  must  have  10  years 
experience  in  the  above  areas  with  at 
least  5  years  management  experience. 
Please  send  resumes  and  salary  history 
to;  Box  07965,  Editor  &  Publisher. 

MARKETING 


INFORMATION  SYSTEMS 

Sll  ADMINISTRATOR  -  NEWS 

The  St.  Petersburg  Times,  Florida's  Best 
newspaper,  is  seeking  a  systems 
administrator  for  the  News  System  in 
Data  Services.  The  successful  candidate 
will  enjoy  the  challenge  of  project 
management,  hove  excellent  problem¬ 
solving  skills  and  a  proven  ability  to 
interact  with  departments  with  solid 
communication  skills.  Responsibilities 
will  include  performing  Sll  software 
updates;  style  programming  and 
updates;  Coyote/Road  Runner  key¬ 
board  macros  and  programming,  Pll, 
ICL,  Postscript  languages  and  general 
systems  administration.  Candidates 
snould  hove  working  knowledge  of  III 
Pagination,  Image  Controllers,  RIP  Pro¬ 
cessing,  hyphenation  and  justification 
and  text  processing.  We  desire  a  can¬ 
didate  with  prior  experience  in  News/ 
Library,  Research,  News  Wires  and 
archival  systems.  Macintosh,  PCs, 
Unix,  Systems  7  and  Windows  '95 
experience  a  plus.  If  you  desire  to  work 
for  a  progressive  leader  in  the  news¬ 
paper  industry,  and  have  a  proven 
track  record,  please  submit  your 
resume:  mail  to  the  St.  Petersburg 
Times,  Human  Resources,  P.O.  Box 
1211,  St.  Petersburg,,  FL  33731-1121; 
FAX  to  (813)  893-8185  or  E-Mail  to 
resumes@sptimes.com  (please  paste 
your  resume  in  the  body  of  your 
message.) 

A^LROOM 

AMILROOM  MANAGER 

Thomson  Newspapers  is  looking  (or  a 
highly  motivated  individual  lo  manage 
all  ospects  of  a  Central  Ohio,  multiple 
products,  packaging/moilroom  opera¬ 
tion. 

Candidate  should  possess  the 
following: 

•  Exceptional  organizational  skills 

•  Ability  to  manage  and  motivate 
people 

•  Minimum  of  3-5  years  mailroom 
management  experience 

•  Mechanical  expertise,  including 
strong  knowledge  of  GMA  SLS 
1 000  inserting  equipment 

•  Ability  to  adhere  to  strict  deadlines 
while  providing  quality  customer 
service 

•  Financial  planning  and  expense 
control  experience. 

If  you  think  you  might  have  what  it 
takes  to  be  a  member  of  our  team, 
send  your  resume  and  salary  require¬ 
ments  to: 

Ken  Shelby 

Vice  President  /Operations 
Thomson  Newspapers 
22  North  First  Street 
Newark,  OH  43055 

MAILROOM  MANAGER 
Zone  8  daily  needs  highly  motivated, 
well-organized  Mailroom  Manager  to 
manage  all  aspects  of  mailroom  opera¬ 
tions.  Should  nave  2-5  years  manage¬ 
ment  experience,  mechanically  inclined 
and  know  how  to  setup  and  maintain 
Kansa  480  Inserting  Machines.  Fax 
resume  to  (520)  459-01 20. 


I  VICE  PRE$IDENT/MARKET|NC 


Work  in  one  of  America's  best  markets,  the  Midwest.  The  St.  Louis 
Post-Dispatch,  a  leader  in  print  media,  has  an  outstanding  career 
opportunity  for  an  experienced  Marketing  Executive.  The  ideal 
candidate  must  come  equipped  with  the  skills  to  direct  the 
Organization  in  an  active  role  in  the  community  and  in  the 
development  of  marketing  activities  and  aggressive  consumer 
campaigns.  Expertise  in  planning,  organizing,  budgeting  and  sales 
marketing  with  superb  communication  skills  are  a  must. 

The  candidate  selected  will  be  intimately  involved  in  strategic 
planning,  will  direct  the  total  MARKETING  function,  and  must 
successfully  manage  a  team  of  MARKETING  professionals  in 
MARKETING  activities  which  include  CIRCULATION,  PUBLIC 
RELATIONS,  NEWS  EDITORIAL,  ADVERTISING,  and  RESEARCH,  all 
in  a  fast-paced,  result-oriented  environment.  The  position  offers  a 
salary  commensurate  with  past  work  experience  and  achievement, 
an  outstanding  benefits  package  including  medical,  dental,  401  (k), 
retirement,  long-term  disability,  as  well  as  performance  incentive 
opportunities. 

If  you  are  a  proven  leader,  visionary  and  sound  decision  maker, 
apply  In  confidence  to  the; 

GENERAL  MANAGER 

St  Louis  Post-Dispatch 
900  N.  TUCKER 
ST.  LOUIS,  MO  63101 
Equal  Opportunity  Employer 
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HELP  WANTED 


_ MAILROOM _ 

MAILRCX5M  MANAGER 
Doily  newspaper  and  commercial 
printer  is  seeking  a  mailroom  manager 
to  lead  a  very  busy  7-day-a-week 
operation.  This  position  requires  a 
highly  motivated  individual  with  strong 
leadmhip  and  people  skills,  the  ability 
to  meet  deadlines  while  providing 
excellent  customer  service.  Knowledge 
of  postal  regulations,  ability  to  control 
expenses  and  understand  budgets 
needed.  Candidates  should  have  at 
least  3  years  management  experience, 
an  A.S.  degree  or  better,  OR 
equivalent  work  experience.  We  offer 
a  competitive  salary  &  bonus  along 
with  a  benefits  package.  Please  send 
letter  of  interest  and  resume  to: 
Chesapeake  Publishing  Corp.,  Attn: 
General  Manager,  P.O.  Bax  600, 
Easton,  MD  21601 . 

MARKETING 

PROMOTION  MANAGER 

Join  a  top  newspaper  marketing  team 
in  resurging  Southern  California.  Ideal 
candidate  will  possess  excellent 
supervisory,  writing  and  editing  skills 
and  handle  multiple  priorities.  Experi¬ 
ence  in  development  of  effective  con¬ 
sumer  and  advertiser  marketing  pro¬ 
grams  and  materials  required.  Fax 
resume  and  salary  expectations  to  Joe 
Frederickson,  marketing  director.  The 
Press-Enterprise,  3512  Fourteenth 
Street,  Riverside,  CA  92501.  (909) 
782-7721 . _ 

NEW  MEDIA 


NEWS  EDITOR 

News  Editor  is  being  sought  for  web 
site  created  by  Plain  Dealer  New 
Media.  Editor  must  have  background 
in  newspapers  as  well  as  Internet  expe¬ 
rience.  Candidate  will  be  selecting 
stories  for  Home  Page,  monitoring  com¬ 
munity  news,  and  reacting  to  breaking 
stories.  Daily  newspaper  experience  is 
essential  and  good  headline  writing  is 
a  must.  Prefer  candidate  who  comes 
from  competitive  morning/afternoon 
market.  Plain  Dealer  New  Media,  Attn: 
Eliza  Wing,  1111  Superior  Ave.,  Suite 
1610,  Cleveland,  OH  441 14. 

E-mail:  Eliza@Pdnewmedia.com. 

It’s  A  Classified 
Secret! 

We'll  never  reveal  the 
identity  of  an  E&P  box 
holder. 

If  you  don't  want  your  reply  to  go 
to  certain  newspapers  (or  com¬ 
panies),  seal  your  reply  in  an 
envelope  addressed  to  the  E&P 
Classified  Advertising  Department 
with  an  attached  note  listing  the 
newspapers  or  companies  you  do 
not  want  the  reply  to  reach.  If  the 
Box  Number  you're  answering  is 
on  your  list,  We'll  discard 
your  reply. 


_ PREPRESS _ 

PREPRESS  PRODUCTION  MANAGER 
Independent  Zone  3  newspaper  look¬ 
ing  for  a  hands-on  manager  to 
supervise  our  evening  shift  ad-building, 
composing,  camera  and  platemakinq 
departments.  Successful  candidate  win 
possess  strong  organizational  and  peo¬ 
ple  skills.  Experience  with  Macintosh- 
based  Ad  production  a  plus.  Must  hove 
at  least  3  years  manogement  experi¬ 
ence  in  newspaper  production.  Send 
resume  and  salary  history  to  Box 
07500,  Editor  &  Publisher. 

PRESSROOM 

EXPERIENCED  Double  Wide  press 
operators  for  newspaper  in  southeast. 
Seeking  operator  for  Goss  Metroliner 
offset  press.  Excellent  quality  of  life, 
low  cost  of  living  and  a  great  package. 
Send  resume  and  references  to  me 
Clarion-Ledger,  P.O.  Box  40,  Jackson, 
MS  39205-0040,  attn:  Mike  Huffman. 


LEAD  PRESSMAN  NEEDED 

Requirements  needed: 

•  Goss  Urbanite  or  Goss  Community 
experience  needed 

•  Be  able  to  run  a  lot  of  4  color 
process  work 

•  Strong  mechanical  skills 

•  Ableloleadacrewandinstructand 
train  them 

•  Ability  to  operate  under  daily 
deadline  pres.sure. 

We  are  located  in  Southern  Maryland. 

We  offer  a  competitive  salary  and 

benefits  package.  Candidates  should 

fax  their  resumes  to  (301)  705-7481, 

or  call  Don  Critzman  (301 )  645-9480. 


MAINTENANCE 

Comprint  Printing,  a  subsidiary  of 
Gazette  Newspapers  located  in  the 
Washington,  DC  metropolitan  area 
has  an  immediate  need  for  a  main¬ 
tenance  pressman  to  work  on  inserting 
equipment,  and  Urbanite  and  Com¬ 
munity  presses.  Experience  preferred. 
Good  salary  and  benefits  package.  For 
immediate  consideration  telephone 
Fronk  Abbott  at  (301 )  921  -2801 .  EOE 

PRESS  FOREMAN:  An  award-winning 
daily  in  Zone  2  running  full  color  in 
each  issue  seeks  a  highly  skilled  and 
hard  working  individual  to  manage  its 
Goss  Community  pressroom.  Seven- 
day  operation  with  four  to  five  addi¬ 
tional  runs  each  week.  Good  crew 
needs  a  leader  to  stress  maintenance 
and  quality  control  as  well  as  regular 
on-time  pressruns.  Great  community 
especially  for  raising  a  family.  Good 
working  conditions  though  hectic  at 
times  as  at  many  growing  small  town 
dailies.  Competitive  salary  with  gener¬ 
ous  benefits.  If  you  would  like  to  join  a 
progressive  management  team  and 
return  home  proud  each  day  for  pro¬ 
ducing  a  good  looking  product,  then 
let  us  hear  from  you. 

Send  a  full  resume  with  at  least  two  work 
references.  We'll  be  in  touch  if  you 
seem  like  the  right  person  for  our  new 
opening.  Reply  in  confidence  to  Box 
08002,  Editor  &  Publisher. 


PRODUCnON/TECH 

The  award-winning  AKRON  BEACON 
JOURNAL  has  an  immediate  opening 
for  a  Vice  President-Production. 
Responsibilities  include  overall  man¬ 
agement  of  newspaper  production 
operations  in  a  complex,  competitive 
environment,  including  recruiting,  train¬ 
ing,  developing,  and  directing  staff  for 
printing  and  building  departments; 
planning,  procuring  sufjplies  and  main¬ 
taining  equipment  far  efficient  opera¬ 
tion;  oversight  of  installation  of  new 
Flexo  presses  and  cart  processing 
system;  developing  and  monitoring 
capital  and  expense  budgets.  Reports 
to  the  Publisher. 

Qualified  candidate  should  possess  the 
following  competencies: 

•  Demonstrated  leadership, 
coaching  and  staff  development 
skills 

•  Solid  knowledge  of  newspaper 
systems  and  equipment 

•  Sound  technical  judgment 

•  Effective  organization/planning 
skills 

•  Strong  team-building  abilities 

•  Strong  analytical  and  decision¬ 
making  skills 

•  Effective  oral  and  written 
communications  skills. 

Ideal  candidate  will  have  a  college 
degree,  5-10  years  newspaper  prod¬ 
uction  management  experience;  expe¬ 
rience  in  a  union  environment. 

We  offer  competitive  compensation 
and  benefits.  The  Akron  Beacon 
Journal  is  a  Knight-Ridder  newspaper 
and  an  equal  opportunity  employer. 

Please  send  resumes  to:  JyrI  Ann 
James,  Human  Resources  Department, 
The  Akron  Beacon  Journal,  P.O.  Box 
640,  Akron,  OH  44309-0640  or  fax 
to  (330)  996-3678. 


PRODUCnON/TECH/SAFETY 

ASSISTANT  MANAGER 
ENVIRONMENTAL  &  SAFETY 

Dow  Jones  &  Company,  Inc.,  publisher 
of  The  Wall  Street  Journal  and  pro¬ 
vider  of  business  news  and  informa¬ 
tion,  has  an  immediate  opening  for  an 
Assistant  Environmental  &  Safety  Man¬ 
ager. 

The  successful  candidate  will  serve  on 
the  National  Production  Staff  to  assist 
in  the  management  and  coordination 
of  environmental  and  safety  (E&S) 
programs  for  our  printing  plants  and 
other  locations  corporate-wide. 
Specific  skills  and  knowledge  required 
in  OSHA  programs  such  as  lockout/ 
tagout,  machine  guarding  and  hearing 
conservation,  and  EPA  programs  such 
as  underground  storage  tanks,  haz¬ 
ardous  waste,  and  waste  water  permit¬ 
ting.  This  position  requires  25%  travel. 

Minimum  3  years  experience  working 
with  federal,  state  and  local  E&S 
regulations  is  highly  desirable.  BA/BS 
in  E&S  field  and  PC  skills  strongly  pre¬ 
ferred.  Previous  experience  working  in 
a  printing  facility  desired. 

Located  in  central  New  Jersey,  we  offer 
a  pleasant,  suburban  campus  working 
environment,  competitive  salary  and 
excellent  benefits  package.  Please  send 
or  fax  your  resume  along  with  salary 
requirements  to: 

Dow  Jones  &  Company,  Inc. 

Staffing  Dept.-AWH/PJ 

P.O.  Box  300,  Bldg.  #3 
Princeton,  NJ  08543-0300 
http://www.dowjones.com/careers 

No  phone  calls,  please 
Equal  Opportunity  Employer 


EiS^P  Classified 

It*s  Your  People-to-People  Meeting  Place 

Find  your  editor,  advertising  manager,  artist,  sales 
representative,  circulation  manager,  public 
relations  or  production  person  with  an  ad  in 
Editor  &  Publisher.  We  reach  the  working 
journalists  you  want  to  reach,  every  week. .83,000 
strong. 

Rates  and  order  form  are  at  the  end  of  the 
Classified  section.  To  increase  accuracy  and 
expedite  placement.  Fax  your  ad  to  (212)  929- 
1259,  or  mail  it  to: 

Editor  &  Publisher 
Classified  Department 
11  W.  19th  Street 
New  York,  NY  10011 
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CLASSIFIED  ADVERTISING  RATES 


Foreign/Positions  Wanted  advertisers  must  pre-pay. 
Effective  January  1. 1996 


UNEADS 

1  week-$8.60  per  Hne 

2  weeks-$7.60  per  Ine,  per  Issue. 

3  weeks-$6.65  per  Hne.  per  Issue. 

4  week5-$5.7S  per  Hne,  per  Issue. 


POSITIONS  WANTED 

1  week-$4.30  per  Hne 

2  weel(9-$4.10  per  Ine,  per  Issue. 

3  weela-$3.00  per  Ine,  per  Issue. 

4  weeks-  $2.75  per  Ine.  per  Issue. 


Add  SIO.CX)  per  insertion  for  box  service.  Add  $5.00  per  insertion  for  box  service. 
Count  os  on  odditional  line  in  copy.  Count  os  on  additional  line  in  copy. 


SHAWN  OLSON/CAM/ext.170  HAZEL  PREUSS/ASST,CAM/ext.  171 
Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 


DISPLAY  CLASSIFIED 


The  use  of  borders,  boldface,  illustrations,  logos,  etc.,  on  classified  ads  charged 
the  following  rates  per  column  inch,  p>er  insertion:  1  time,  S100;  2  to  5  times,  S95 
6  to  13  times,  S90: 14  to  26  times  $85;  27  to  52  times  $80. 


DEADLINE:  8  days  prior  to  publication  date. 
Contract  rates  available  upon  request. 


Box  number  responses  are  mailed  each  day  os  they  are  received. 


Name - 

Company _ 

Address - 

City _ 

State _ 

Zip  - 

Phone  _ 

Classification 
Authorized  Signature 
Copy 


No.  of  Insertions: 


Amount  Enclosed:  $_ 


Editor^ 

PUBLISHER 


1 1  West  19th  street,  NY,  NY  1001 1 .  212)  675-4380,  FAX  (212)  929-1259. 


POSITIONS  WANTED 


ADMINISTRATIVE 


DYNAMIC,  Marketing,  Advertising, 
Circulation,  New  Product  Development 
professional,  seeks  creative  New 
Media  experience.  Reply  to  Box 
07970,  Editor  &  Publisher. 


EDITORIAL 


COLUMNIST,  humorist,  editorialist, 
seeks  easy,  high-paying  job.  Will  con- 


seeks  easy,  high-paying  |ob.  Will  con¬ 
sider  California  job  meeting  half  of 
those  criteria.  QuarkXPress.  Box 
07996,  Editor  &  Publisher. 


EXPERIENCED  PUBLISHER  of  award¬ 
winning  mid-BOs  daily  and  Sunday 
with  niches  seeking  challenging  assign¬ 
ment.  Community  leader. 

Fax  (914)  291-7367 


YELLOW  PAGES  can  be  a  profitable 
and  complimentary  niche  center  to 
your  newspaper  operation.  I  know 
because  I  hove  managed  both.  If  your 
company  has  considered  yellow  page 
publishing  I  con  help  you  analyze  your 
market,  competition  and  offer  some 
gutsy  start  up  options.  You'll  control  it, 
rll  set  it  up  and  manage  it.  Available 
and  willing  to  relocate  after  January, 
1 997.  Geography  not  as  important  os 
your  desire  to  build  a  successful  long 
term  operation.  Let's  talk.  Write  to  Box 
07991 ,  Editor  &  Publisher. 


NEW  PRODUCTS,  specialty  pub¬ 
lications  and  multi-product  editorial 
managetnent.  Strong  in  business  writ¬ 
ing.  Magazine  experierKe.  Maryland/ 
Virginia  desired.  Reply  to  Box  07982, 
Editor  &  Publisher. 


EXECUTIVE  EDITOR:  Aggressive, 
award-winning  editor  seeks  senior-level 
post  on  Zone  2  daily  or  weekly  chain. 
Turnaround  specialist  adept  at  staff 
development,  strong  local  content  and 
compelling  packaging.  Box  07990, 


EDITORIAL 


EXECUTIVE  SPORTS  EDITOR  at 
100,000  AM:  Strong  manager, 
organizer,  energetic  leader.  APSE 
awards  for  Best  Doily  and  Sunday 
sections.  Major  metro  desk  experience. 
Interested  in  quality?  Want  a  section 
with  smack  that  goes  beyond  stats? 
Family  man  looking  for  a  blace  to  call 
home.  Reply  to  Box  079/4,  Editor  & 
Publisher. 


BLACK  PROFESSIONAL  MALE  with  15 
years  experience  in  sports  and  news 
seeks  position  as  an  Mitorial  writer/ 
columnist.  Went  to  major  southern  uni¬ 
versity  and  has  worked  for  major 
metro  newspapers,  where  I  wrote  com¬ 
mentaries.  Reply  to  Box  07654,  Editor 
&  Publisher. 


EXPERIENCED  Editor,  columnist, 
teacher,  gifted  writer,  seeks  editing, 
editorial-writing  position  in  California. 
QuarkXPress.  Box  07995,  Editor  & 
Publisher. 


SPORTS  REPORTER/EDITOR  with  dai- 
ly/weekly  experience  seeks  new 
challenge.  Willing  to  relocate.  Contact 
Jerry  (814)  398-8638. 


VERSATILE  vrriter/editor/pholographer 
available  for  freelance  coverage  or 
possible  full-time  slot.  Extensive  experi¬ 
ence  in  music  criticism,  culture,  sports 
and  news.  Dan  Matthews  (706)  769- 
1131. 


E&P*s  Classified 


The  newspaper  industry’s 
meeting  place.  (212)  675*4380 
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[SHOP  TALK  AT  THIRTY  by  james  h.  ottaw  ay  jr.  and  Leon  ard  h.  . mark 


Insult  Laws;  An 
Insult  To  Press  Freedom 


Every  farmer,  every  gar¬ 
dener,  every  householder 
knows  that  sometimes  noth¬ 
ing  seems  harder  to  get  rid 
of  than  an  unwanted  weed 
tree.  No  matter  what  you  do  after  ehop- 
ping  it  down,  it  keeps  coming  back 
with  fresh  new  shoots  whose  roots 
refuse  to  die. 

Some  harmful  old  legal  traditions  are 
like  that,  and  they  have  been  sending 
out  vigorous  branches  in  the  press  free¬ 
dom  garden. 

One  is  the  resurgent 
and  repugnant  notion 
of  a  so-called  New 
World  Information  and 
Communication  Order, 
in  which  governments 
would  regulate  the 
media. 

Another  weed  is  a 
legal  species  known 
generally  as  insult  laws. 

These  laws  are  perhaps 
as  old  as  the  first 
ancient  lawgivers,  and 
spring  from  the  con¬ 
cept  of  the  divine  right 
of  kings  —  that  the 
king  can  do  no  wrong. 

Tliey  made  it  a  hanging,  or  at  least  a 
jailing,  offense  to  insult  the  king,  his 
officials  and  institutions,  or  the  symbols 
of  his  authority.  Before  the  age  of  revo¬ 
lutions  and  modem  republics,  the 
oflense  was  based  on  the  concept  of 
lese-majeste,  which  meant  an  offense  to 
the  dignity  of  the  sovereign. 

After  most  chiefs  of  state  became 
presidents,  the  primary  form  of  this 
crime  became  known  as  “insult  to  the 
president  of  the  republic,”  whose  classic 
form  was  set  in  the  French  press  law  of 
1881.  It  remains  the  basic  press  legisla¬ 
tion  in  France  today. 


The  1881  law  also  provides  for  seri¬ 
ous  penalties  for  insulting  foreign  chiefs 
of  state,  foreign  ministers  or  ambas¬ 
sadors  of  friendly  countries,  and  offieial 
Ixxlies  like  parliament,  the  judiciary  and 
the  armed  forces. 

The  French  law  has  many  imitators 
today.  Similar  provisions  are  on  the 
books  in  Austria,  Germany,  the  Nether¬ 
lands,  Norway  and  Spain. 

This  is  not  a  serious  problem  in  older 
democracies,  where  it  is  recognized 

that  such  provisions  are 
incompatible  with  free¬ 
dom  of  expression.The 
last  time  it  was  used  in 
France  was  under 
President  Charles  de 
Gaulle.  It  was  invoked 
innumerable  times 
under  his  reign,  includ¬ 
ing  once  in  the  mid-six- 
ties  when  a  spectator 
was  arrested  for  crying 
out  “hoo  hoo”  (a  mildly 
insulting  sound  in 
French)  as  the  presi¬ 
dent  drove  up  the 
Champs  Elysees  to 
review  the  troops  on 

Bastille  Day. 

The  majestic  de  Gaulle’s  successors 
as  president  realized  that  a  law  that  was 
more  appropriate  when  the  president 
was  the  figurehead  symbol  of  national 
sovereignty  —  not  the  nation’s  central 
political  actor  —  was  no  longer  compat¬ 
ible  with  democratic  practice. 

So,  the  French  law  stayed  on  the 
books,  but  went  into  deliberate  disuse, 
as  is  the  case  elsewhere  in  the  demo¬ 
cratic  West. 

ITie  trouble  is  that  a  seemingly  harm¬ 
less  legal  anachronism  on  the  statute 
books,  in  a  working  democracy  can  and 
does  serve  as  a  powerful  negative 


example  to  rulers  of  post-colonial  and 
post-Communist  states.  They  have 
rushed  to  enact,  and  to  use,  such  insult 
laws,  justifying  them  on  the  grounds 
that  they  exist  in  the  West.These  mod¬ 
em  insult  laws  have  become  an  active 
threat  to  press  freedom. 

In  Africa,  there  are  journalists  in  jail 
for  insulting  their  president  —  three  of 
them  in  the  Ivory  Coast  alone. 

The  French  law  of  1881  has  its  equiv¬ 
alents  almost  everywhere  in  French- 
speaking  sub-Sahara  Africa.  Only  in 
Senegal  is  it  safe  to  publish  a  caricature 
of  the  chief  of  state  without  risking 
imprisomnent. 

Tliere  used  to  be  a  law  in  South 
Africa  protecting  the  State  President 
from  being  brought  into  disrepute.  But 
it  was  dropped  even  before  the  end  of 
the  apartheid  regime,  when  the  rela¬ 
tionship  between  the  president  and  the 
prime  minister  was  redesigned  to  make 
the  prime  minister  the  chief  of  state. 

This  just  goes  to  show  that  such  bad 
laws  are  not  set  in  stone  and  can  be 
gotten  rid  of  with  relatively  little  fuss,  if 
there  is  the  will  to  do  so. 

For  example,  look  at  Egypt,  where  at 
least  99  journalists,  writers  and  artists 
were  prosecuted  after  the  Egyptian 
Peoples  Assembly  adopted  a  restrictive 
press  law  on  May  27, 1995.That  law 
provided  for  detention  for  anyone  who 
published  material  “insulting”  to  the 
president,  parliament,  the  army,  courts 
or  public  agencies. 

The  assembly,  under  pressure  from 
Egyptian  and  foreign  journalists, 
repealed  the  odious  law  in  June  1996. 
But  there  is  still  work  to  do.  Just  two 
months  after  the  repeal,  the  Egyptian 
Information  Ministry  confiscated  10,000 
copies  of  the  Arab-language  monthly  Al 
Tadamum,  becau.se  of  an  editorial  sug¬ 
gesting  that  most  Arab  heads  of  state 
should  undergo  mental  tests  for  cooper¬ 
ating  with  Israel  and  the  United  States. 

There  are  too  many  other  places  in 
the  world  where  such  insult  laws  are 
under  active  consideration  or  actual 
use,  notabty  in  Eastern  Europe. 

Perhaps  the  most  ironic  example  is 
in  the  Czech  Republic  under  the  presi- 
(See  Shop  Talk  on  page  34) 


Ottaway,  senior  vice  president  of  Dow  Jones  &  Co.  and  chairman  of  Ottaway 
Neu’spapers,  is  chairman  of  the  World  Press  Freedom  Committee,  and  Marks  is 
general  counsel  The  above  is  excerpted  from  remarks  co-authored  by  Ottaway 
and  Marks  that  were  to  be  delivered  by  Ottaway  to  the  Commonwealth  Press 
Union  in  Cape  Town,  South  Africa,  but  because  his  flight  was  delayed,  they 
were  presented  by  Lord  McGregor  of  Durris,  chairman  of  Reuter  News  Agency 
Trustees.  WPFC  European  representative  Ronald  Koven  helped  research  and 
write  the  report. 


These  laws  are 
perhaps  as  old 
as  the  first 
ancient 

lawgwers,  and 
spring  from  the 
concept  of  the 
divine  right  of 
kings  —  that  the 
king  can  do  no 
wrong 
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The  editorial  content  and  the  advertis¬ 
ers  in  this  special  Pre-press  section  will 
help  answer  questions  our  readers 
have  as  they  chart  the  course  of  their 
newspapers,  make  purchases,  and 
budget  for  the  future. 
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